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Two  and  a  half  years  ago, 
the  creators  of  USA  TODAY 
started  a  movement  to  show  that 
newspapers  can  be: 

■  Colorful,  as  well  as  complete! 

■  Enjoyable,  as  well  as  educational! 

■  Graphic,  as  well  as  gritty! 

■  Witty,  as  well  as  wordy! 

Millions  of  readers  responded. 

So  did  hundreds  of  other  newspapers. 
Now,  more  and  more 


newspapers  really  are  more  fun  to  read  again. 
That's  good  for  us. 

That's  good  for  you.  That's  good  for  the  USA. 


GAhNETT 


•USA 

TODAY 


WE  BMW  LA.  CLOSER 


L.A.’s  Most 
Readable  Newspaper. 

LOS  ANGELES 

HERALD 


How  much  do  your  readers  know 
about  the  nuclear  age? 

I  I  Does  Israel  have  the  Bomb? 


□  Has  the  U.S.  ever  exploded  bombs 
in  space? 


I  Where  is  the  U.S.  storing  its  high-level 
_ I  nuclear  waste? 


□  What  is  the  difference  between 
fission  and  fusion? 


I  Where  did  the  U.S.  consider  using 
_ I  nuclear  bombs  to  create  a  canal? 


Each  week  THE  NUCLEAR  AGE,  TUE  Paul  Ehrlich.” 

by  Lewis  Rothlein,  treats  explosive  yilglt  AD  THE  NUCLEAR  AGE  is  the  most 

topics  like  these  in  a  rational,  rational  coverage  of  the  most  emotional 

analytical  manner— without  political  topic  of  our  time, 

bias  or  baggage.  Available  once  a  week  on  AP 

Upcoming  Rothlein  titles  are:“The  DataF eature,  CP  DataSpecials,  UPI 

Worst  Nuclear  Accident,”  “ATale  in  DataNewsandbymail. 

Nuclear  Medicine,”  “The  Allure  of  To  reserve,  caQ  or  write  Chronicle 

Fusion,”  “Satellites  and  Satellite  Features,  (415)  777-7212, 870  Market 

Killers,”  “An  Interview  with  Street,  San  Francisco,  CA  94102. 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


What  does  the 
press  think 
of  PUBLIC 
RELATIONS? 


Editor  A  Publisher 


America's 
Most  Inlluenlial 
Medium  lor 
Public  Relations 
Advertising 


TO  TILL  THI  PUILIC.  TILL  THI  PRISt 


Beginning  with  our  January  11,  1986 
issue  EDITOR  &  PUBLISHER  will  fea¬ 
ture  monthly  articles  on  Press  Evalua¬ 
tion  of  Public  Relations. 

Questionnaires  relating  to  public  rela¬ 
tions  of  a  specific  industry  will  be  sent  to 
editors  of  daily  newspapers.  The  results 
of  the  questionnaires  will  provide  the  ba¬ 
sic  material  for  each  of  the  articles.  The 
January  11  article  will  be  on  the  auto¬ 
motive  industry. 


For  advertising  information,  please  call  or 
write: 

Donzdd  L.  Pzirvin 
Advertising  Manager 
EDITOR  &  PUBUSHER 
11  West  19th  Street 
New  York,  N.Y.  10019 
Phone:  212  675-4380 
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22-24 — West  Virginia  Press  Association,  Annual  Convention,  Sheraton 
Lakeview,  Morgantown. 

SEPTEMBER 

6-7— Maine  Press  Association,  Fall  Conference,  Bar  Hartjor  Club, 
Bar  Harbor. 

8- 11— INPA,  European  Division  Conference,  Klagenfurt,  Austria. 

11- 1S— Pennsylvania  Newspaper  Publishers  Association,  Classified 

Sales  Conference,  Altoona  Sheraton. 

12- 14— Independent  Free  Papers  of  America  Annual  Conference, 

Marriott  Airport  Hotel,  St.  Louis,  Mo. 

12-14— Michigan  Press  Association,  Display  Advertising  Conference, 
Kaiamazoo  Center  Hilton  Inn,  Kalamazoo. 

12- 14— Mid-America  Newspaper  Conference,  Rock  Lane  Lodge, 

Branson,  Mo. 

13- 14— Oregon  Newspaper  Publishers  Association,  Advertising  Convention, 

River  House,  Bend. 

13-15— Latin  American  Affairs  Conference  for  Journalists,  Cosponsored 
by  The  Foundation  for  American  Communications,  The  Tinker 
Foundation  and  The  Institute  of  The  Americas:  L'enfant  Plaza, 
Washington,  D.C. 

13-15— Maryland-Delaware-D.C.  Press  Association,  Summer  Conference, 
Sheraton  Fontainebleau,  Ocean  City,  Md. 

15-17— Central  States  Circulation  Managers  Association,  Radisson 
Hotel,  LaCrosse,  Wis. 

15-18— Southern  Newspaper  Publishers  Association,  Broadmoor  Hotel, 
Colorado  Springs. 

17— New  Jersey  Press  Association,  Classified  and  Retail  Advertising 
Conferences,  AT&T  Corporate  Center,  Hopewell  Township,  N.J. 

18-21- National  Conference  of  Editorial  Writers,  Antlers  Plaza  Hotel, 
Colorado  Springs. 

18- 21- National  Newspaper  Association,  100th  Annual  Convention  & 

Trade  Show,  Hyatt  Regency,  Minneapolis. 

19- 20— Allied  Publishers,  Fall  Meeting,  Four  Seasons  Olympic 

Hotel,  Seattle. 

20- 24— Southern  Circulation  Managers  Association,  Daytona  Hilton, 

Daytona  Beach,  Fla. 

21- 25— Canadian  Circulation  Managers  Association,  Bayshore  Westin 

Hotel,  Vancouver,  B.C. 

22- 25— Western  Classified  Advertising  Association,  Annual  Conference, 

MGM  Grand  Hotel,  Reno. 

25-27— Pennsylvania  Newspaper  Publishers  Association,  Annual  Convention, 
Hershey  Philadelphia  Hotel,  Philadelphia. 

28-28— Illinois  Press  Association,  Annual  Convention,  Decatur  Holiday 
Inn,  Decatur. 

Seminars/WorkshopsIClinics 

AUGUST 

17- 21— Newspaper  Advertising  Co-op  Network,  Summer  Seminar,  Red 

Lion  Motor  Inn-Jantzen  Beach,  Portland,  Ore. 

18.20— SNPA  Workshop  for  Smaller  Newspapers,  Kiawah  Island  Inn, 
Charleston,  S.C. 

SEPTEMBER 

5- 7— The  Poynter  Institute  for  Media  Studies,  Newspaper  Design/Graphics 

for  Community  College  Advisors,  St.  Petersburg. 

6- 8— Inland  Daily  Press  Association,  Seminar,  How  to  Increase 

Your  Retail  Advertising,  Hyatt  on  Capitol  Square,  Columbus,  Ohio. 

9- 11  /22— The  Poynter  Institute  for  Media  Studies,  Management 

&  Entrepreneurship  for  Graduate  Students,  St.  Petersburg. 

11-13— ICMA/Ohio  State  University,  Circulation  Management  Seminar, 
Columbus. 

15-18— American  Press  Institute,  Workshop  for  Reporters,  Tulsa 
Doubletree  Hotel,  Tulsa. 

18- 20— ANPA  Management  Development,  Workshop,  Georgetown  Marbury 

House,  Washington,  D.C. 

17-19— Inland  Daily  Press  Association,  Group  Newspaper  Seminar, 
Westin  O'Hare,  Chicago. 

20-8/2— American  Press  Institute,  Workshop  for  Reporters,  Pocono-Lake 
Harmony  Holiday  Inn,  White  Haven,  Pa. 
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Go  from  pagination 
terminal  to  plate  with 
the  latest  news,  fully  pagi¬ 
nated  with  graphics. 
Without  time-consum¬ 
ing  steps  like  RC  and  film 
processing,  pasteup  and 
stripping. 

Autologic’s  APPS-1 
system  makes  up  your 
paper  fast,  right  on  the 
terminal  screen.  Just 
click  the  mouse  to  elec¬ 
tronically  dummy,  call 
up  the  graphics  and  ads, 
and  flow  text.  Make  last 


minute  changes,  and 
send  your  page  directly 
to  Autolo^c’s  laser 
platesetter. 

^ur  plate  is  press- 
ready  in  minutes,  with 
text  and  graphics  in  place. 
Not  only  do  you  save 
time,  you  also  save  on 
consummables  by  elim¬ 
inating  material  costs 
such  as  expensive  silver 
base  film. 

Quality  is  also 
improved  by  reducing  the 
number  of  intermediate 


imaging  steps  before  plate 
production. 

Let  us  show  you 
how  the  APPS-1  can  help 
you  make  the  news  faster. 
Contact  Autologic, 
Product  Marketing 
(805)498-%!!. 


WAUTOLOGIC 

1050  Rancho  Conejo  Blvd. 
Newbuty  Park,  CA  91320 
A  Subsidiary  of 
\blt  Information  Sciences 


The  USA  can’t  wdit  fo 


(Name  of  newspopei^ 
says: 

"Have 
a  great 

USA 


on  us!” 

Introducing  the  new  Family  Weekly — 
it's  now  called  USA  WEEKEND! 

MEKIN^gvnyou^  bMt  e  magcaiM  hot  lo  oNar 

iyry  wkend,  UsiTSHKINDbrieMyou  mom  teceuret. 
Mora  color,  mare  news  you  con  mat  Ilka  monm  and 
how  to  cpond  tt..,*porti  and  whol  to  look  (or..  JHa  md  how 
to  ordoy  II..Jnlarvtows  and  who  thinks  whoH  Mm 
yow*lddl  got  tomWor  Fondly  WooMytevorltoi  such  os 
Hoodfciars,  Who!  In  Iho  World  and  ragular  cokimnlsls. 
Moka  ovary  woakond  o  USA  WIEKENIF— on  usi 
Just  look  bisldo  (noma  ol  local  poporj  this  woakond  for 
Iho  waakand  mogoalna  Iho  USA  hen  boon 
woMng  ior-uSA  WIIKINDI 

‘i  ccart  wait  for  my 

U6AWEEKEND!” 


"Even  if  it 
rains  buckets^ 
rmstfli 

going  to  hove 
ogreot 

USA 

WEEKEND!” 

Don't  let  onything  stop  you  from  hcTfing 
o  groat  USA  WIIkEND— tho  wookond  mogozino 
ikio  USA  has  boon  woHing  for.  Yoi/N  find 
USA  WEEKEND  right  horo  this  wookond  wHh 
moro  foerturoSy  moro  coioTy  more  nows 
youconusol 

“I  cent  ¥mit  for  my 

USAWEEKENDI” 

(NEWSPAPER  MASTHEAD  HERE) 


"I  may  not 
be  able 
togetadate, 
butrhistiH 
going  to  have 
agreat 

USA 

WEEKEND!” 

Don't  lot  onything  stop  you  from  having 
o  groat  USA  WEEKEND— tho  wookond  mogozino 
tho  USA  hos  boon  w^ng  for.  Yo^  find 
USA  WEEKEND  right  horo  this  wookond  wMi 
moro  footuroSy  moro  cotor,  moro  nows 
you  con  usol 

“I  cant  wait  for  my 

USAWEEKENDI” 

(NEWSPAPER  MASTHEAD  HERE) 


brother-in-law^ 
hisfarnSty, 
two  dogs 
and  three  cats 
ore  coming  to  visit 
buthnsrii 
going  to  have 
agreat 
USA 

WEEKENDI” 

Doiyt  lal  CHiyfhlng  stop  you  from  having 
o  gcool  USA  Wf  EKEND— Iho  wookond  mogozlna 
Iho  USA  hoc  boon  woMng  lor.  TouV  find 
USA  WEEKEND  rl^  horo  this  wookond  wHh 
morofaoluroa,  moro  color,  moro  nows 
youconusol 

“I  cant  wait  for  my 

USAWEEKENDI” 

(NEWSPAPER  MASTHEAD  HERE) 


(Name  of  newspaper) 
says: 

“Did 

you  have 
agreat 

USA 

WEEKEND?” 

We  hope  you  enioyed  reading 
USA  WEEKEND  this  past  weekend. 

But  if  you  missed  it,  don't  worry. 

USA  WEEKEND— the  magazine  the  USA 
has  been  waiting  for — vnil  be  here 
every  wieekend  with  more  features, 
more  coior.  more  news  you  con  use. 
Just  wait  tili  next  weekendl 

“I  cemt  wait  for  my 

USAWEEKENDI” 

(NEWSPAPER  MASTHEAD  HERE) 


their  USA  WEEKEND! 


**My  favorite 
team  may  go 
winles^r 
buthnsra 

aOTGCIf 

USA 

WEEKEND!” 

USA  WIIKINO  right  h««  this  w»«k«iid  wtth 
mor»  ^•alur•s,  mot»  tok>r,  mor*  n«w» 

youconuMl 

"I  can’t  wait  for  my 

USAWEEKENDI” 

(NEWSPAPER  MASTHEAD  HERE) 


"I  may  have  to 
workSaturday 
and  Sunday 
but  tin  stir 
going  to  hove 
agreat 

WEEKEND!” 


"Laryngbismciy 
keep  me 
fromsindng 

hthechok 

buthnsrii 


Iha  USA  hat  bowri  waiting  ter.  TouTIBirf 

USA  WIIKINO  right  hora  this  waakand  with 
mora  teoterot,  mora  rotor,  mota  nawt 
youcanuiol 

“leant  wait  for  my 

USAWEEKENDI” 

(NEWSPAPER  MASTHEAD  HERE) 


USA  WmCIWPiHihl  hare 

more  fealvraa,  more  color,  ioora  news 

you  con  use! 


“I  cant  wait  for  my 

USAWEEKENDI” 

(NEWSPAPER  MASTHEAD  HERE) 


UXAL  R^PER  MASTHEAD 


<^7 


WEEKEND 


toaBhieRk^e 

Brthdiqr 


How  do  you 
rediiot? 


COVER 

STORY 


Counliy 

Music’s 

DaiK 
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THE  FOORTH  ESTATE 


netart  U.  Brawn,  PranMant  Janwa  WrIgM  Brown 

FonBniMid  C.  Toubnor,  PubHohor  PublisiMr,  Chairman  of  lha  Board,  1912-1959 


The  medical  truth 

There  ans  a  lot  of  people  who  objected  to  the  explicit  medical  and 
anatomical  language  used  in  the  press  to  describe  President  Reagan’s 
recent  operation,  but  we  think  most  people  believe  they  are  entitled 
to  know  the  whole  truth  about  their  President’s  health.  That  is  what 
the  press  tried  to  give  them. 

It  is  undoubtedly  true,  as  White  House  spokesman  Larry  Speakes 
noted,  that  “more  detail  has  been  provided  on  this  illness  than  any 
other  Presidential  illness  in  history,”  but  it  was  a  mistake  to  attempt 
to  still  the  controversy  over  the  results  of  previous  medical  examina¬ 
tions  with  the  statement  “the  President  and  the  First  Lady  have  very 
strong  feelings  about  the  privilege  of  doctor-patient  relationships.” 

We  don’t  blame  them,  but  we  believe  that  at  this  point  in  history 
the  importance  of  that  office  should  override  the  privilege. 

We  have  come  a  long  way  since  President  Grover  Cleveland  under¬ 
went  a  secret  operation  90  years  ago  aboard  a  private  yacht  in  New 
York  harbor  for  cancer  of  the  jaw.  It  was  a  year  before  the  public 
heard  about  it  and  almost  a  quarter  of  a  century  before  the  complete 
details  were  revealed  by  one  of  the  participating  surgeons. 

One  wonders  how  the  course  of  history  may  have  been  altered  if 
the  public  had  known  the  truth  about  President  Franklin  Roosevelt’s 
health  before  his  fourth-term  campaign. 

President  Eisenhower’s  operation  for  ileitis  laid  the  groundwork 
for  the  frank  discussion  of  the  President’s  health  as  well  as  most  of  the 
details  of  his  surgery  even  though  it  was  well  before  the  change  in 
public  morals  which  has  allowed  the  press  to  discuss  “the  gut  issue,” 
as  President  Reagan’s  illness  has  been  referred  to. 

Discussion  of  President  John  F.  Kennedy’s  Addison’s  disease  was 
suppressed  successfully.  The  public  should  have  known  more  about 
it.  Resident  Lyndon  Johnston  delighted  in  showing  his  scar  to  pho¬ 
tographers  after  his  well-publicized  gall  bladder  operation.  So  the 
reportage  of  President  Reagan’s  operation  was  nothing  new  except 
for  some  of  the  explicit  terminology  used  and  some  of  his  medical 
history. 

What  seems  to  bother  the  residents  of  the  White  House  and  their 
supporters  is  the  open  discussion  of  proctoscopic  examination  and  the 
debate  in  the  medical  professon  as  to  why  doctors  did  not  follow  up  on 
the  discovery  of  a  polyp  in  the  President’s  intestine  a  year  ago,  plus  a 
second  discovery  a  few  months  ago. 

Press  and  public  have  grown  up  together.  They  are  no  longer 
afraid  openly  to  discuss  medical  issues  involving  cancer  and  intimate 
parts  of  the  anatomy.  It  should  be  a  source  of  pride  and  comfort  to  the 
residents  of  the  White  House  that  a  majority  of  the  public  feels  it  has 
a  proprietary  right  to  be  informed  about  the  details  of  the  Chief 
Executive’s  health.  The  “privilege  of  doctor-patient  relationship” 
may  be  all  right  except  when  the  long-range  health,  and  possibly 
survival,  of  the  President  are  concerned.  That  is  truly  when  the 
public  has  a  right  to  know. 
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Perlik  points  out  ‘factual  missteps’ 


Too  bad  your  correspondent  to  the 
Newspaper  Guild’s  recently 
concluded  52nd  Annual  Convention 
didn’t  stay  as  alert  as  the  delegates 
during  Thursday’s  long  session  that 
finally  ended  at  1:42  a.m.  Friday. 

Had  he  done  so,  he  would  have  re¬ 
corded  their  action  correctly:  author¬ 
ization,  not  rejection,  of  a  plan  to  con¬ 
struct  a  TNG  headquarters  of  its  own. 

And  a  balanced  account  of  our  con¬ 
vention  deliberations  would  have  had 
to  make  clear  that  although  last  fiscal 
year’s  operations  were  $600,000  in 
the  red,  the  Defense  Fund  nonethe- 

Clarification 

Kathleen  Guzda  and  Andy  Radolf 
did  an  admirable  job  on  this  week’s 
Parade /Family  Weekly  story,  espe¬ 
cially  in  view  of  the  fact  that  our  fig¬ 
ures  were  still  being  put  together  at 
their  deadline. 

There  is,  however,  one  misstate¬ 
ment  I  would  like  to  correct.  Parade, 
with  25,153,000,  is  currently  the 
largest  magazine  in  America. 

Carlo  Vittorini’s  reference  to  the 
fourth  largest  magazine  in  America 
was  Parade  “A,”  which  consists  of 
50%  of  the  magazine’s  national  cir¬ 
culation  in  every  other  copy.  It’s 
another  way  to  buy  advertising  in  Pa¬ 
rade. 

Catherine  Hemlepp 

(Hemlepp  is  director  of  newspaper 
promotion  and  public  relations  for  Pa¬ 
rade.) 

EDITOR  &  PUBLISHER  for  August  10,  1985 


less  had  more  than  $4,300,00  cash  left 
over,  when  all  was  said  and  done. 

Two  more  factual  missteps:  the 
new  strike  benefit  schedule  will  reach 
its  peak,  $150  per  week,  in  1989,  not 
1990  as  noted,  and  the  $4. 5-million 
trigger  point  for  Defense  Fund  higher 
dues  was  not  enacted  this  year;  it’s 
been  in  the  constitution  for  years. 

We  realize  E&P  set  out  to  make 
things  look  as  bad  as  possible  for  the 
Newspaper  Guild  but,  because  you 
were  overwhelmed  by  yours  (sic),  you 
missed  our  tone.  Our  goal,  toward 
which  we  made  notable  strides,  was 
to  strengthen  and  tighten  our  financial 
capacity,  not  bail  it  out.  With  gross 
net  worth  of  $5,750,000,  “Short-term 
Solution  for  Financially  Troubled 
Guild’’  (your  headline)  hardly  de¬ 


scribes  our  condition. 

Charles  A.  Perlik,  Jr. 

(Perlik  is  president  of  the  Newspaper 
GuUd.) 

(News  Editor’s  note:  E&P  did  not  set 
out  to  make  things  "look  as  bad  as 
possible”  for  the  Guild.  If  Mr.  Perlik 
would  check  with  some  of  his  Guild 
members  at  newspapers  where  we’ve 
done  stories,  he’d  find  we  are  fair  and 
unbiased  in  our  reporting.) 

Short  takes 

19-year-old  woman  told  police  she 
checked  into  room  at  Budget  Inn  on 
Cerrillos  Road  with  man  early  Thurs¬ 
day  morning  and  woke  up  later  to  find 
man  and  $75  missing  from  her  pants. 
—  Albuquerque  Journal. 


li/fcCaatchy 

Ifews  Service 

News  from  the  West  with  a  national  perspective 

Material  from  the  major  McClatchy  dailies— The  Sacramento  Bee, 
The  Modesto  Bee  and  The  Fresno  Bee,  plus  unique  coverase  from 
The  Anchorage  Daily  News,  as  well  as  the  McClatchy  Washington 
Bureau.  10,000  words  daily. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York, 
212-972-1070/Bill  Hisginbotham  in  Ft.  Worth,  817-292-8165/Paul  Finch  in 
Los  Angeles,  213-852-1579. 
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G05SHEMINER  OFFS^ 
on  edition  in  Greenville 


'^WsyifereabletoreUiin  existing  equipment  and 
leave  our  plant  intact  and  at  the  sante  time  increase 
production  capacity-all  at  a  cost  we  couUafford- 
using  Headliner  Offset  replacement  unitsi:^ 

William  deB.  Mebane,  Publisher,  The  Greenvilk  ?iem  and  Greenville  Piedmont,  Greenville,  S.C. 


The  Multimedia  group’s  flagship  daily 
installed  a  4'unit/2'halfdeck  Goss® 
Headliner  Ofifeet®  press  in  line  with  its 
S-unit/^^leck  Metroliner®  press.  The  new 
press  went  successfully  on  edition,  on 
schedule,  July  25, 1984. 

Mebane  continues:  “Goss  technology  allowed  both  ease 
of  installation  and  retention  of  the  substructures  and  other 
components  of  the  letterpresses  we  replaced.  And  there’s 
still  room  for  four  more  offset  replacement  units,  assuring 
our  production  capacity  into  the  19908.” 

Production  Director  Bill  Matthews  adds:  “We  have 
plenty  of  flexibility,  too-running  the  Headliner  Offset  and 
Metroliner  units  together  or  as  two  independent  six-unit 
presses.  And  considering  that  we  had  to  get  our  paper  out 


on  the  Goss  Metroliner  press  under  ti^t  space  conditions 
while  putting  in  the  Headliner  Off^t  press,  the  turnkey 
installation  went  smoothly.  It  was  a  good  partnership- 
Goss  responsiveness  and  a  great  effort  by  our  own  team.” 

The  Goss  Headliner  Off^  press-designed-in  flexibility 
for  solutions  to  a  wide  range  of  newspaper  production 
requirements  worldwide. 

Contact  Goss  Newspaper  Products,  Graphic  Systems 
Division,  Rockwell  International,  3100  South  Central 
Avenue,  Chicago,  IL  60650.  (312)  656-8600. 
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Mediation  at  UPi 

First  hearing  set  for  August  14;  management  drops  its  effort  to 
terminate  union  contract;  Guiid  deiays  pianned  strike  vote 


By  James  E.  Roper 

United  Press  International  and  the 
Wire  Service  Guild  have  agreed  to 
mediation  of  their  contract  dispute. 

Failure  could  lead  to  destruction  of 
the  wire  service;  success,  according 
to  a  federal  bankruptcy  judge,  could 
lead  to  the  two  sides’  “finest  hour.” 

The  agreement  to  mediate  came 
Aug.  2  in  behind-the-scenes  maneu¬ 
vering  in  Washington,  D.C.,  while 
federal  bankruptcy  Judge  George  F. 
Bason  stood  ready  to  open  a  public 
hearing  on  management's  request  for 
permission  to  cancel  its  contract  with 
UPI  employees. 

Management  had  said  that  can¬ 
cellation  of  the  contract  and  subse¬ 
quent  savings  in  wages  were  neces¬ 
sary  if  UPI  were  to  show  a  profit  and, 
thus,  be  attractive  to  potential 
buyers. 

The  Guild  had  responded  by  sched¬ 
uling  a  ballot  by  mail  to  poll  its  mem¬ 
bers  on  whether  to  issue  a  strike  call. 
Guildsmen  said  that  if  the  court  autho¬ 
rized  cancellation  of  the  labor  con¬ 
tract,  the  workers  would  strike  —  and 
possibly  deliver  a  fatal  blow  to  UPI. 

Judge  Bason,  in  chambers,  urged 


both  sides  to  mediate. 

William  White,  the  U.S.  trustee 
who  is  overseeing  the  bankruptcy 
case,  suggested  as  mediator  Edward 
McMahon,  veteran  troubleshooter 
for  the  Federal  Mediation  and  Con¬ 
ciliation  Service. 

McMahon  conferred  separately  for 
about  90  minutes  with  lawyers  for 
UPI  management  and  then  about  90 
minutes  with  Guild  representatives, 
listening  to  each  side’s  position  and 
then  expressing  confidence  that  he 
could  help.  Management  and  labor 
accepted  McMahon  as  the  mediator. 

A  swarm  of  lawyers  then  reported 
the  agreement  to  Judge  Bason  in  an 
open  session  of  the  court  that  was 
convened  at  3:30  p.m.  —  90  minutes 
late.  The  first  mediation  session,  they 
said,  would  be  Aug.  14,  with  no  par¬ 
ticular  deadline  for  reaching  agree¬ 
ment. 

Pending  the  mediation,  UPI  man¬ 
agement  agreed  to  drop  its  court  effort 
to  terminate  its  labor  contract  with  the 
union.  The  Guild,  in  return,  agreed  to 
delay  its  strike  vote. 

In  concluding  the  session,  the  judge 
congratulated  both  sides  for  with¬ 


drawing  “from  the  precipice  of  a 
potentially  disastrous  conflict  to  work 
together  for  the  benefit  of  all.”  He 
noted  that  the  company  faced  many 
problems,  and  the  employees  already 
had  made  many  sacrifices  to  keep  the 
company  afloat. 

The  judge  admonished  lawyers  for 
each  side  to  treat  the  case  as  the  most 
important  legal  proceeding  —  from 
the  standpoint  of  public  importance 
—  that  they  have  ever  handled.  He 
said  the  negotiators  should  be  patient 
and  polite. 

Noting  that  he  was  going  on  vaca¬ 
tion  to  England,  the  judge  recalled 
that  Winston  Churchill,  during  the 
London  blitz  of  World  War  II,  had 
said  that  if  the  British  Empire  lasted 
1 ,000  years,  people  would  look  back 
and  say,  “This  was  their  finest  hour.” 

The  judge  said  he  hoped  the  UPI 
and  Guild  representatives  would 
come  out  of  the  mediation  feeling  that 
this  had  been  “their  finest  hour.” 

That  may  not  be  easy. 

The  agreement  is  for  mediation,  not 
binding  arbitration,  and  each  side  has 
strong  positions. 

(Continued  on  page  10) 


UPI  will  give  6.5%  of  parent  company  stock  to  empioyees 


United  Press  International 
announced  on  August  2  that  it  has 
completed  arrangements  for  the  dis¬ 
tribution  of  6.5%  of  the  stock  in  its 
parent  company.  Media  News  Corp., 
among  its  employees. 

The  stock  had  been  promised  to 
employees  almost  a  year  ago  in  ex¬ 
change  for  the  Wire  Service  Guild’s 
acceptance  of  contract  concessions, 
including  a  year’s  deferral  of  pay¬ 
ments  to  the  pension  fund  and  salary 
cuts. 

However,  an  attorney  for  Douglas 
Ruhe  and  William  Geissler,  who  con¬ 


trol  Media  News  Corp.,  said  they 
were  releasing  the  stock  even  though 
they  did  not  feel  any  legal  obligation 
to  do  so.  Ruhe  and  Geissler  contend 
that  the  agreement  to  distribute 
shares  among  employees  was  signed 
by  UPI  officials,  not  by  anyone  from 
Media  News  Corp.,  the  attorney  said. 
He  added  that  the  two  men  had  de¬ 
cided  to  release  the  stock  “because  of 
union  relations.” 

Under  the  arrangement,  the  stock 
will  be  delivered  to  Lawrence  Jaffe, 
managing  partner  in  the  Chicago  law 
firm  of  Hopkins  &  Sutter,  and  William 
Morrissey,  president  of  the  Wire  Ser¬ 


vice  Guild,  who  will  serve  as  trustees. 

The  stock  to  be  distributed  will  be 
Class  B,  or  non-voting,  shares  in 
Media  News  Corp. 

The  trustees  will  oversee  the  dis¬ 
tribution  of  the  stock,  which  will  be 
based  on  the  amount  of  wages  fore¬ 
gone  by  each  employee. 

Morrissey  remained  skeptical  de¬ 
spite  the  announcement  that  Ruhe 
and  Geissler  had  agreed  to  distribute 
the  shares. 

“If  they  deliver  the  stock  to  us,  we 
will  finally  have  it.  We  will  believe  it 
then,”  he  said. 
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UPl  mediation 

{Continued  from  page  9) 

President  William  Morrissey  of  the 
Wire  Service  Guild,  which  includes 
750  members  from  UPI,  said  the  Guild 
wants  agreement  not  only  to  continue 
the  contract,  but  agreement  on  how 


some  provisions  are  to  be  im¬ 
plemented. 

“There  are  many  problems,”  he 
said  after  the  court  session. 

UPI  president  Raymond  H.  Wechs- 
ler  cautioned  against  expectation  of 
protracted  negotiations.  He  said  UPI 
needs  conract  changes  in  order  to 
save  money  on  labor  expenses,  but 


the  company  eilso  needs  stable  labor 
relations  to  enhance  its  attractiveness 
to  potential  buyers. 

The  company,  operating  under  the 
protection  of  Chapter  1 1  of  the  bank¬ 
ruptcy  laws,  must  have  the  bankrupt¬ 
cy  court’s  permission  to  make  any 
financial  moves  that  might  affect 
UPI’s  creditors. 


IRS  tells  UPI  chairman:  'You  owe  us  $167,000  for  back  taxes’ 

iRS  claim  involves  only  Luis  Nogales  and  his  wife,  not  UPI 


LuisG.  Nogales,  chairman  of  finan¬ 
cially  troubled  United  Press  Interna¬ 
tional,  faces  an  Internal  Revenue  Ser¬ 
vice  demand  that  he  pay  $167,232  in 
additional  income  taxes  and  negli¬ 
gence  penalties  for  1978-81. 

The  dispute  became  public  when 
Nogales  petitioned  the  U.S.  Tax 
Court  to  overrule  the  IRS  claim. 

The  petition  revealed  that  IRS  had 
refused  to  allow  Nogales  to  take  in¬ 
come  tax  deductions  for  losses  and 
expenses  on  business  deals  he  en¬ 
tered  before  he  joined  UPI  last  year. 

Nogales  was  a  partner  in  Garfield 
Oil  and  Gas  Associates,  organized  in 
Utah  for  developmental  oil  and  gas 
drilling.  For  a  minimum  annual  royal¬ 
ty  of  $^,000,  which  he  paid  with  non¬ 
recourse  notes,  he  also  held  a  license 
to  distribute  a  medical  device,  known 
as  an  agglutinoscope,  in  part  of  Ohio. 

IRS  refused  to  allow  him  to  take 
deductions  for  what  he  said  was  his 
share  of  investment  tax  credits  and 
operating  losses  of  Garfield. 

IRS  ruled  that  the  partnership  had 
not  proved  that  some  of  the  claimed 


partnership  expenses  had  been  incur¬ 
red,  or,  if  incurred,  were  ordinary  and 
necessary  business  expenses. 

IRS  also  said  the  claimed  invest¬ 
ment  in  the  enterprise  was  not  truly 
“at  risk”  as  defined  by  tax  rules. 


The  dispute  involves 
only  Nogales  and  his 
wife,  Mary,  with  whom  he 
filed  joint  returns.  It  does 
not  involve  UPI. 


The  Nogaleses’  petition  said  the 
IRS  attitude  was  “arbitrary,  capri¬ 
cious  and  not  substantially  justified 
by  the  facts.” 

The  Nogaleses’  petition  also  said 
IRS  erred  in  holding  that  the  transac¬ 
tions  leading  to  his  claimed  losses 
with  the  medical  distributorship  had 
no  economic  purpose  or  substance 
other  than  the  avoidance  of  taxes  or 
that  he  had  not  entered  the  activity 
with  the  aim  of  making  a  profit. 


The  petition  for  Nogales  insisted 
that  he  “engaged  in  the  trade  or  busi¬ 
ness  of  distributing,  selling  and  ser¬ 
vicing  agglutinoscopes”  or,  alterna¬ 
tively,  held  the  license  for  production 
of  income,  making  his  losses  de¬ 
ductible. 

IRS  asked  $159,269  in  additional  in¬ 
come  taxes,  plus  penalties  totaling 
$7,963  for  negligence  or  deliberate 
disobedience  of  IRS  rules.  IRS  also 
proposed  additional  interest  of  an  un¬ 
specified  amount,  plus  a  penalty  of 
50  percent  of  the  interest,  on  any  1981 
tax  deficiency  which  stemmed  from  a 
transaction  that  finally  might  be  de¬ 
termined  to  be  tax-motivated. 

The  dispute  involves  only  Nogales 
and  his  wife,  Mary,  with  whom  he 
filed  joint  returns.  It  does  not  involve 
UPI. 

Nogales  made  no  public  comment 
on  the  case,  but  told  some  UPI  staff¬ 
ers  that  the  disputed  investments 
were  of  the  type  approved  by  lawyers 
and  accountants  before  IRS  began  a 
general  drive  against  tax  shelters 
which  it  considered  to  be  abusive. 


200  friends  ‘celebrate’  in  remembrance  of  UPI  reporter 


By  James  E.  Roper 

As  she  lay  dying  of  cancer,  Eli¬ 
zabeth  Wharton  of  United  Press  In¬ 
ternational  decided  that  she  didn’t 
want  a  mournful  funeral. 

Instead,  she  wrote  in  a  letter,  she 
wanted  her  friends  to  remember  her 
by  “giving  a  party  and  having  fun.” 

As  a  result,  nearly  200  of  Wharton’s 
friends  jammed  into  the  main  lounge 
of  the  National  Press  Club  in 
Washin^on,  D.C.,  July  26  —  drink¬ 
ing,  eating  from  a  buffet  she  paid  for, 
and  swapping  affectionate  stories 
about  the  woman  who  graced  United 
Press  and  UPI  as  a  reporter  and  editor 
for  42  years. 

There  were  accounts  of  her  big  sto¬ 
ries  —  including  her  eyewitness 
version  of  four  Puerto  Rican 


nationalists  opening  fire  in  the  House 
of  Representatives  in  1954,  wounding 
five  members  of  Congress. 

Wharton  dictated  the  story  from  a 
telephone  in  the  House  press  bal¬ 
cony,  shouting  questions  to  congress¬ 
men  on  the  floor  below  and  adding 
their  answers  to  her  running  account. 
She  also  covered  the  attempt  by  two 
Puerto  Rican  gunmen  to  kill  President 
Truman  at  Blair  House,  across  the 
street  from  the  White  House,  in  1950. 

She  helped  cover  Watergate.  She 
helped  cover  political  campaigns  and 
national  conventions,  always  with 
wire  service  impartiality.  George 
Weeks  of  the  Detroit  News  recalled 
Wharton’s  writing  the  climactic  lead 
from  a  national  convention,  so  upset 
by  the  political  turn  of  events  that 


tears  rolled  down  her  ample  cheeks. 
“But  she  wrote  a  beautifully  balanced 
story,”  Weeks  said. 

The  guests  had  little  stories  to  tell, 
too.  How  “Liz”  would  order  a 
martini  and  insist  that  the  olive  be 
served  on  the  side  lest  it  displace  any 
of  the  gin.  How  she  competed  fiercely 
and  effectively  against  the  men  in  the 
poker  and  heart  games  in  the  House 
press  gallery,  and,  seeking  other 
challenges,  l^came  a  skilled  bridge 
player. 

When  she  was  stricken  with  termi¬ 
nal  cancer,  she  wrote  to  her  sister, 
Catherine  McKie  of  Austin,  to 
arrange  for  the  farewell  party  at  the 
National  Press  Club. 

On  July  4,  Elizabeth  Wharton  died 
at  the  age  of  64. 
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In  defense  of  Rev.  Moon 

Committee  runs  ads  protesting  the  jaiiing  of  the  Unification  Church 
ieader,  who  founded  the  New  York  Tribune  and  Washington  Times 


The  Committee  to  Defend  the  U.S. 
Constitution,  a  Washington-based 
group  calling  itself  a  protector  of  reli¬ 
gious  freedom,  recently  ran  a  series  of 
ads  charging  the  Rev.  Sun  Myung 
Moon  was  unfairly  prosecuted  for 
non-payment  of  income  taxes. 

Moon,  who  started  the  New  York 
Tribune  and  the  Washington  (D.C.) 
Times,  is  leader  of  the  Unification 
Church.  He  was  released  from  federal 
prison  on  July  4  after  serving  a  12- 
month  sentence  for  income  tax  eva¬ 
sion. 

The  Unification  Church  has  public¬ 
ly  stated  that  the  newspapers  are  not 
s^liated  with  the  church,  although 
church  members  are  employed  at  the 
newspapers. 

The  ads  appeared  in  several  news¬ 
papers,  including  the  New  York  Times 
and  Washington  Post.  One  ad  showed 
Moon’s  picture  at  the  top  of  the  page 
along  with  several  prominent  journal¬ 
ists,  including  CBS  News  anchor  Dan 
Rather,  ABC  News  correspondent 
Barbara  Walters  and  former  CNN 
correspondent  Daniel  Schorr.  The  ad 
also  pictured  Rev.  Joseph  Lowery  of 
the  Southern  Christian  Leadership 
Conference. 

Under  the  photos  is  the  headline: 
“They’re  all  equal  when  it  comes  to 
the  First  Amendment.” 

The  ad  also  features  excerpts  from 
newspaper  editorials  and  columns 
criticizing  the  prosecution  of  Moon  as 
a  violation  of  the  First  Amendment 
and  the  principle  of  separation  of 
church  and  state. 

None  of  the  individuals  pictured 
along  with  Moon  were  quoted  in  the 
ad. 

The  second  ad  by  the  committee 
featured  caricatures  of  Geraldine  Fer¬ 
raro  with  her  hand  in  her  pocketbook. 
Vice  President  George  Bush  holding  a 
piece  of  paper  labeled  blind  trust,  a 
man  in  a  pin-striped  suit  representing 
E.F.  Hutton  &  Co.,  and  Rev.  Moon  in 
a  pin-striped  suit  and  holding  a  Bible. 

The  cartoon,  labeled  “Justice  De¬ 
partment  Entrance  Exam,”  said  that 
Ferraro  owed  the  government 
$53,459  in  back  taxes;  Vice  President 
Bush  owed  $198,000;  E.F.  Hutton  de¬ 
frauded  banks  of  $8  million  and  Rev. 
Moon  owed  $7,300  in  back  taxes. 

“Which  one  do  we  throw  the  book 
at?”  the  cartoon  asked,  and  continued: 


“If  you  chose  ‘D,’  the  ‘religious  guy,’ 
congratulations!  You’ve  made  the 
team!” 

The  ad  with  the  caricatures  con¬ 
tended  that  the  Justice  Department 
was  unfairly  harsh  with  Moon,  includ¬ 
ing  seeking  a  jail  term,  while  the  other 
three  received  relatively  light  treat¬ 
ment. 

Both  ads  ask  readers  to  fill  out  and 
mail  a  coupon  requesting  more  in¬ 
formation  “about  what  I  can  do”  to 
stop  “the  growing  trend  of  govern¬ 
ment  intolerance  and  abuse  of  reli¬ 
gion.” 

The  address  given  on  the  coupon, 
325  Pennsylvania  Av.,  S.E.,  in 
Washington  is  for  a  mail-receiving 
office  located  above  a  shoe  repair 
shop  and  a  health  food  store. 

The  head  of  the  Committee  to  De¬ 
fend  the  U.S.  Constitution  is  Warren 
S.  Richardson.  In  1981,  his  nomina¬ 
tion  as  an  Assistant  Secretary  of 
Health  and  Human  Services  was 
withdrawn  after  Jewish  groups  and 
members  of  Congress  said  that  he  rep¬ 
resented  an  anti-Semitic  organiza¬ 
tion,  the  Liberty  Lobby.  Richardson 
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denied  the  anti-Semitism  charges. 

E&P's  telephone  calls  to  the  com¬ 
mittee  were  answered  by  a  tape  re¬ 
corder  which  asked  for  messages. 
However,  the  phone  calls  were  not 
returned. 

Joy  Garratt,  a  spokeswoman  in 
New  York  for  the  Unification 
Chruch,  said  “no  church  money  was 
used”  to  finance  the  ads. 

However,  Garratt  said  it  was  possi¬ 
ble  the  committee  “might  have 
approached  businesses  by  people 
who  are  members  of  the  church”  for 
financing. 

Garratt  did  not  say  how  the  com¬ 
mittee  was  able  to  locate  businesses 
owned  by  church  members. 

Garratt  also  said  that  the  committee 
called  the  church’s  national  head¬ 
quarters  in  New  York  for  “material 
on  Rev.  Moon’s  case.”  She  said  the 
church  provided  the  committee  with 
“what  we  would  give  to  anybody.” 

Garratt  said  the  committee  told  her 
it  plans  more  ads  defending  other  reli¬ 
gious  figures,  but  she  did  not  have  any 
details. 


These  ads,  paid  for  by  a  group  called  the  Committee  to  Defend  the  U.S. 
Constitution,  recently  appeared  in  such  newspapers  as  the  New  York  Times, 
Washington  Post  and  USA  Today. 
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President  Reagan  bares  all 

Tells  the  press  the  skin  removed  from  his  nose  was  cancerous, 
but  denies  that  White  House  aides  tried  to  hide  this  from  the  press 


By  James  E.  Roper 

The  White  House  got  bogged  down 
in  self-inflicted  confusion  in  handling 
news  about  President  Reagan’s  skin 
cancer. 

Reagan  himself  was  the  one  to  clear 
away  the  fog,  which  he  may  have  been 
responsible  for  in  the  first  place. 

The  story  began  on  Tuesday,  July 
30,  when  a  private  doctor  at  the  White 
House  removed  a  small  section  of 
skin  from  the  right  side  of  Reagan’s 
nose.  He  covered  the  wound  with  a 
small  patch. 

Two  days  later,  on  Thursday,  re¬ 
porters  noticed  the  bandage  and 
sought  an  explanation  from  White 
House  spokesman  Larry  Speakes.  He 
related  that  a  section  of  skin  had  been 
removed  and  is  said  to  have  told  some 
reporters  that  the  skin  would  be 
routinely  subjected  to  a  biopsy  to  test 
for  the  presence  of  any  cancer. 

Later  that  day,  Speakes  issued  a 
55-word  statement  that  a  small  area  of 
“irritated  skin’’  had  been  removed, 
was  being  examined  for  possible  in¬ 
fection,  and  that  “no  further  state¬ 
ment  is  necessary.’’  The  statement 
said  nothing  about  a  biopsy. 

Reporters  persistently  asked  later 
that  day  and  the  next  day  whether 
there  was  a  biopsy.  Speakes  declined 
to  elaborate,  insisting  that  his  55- 
word  statement  was  all  that  would  be 
said.  This  was  his  position  as  Reagan 
and  First  Lady  Nancy  Reagan  spent 
the  weekend  at  the  presidential  re¬ 
treat  at  Camp  David,  Md. 

When  Reagan  returned  to  Washing¬ 
ton  and  held  a  mini-news  conference 
in  his  Oval  Office  at  the  White  House, 
he  was  asked  details  of  his  ailment  and 
also  “to  what  extent  do  you  think  the 
American  people  have  a  right  to  know 


about  your  full  condition  and  your 
good  health  and  welfare?’’ 

Said  Reagan:  “I  think  that  where 
life  and  death  or  ability  to  do  jobs  is 
concerned,  yes,  the  people  have  a 
right  to  know  whether  the  man  sitting 
at  this  desk  is,  or  woman  sitting  at  this 
desk,  is  capable  of  performing  the 
tasks. 


Reagan  began  a 
narration  of  the  case, 
saying:  “Ali  the 
statements  that  have 
been  made,  by  Larry 
Speakes  and  by  myseif, 
by  others,  have  been  the 
truth  as  we  knew  it.  And 
Vm  coming  to  a 
correction  now.” 


“And,  on  the  other  hand,  I  think 
there  can  be  invasions  that  go  beyond 
the  need  to  know  that,  and  I  think  we 
were  trying  to  tell  you  as  much  as  we 
could  what  we  believed  was  the 
truth.’’ 

When  he  received  his  first  question 
about  the  nose  ailment,  Reagan  began 
a  narration  of  the  case,  saying:  “All 
the  statements  that  have  been  made, 
by  Larry  Speakes  and  by  myself,  by 
others,  have  been  the  truth  as  we 
knew  it.  And  I’m  coming  to  a  correc¬ 
tion  now.” 

He  related  that  the  spot  appeared 
on  his  nose  as  a  pimple  which  he 
squeezed  and  irritated.  When  he  was 
in  the  hospital  for  abdominal  cancer 
surgery,  doctors  placed  adhesive  tape 


on  the  spot  to  hold  tubes  in  his  nose. 
This,  he  said,  further  irritated  the  spot 
as  he  is  allergic  to  adhesive  tape. 

On  July  30,  when  a  private  doctor 
went  to  the  White  House  to  give 
Reagan  a  weekly  allergy  shot,  the 
president  called  the  doctor’s  attention 
to  the  sore  spot  “and  it  was  snipped 
off.” 

“I’d  heard  some  talk  about  possi¬ 
ble,  they  wanted  to  look  at  it  for  possi¬ 
ble,  infection  because  of  the  irritation 
around  it,”  Reagan  said.  “But  I  did 
not  know  until  this  weekend  at  Camp 
David,  I  was  informed  that  it  had  been 
examined  and  it  was  indeed  a  basal 
cell  carcinoma,  which  is  the  most 
common  and  the  least  dangerous  kind 
(of  skin  cancer).” 

A  reporter  complained  that  “when 
the  White  House  put  out  a  statement, 
they  said  this  is  it,  and  we  were  not 
told  what  it  was.” 

“Well,”  responded  Reagan,  “that 
I’d  messed  around  with  a  pimple  and 
caused  some  trouble  for  myself.” 

Reporter:  ”We  were  not  told  that 
there  was  a  biopsy.  We  were  not  told 
the  results  of  the  biopsy.” 

Reagan:  “Ail  I  heard  as  I  was  sitting 
up  and  getting  ready  to  walk  out  of  the 
office  was  the  doctor  mentioning  the 
fact  that  he  needed  to  check  this  for 
possible  infection,  that  it  might’ve  be¬ 
come  infected  from  not  only  my  mess¬ 
ing  around  but  from  the  tape  and 
all  ...  I  didn’t  know  about  the  other 
until  this  weekend  at  Camp  David. 

“I  hope  you’ll  all  recognize  that  at 
Camp  David  I  decided  that  when  I 
came  back  that  I  would  either  make 
that  as  an  opening  statement  at  this 
mini-press  conference  or  let  you  ask  a 
question  about  it.” 


ANPA  to  Postal  Service:  listen  to  us  and  make  a  profit 


The  American  Newspaper  Pub¬ 
lishers  Association  claims  that  if  the 
United  States  Postal  Service  had 
adopted  the  association’s  recom¬ 
mendations  for  higher  third-class 
rates,  then  the  USPS  would  have  a 
surplus,  instead  of  a  deficit,  when  the 
fiscal  year  ends  on  September  30. 

In  a  recent  press  release  to  its  mem¬ 
bers,  ANPA  said  that  the  Postal  Ser¬ 
vice  would  have  recorded  a  $300- 


million  surplus  —  instead  of  the  fore¬ 
casted  $500-million  deficit  —  if  “a  fair 
and  equitable  postal  rate  structure” 
had  been  adopted. 

“If  the  higher  rates  for  third-class 
bulk  regular  rate  mail  recommended 
last  year  by  ANPA  had  been  adopted, 
the  Postal  Service  could  have  been 
projecting  a  $300-million  surplus  in¬ 
stead  of  the  $500-million  deficit  pre¬ 
dicted  by  the  USPS  for  the  current 


fiscal  year,”  stated  ANPA  executive 
vice  president  Jerry  Friedheim.  “The 
public  would  not  be  facing  yet  another 
increase  in  the  price  of  a  first-class 
stamp.” 

ANPA  has  long  contended  that 
third-class  bulk  mail  rates  are  set  too 
low  and  that  the  Postal  Service  is  us¬ 
ing  first-class  rates  —  which  ANPA 
says  are  set  too  high  —  to  subsidize 
third-class  mail. 
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Witch  hunt  or  solid  investigative  reporting? 

New  York  Times  and  Daily  News  call  for  medical  examiner’s  ouster; 
Murdoch’s  Post  says  rival  papers  are  trying  to  ruin  doctor’s  reputation 


Dr.  Elliot  Gross,  New  York  City’s 
embattled  chief  medical  examiner, 
said  he  was  the  victim  of  a  “witch 
hunt’’  started  by  the  New  York  Times 
after  New  York  state  investigators, 
last  week,  charged  him  with  1 1  counts 
of  gross  incompetence  and  negli¬ 
gence. 

Gross’  most  recent  charges  against 
the  Times  also  renewed  the  spat  be¬ 
tween  that  newspaper  and  the  New 
York  Post,  which  has  defended  the 
medical  examiner  in  its  news  and 
editorial  pages  and  accused  the  Times 
of  “incompetent”  reporting. 

Gross,  who  was  appointed  by 
Mayor  Edward  I.  Koch,  was  the  sub¬ 
ject  of  an  extensive  investigation  last 
January  by  Times  reporter  Philip 
Shen,  which  focused  on  12  deaths  and 
alleged  that  Gross  engaged  or  assisted 
in  covering  up  deaths  of  people  who 
died  in  police  custody. 

The  Times  probe  sparked  five  sepa¬ 
rate  investigations  by  city,  state  and 
federal  authorities. 

A  mayoral  commission  headed  by 
New  York  City  attorney  Arthur  Li¬ 
man,  which  made  its  findings  public 
on  April  22,  dealt  with  the  narrow 
mandate  of  determining  whether 
Gross  was  guilty  of  misconduct. 

Gross,  who  stepped  aside  during 
earlier  investigations,  was  reinstated 
as  chief  medical  examiner  after  he 
was  cleared  by  the  Liman  Commis¬ 
sion. 

The  latest  report  calling  into  ques¬ 
tion  Gross’  handling  of  his  office  was 
issued  by  the  New  York  State  Health 
Department.  The  agency’s  six-month 
investigation  of  Gross  centered  on  the 
12  deaths  dealt  with  in  the  Times 
series. 

However,  the  state  investigators 
did  not  release  details  of  the  charges 
against  Gross  for  fear  such  action 
would  influence  the  current  trial  of  six 
transit  police  officers  charged  in  con¬ 
nection  with  the  death  of  a  man  who 
died  while  in  police  custody.  Gross  is 
scheduled  to  testify  as  to  the  cause  of 
death. 

The  state  investigation’s  findings 
prompted  Gross  to  take  another  leave 
of  absence  from  his  post.  He  faces 
hearings  on  the  charges  this 
September. 

In  the  earlier  investigation,  the  Li¬ 
man  Commission  said  he  was  “not 


Gise  against  Dr.  Gross  has  oil 
the  trappings  of  a  wHch  hunt 

IWUchMTiMflrgrwfcwiiflww  MkUiM  tlM  4Malli  flf  H*  WOIM- 
•Ml  BfoiHilwal  IraiflHt  Uom  ■qII  Dr.  Onaa  But  tha 

«alHt  Dr.  aUgt  OroM.  Nav  Tork  proaatfwraa  aBaptaB  aa  lar  ia  UBa  eaaa 
eMaf  BMdteal  auuaiaar.  Wf  ttw  aanaat  aa  graat  CBaaira  wWk  aUtwr 
■lalt  Hiaim  apwnBWai  aapa»  arteiiacy  or talraiaa  ^ 

I  uaiBaltaakpmttaw.  *  para  tta  laiaaWfattoa  ta  caa  MoalClt 

Dr.  Qraaa  haa  akaaBy  (aead  tao  Oaaito  aiaifaoM  arttli  Ka  «liar^  Ms 
;  a3duMaUvalavwUsattaeaOraaaa.UM  Maattolatar. 

;  Uaaa  Raport  wm  a  MattfiBpaa  aad  •  It  gava  Oraaa  aa  oppormaHy  ta 


a3duMaUvalavwUsattaeaOraaaa.UM  Maathaiatar. 

Uaaa  Raport  wm  a  MattfiBpaa  aad  •  It  gava  Oraaa  aa  oppormaRy  ta 
titonwgli  iBaURa  al  tkt  aery  dMrgaa  dianaa  tlM  aHagaHeae  agalaat  Mai. 
of  trieoaipHtaea  aad  Bila-imtin  tacli  I'idwri.  It  etalau.  ta  '^Ht 
oiigtaalty  au^la  ta  Um  IMw  Tor*  aiaadalory.’*  Farkapa.  Bat  ka  a  eaaa 
riiMa.  wMek  Um  eooimittaa  baa  aa*  tbat  baa  raealaad  audi  pabUe  aei*- 
aparaatly  rahaabad.  Uay.  *aa  tbal  bq«  Um  laaat  tbat  tba 

LM'a  raaUad  oaradvaa  at  Ltaaaab  eoaaMtttaa  Aowld  da? 
vardkt:  'ItM  gutky.  Wa  eoaetada  UMt  p  tt  rataaaad  tba  aaeaaaUcaa  la  tba 
UM  BctaaaUBwe  o<  atmagdutag  lavalad  aridat  at  a  pointeally  rbargad  tartal  — 


N.Y.  Post  editorial 

guilty”  of  “wrongdoing,”  although  it 
did  criticize  Gross  for  “mishandling” 
some  of  the  disputed  autopsies  and  for 
putting  out  a  “misleading”  press  re¬ 
lease  regarding  the  death  of  graffiti 
artist  Michael  Stewart.  Though  the 
panel  disputed  some  of  Gross’  medi¬ 
cal  findings  in  his  autopsies,  it  was 
careful  to  draw  a  distinction  “be¬ 
tween  error  and  dishonesty.” 


The  most  recent  state 
investigators’  report 
prompted  the  Times,  and 
the  New  York  Daily  News, 
to  caii  for  Gross’ 
resignation. 

Once  again,  the  Post 
took  up  his  defense. 


After  the  Liman  report  was  made 
public.  Gross  held  a  press  conference 
claiming  vindication  and  said  he 
planned  to  sue  the  Times  for  libel.  His 
attorney,  Howard  Squadron, 
confirmed  at  the  time  that  Gross 
planned  to  sue. 

Squadron  is  also  an  attorney  for  the 
Post. 

However,  Gross  never  took  any 
legal  action  against  the  Times. 

Other  city  and  state  reports  already 
criticized  Gross’  administration  of  the 


medical  examiner’s  office. 

After  the  Times  investigation 
appeared,  the  Post  began  running  a 
series  of  its  own  which  called  into 
question  its  rival’s  stories. 

Under  a  front-page  headline  of 
“What  the  Times  didn’t  print,”  the 
Post  told  of  its  own  interviews  with 
sources  from  the  Times  in  which  they 
disputed  the  Times  account. 

The  Post  story  was  written  by  Jeff 
Wells,  Guy  Hawtin  and  Ransdell  Pier¬ 
son.  During  the  time  that  Post-owner 
Rupert  Murdoch  was  seeking  to  ac¬ 
quire  Warner  Communications,  Haw¬ 
tin  and  Wells  were  given  a  leave  from 
the  Post  to  work  as  Murdoch’s  private 
investigators  probing  the  background 
of  Warner  chairman  Steve  Ross. 

Squadron  supplied  some  informa¬ 
tion  to  the  Post  about  oneof  the  Times’ 
sources,  which  was  used  in  the  story 
to  discredit  the  source’s  credibility. 

The  Post  took  after  the  Times  again 
when  the  Liman  Commission  report 
came  out. 

A  page-four  story  headlined 
“Judgment  on  the  Times:  News 
wasn’t  fit  to  print”  accused  the  Times 
of  having  been  “thoroughly  conned” 
in  its  investigation. 

The  Post  charged  that  the  Times 
relied  too  heavily  on  information  sup¬ 
plied  by  Gross’  predecessor.  Dr. 
Michael  Baden,  and  his  supporters  in 
the  medical  examiner’s  office.  Baden 
was  fired  from  his  post  in  1979. 

Baden  is  suing  the  city  for  reinstate¬ 
ment  and,  with  the  title  of  deputy 
chief  medical  examiner,  still  reports 
to  Gross. 

Peter  Millones,  metropolitan  editor 
of  the  Times,  issued  a  lengthy  state¬ 
ment  after  the  Liman  Commission  re¬ 
port  was  announced. 

“The  articles  in  the  Times  con¬ 
tained  many  allegations  by  specifical¬ 
ly  identified  members  of  the  medical 
examiner’s  staff  and  others,”  Mil¬ 
lones  stated.  “The  Times  felt  that 
these  allegations  should  be  brought  to 
public  attention.  That  is  the  tradition¬ 
al  role  of  a  newspaper.  Our  role 
stopped  there.  We  are  not  adversaries 
or  participants  in  the  investigations, 
which  are  the  proper  function  of 
government. 

“We  are  certain  that  the  serious 
questions  raised  about  the  medical 
(Continued  on  page  37) 
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Mixed  bag  for  public  companies 

Second-quarter  earnings  up  for  some  newspaper  groups,  flat  for  others 


The  publicly  held  newspaper  companies  reported  mixed 
results  for  the  second  quarter.  Several  enjoyed  earnings 
gains  in  the  20%  range,  while  others  reported  flat  earnings 
or  earnings  declines  from  the  same  period  in  1984. 

Affiliated  Publications 

Affiliated  Publications,  parent  company  of  the  Boston 
Globe,  said  its  second  quarter  net  income  was  $7.5  million, 
or  610  a  share,  versus  $7.3  million,  or  600  a  share,  from  a 
year  ago.  Revenues  for  the  quarter  were  $92.97  million  as 
compared  with  $86.6  million  in  the  1984  second  quarter. 

Six-month  net  income  rose  to  $12.8  million,  or  $1.05  a 
share,  from  $11.8  million,  or  970  a  share,  a  year  ago. 
Six-month  revenues  increased  to  $179.3  million  from 
$163.9  million  in  1984. 

The  company  continues  to  have  its  earnings  reduced  by 
its  share  of  losses  of  its  affiliates  in  the  cable  television  and 
cellular  telephone  businesses.  That  loss  rose  to  $1.7  mil¬ 
lion  in  the  second  quarter  of  1985  from  $913,000  in  1984. 
For  the  first  six  months,  the  share  of  losses  totaled  $3.4 
million,  compared  with  $1.9  million  a  year  ago. 

The  share  of  losses  reduced  net  income  in  the  second 
quarter  and  first  half  of  1985  by  the  above  amounts. 

A.H.  Belo  Corp. 

A.H.  Belo  Corp.,  whose  holdings  include  the  Dallas 
Morning  News  and  the  News-Texan  newspaper  group, 
saw  its  net  operating  earnings  decline  to  $8. 1  million,  or 
700  a  share,  in  the  second  quarter,  from  $9.9  million,  or  850 
a  share,  a  year  earlier.  In  1984,  a  non-recurring  gain  from 
the  sale  of  a  cable  system  increased  net  earnings  to  $15.8 
million,  or  $1.36  a  share. 

Revenues  for  the  quarter  increased  to  $101  million  from 
$95.5  million. 

For  the  first  half,  net  earnings  were  $10.5  million,  900  a 
share,  compared  to  $38.6  million,  or  $3.33  a  share,  in  the 
prior-year  period.  Total  non-recurring  gains  in  the  first  half 
from  the  sale  of  television  and  cable  properties  came  to 
$21.7  million,  or  $1.87  a  share. 

Six-month  revenues  were  $186.6  million,  compared  to 
$171  million  in  1984. 

Belo  said  that  in  its  newspaper  operations,  the  “positive 
impact”  of  advertising  revenue  gains  were  offset  “by  an 
increase  in  operating  expenses  associated  with  newsprint 
costs  and  the  start-up  of  the  Plano  printing  facility.” 

Capital  Cities  Communications 

Capital  Cities  Communications  saw  its  second-quarter 
net  income  rise  to  $41.2  million  from  $39.4  million,  while 
earnings  per  share  increased  to  $3.15  from  $3.03.  Rev¬ 
enues  for  the  period  rose  to  $267.1  million  from  $243.6 
million. 

For  the  first  half.  Capital  Cities  reported  net  income  of 
$68.97  million,  or  $5.28  a  share,  up  from  $66.4  million,  or 
$5.10  a  share. 

First-half  revenues  were  $501.2  million,  compared  to 
$450.4  million  last  year. 

On  June  26  Capital  Cities’  shareholders  approved  a 
$3.5  billion  cash  merger  with  ABC,  Inc. 

Cowles  Media 

Cowles  Media  of  Minneapolis  reported  its  net  earnings 
for  the  first  fiscal  quarter  ended  on  June  29  were  $6.87 
million,  or  $2.20  a  share,  versus  $5.6  milion,  or  $1.80  a 
share,  a  year  ago. 


Revenues  for  the  first  quarter  increased  to  $63. 1  million 
from  $59.7  million  a  year  ago. 

Operating  expenses  in  the  first  quarter  also  increased,  to 
$50.9  million  from  $48.8  million. 

Dow  Jones 

Dow  Jones  &  Co.  said  its  second-quarter  net  income 
totaled  $38. 1  million,  or  59  0  a  share,  versus  $37.3  million, 
or  580  a  share,  a  year  ago.  Revenues  rose  to  $265.1  million 
from  $247.4  million. 

For  the  first  six  months,  earnings  increased  to  $70.8 
million,  or  $1.10  a  share,  from  $68.2  million,  or  $1.06  a 
share.  Revenues  for  the  half  increased  to  $510.9  million 
from  $476.1  million. 

Wall  Street  Journal  advertising  linage  was  down  4.2%  in 
the  second  quarter  and  3.1%  in  the  first  half.  Journal  ad 
revenues,  however,  were  up  3.9%  in  the  second  quarter 
and  4.9%  in  the  half. 

The  Journal’s  circulation  on  June  30,  1985,  was  3.8% 
below  a  year  earlier. 

Dow  Jones  said  declines  in  classified  advertising,  par¬ 
ticularly  help-wanted  and  condominum  ads,  held  down  the 
overall  linage  totals. 

The  Ottaway  group  of  community  newspapers  had 
advertising  linage  gains  of  2.9%  in  the  second  quarter  and 
3.4%  in  the  half. 

Gannett  Co. 

Gannett  Co.  reported  a  20%  increase  in  net  earnings  to 
$71.8  million,  or  900  a  share,  from  $59.7  million,  or  750  a 
share,  a  year  earlier.  Revenues  in  the  quarter  incrased  to 
$556.9  million  from  $491.7  million. 

In  the  first  six  months,  Gannett  recorded  earnings  of 
$113.1  million,  or  $1.41  a  share,  versus  $94.5  million,  or 
$1 . 18  a  share,  a  year  ago.  First-half  revenues  rose  to  $1 .04 
billion  from  $916.9  million. 

In  the  second  quarter,  newspaper  advertising  volume 
increased  6%.  USA  Today's  ad  revenues  increased  106% 
in  the  first  half  of  1985  compared  with  the  1984  period. 

Knight-Ridder 

Knight-Ridder  Newspapers  saw  its  second-quarter  net 
income  decline  slightly  to  $36.8  million  from  $37.6  million. 
However,  earnings  per  share  rose  by  a  penny  to  590  from 
580. 

Revenues  in  the  quarter  rose  to  $445.4  million  from 
$419.3  million. 

In  the  first  half,  Knight-Ridder’s  net  income  rose  $65.8 
million  from  $64.5  million.  Earnings  per  share  increased 
to  $1.03  from  990. 

The  company  said  “soft”  national  advertising  and 
“spotty  weakness  in  retail”  contributed  to  the  earnings 
decline,  as  did  a  one-day  strike  at  the  Philadelphia  In¬ 
quirer. 

The  increase  in  earnings  per  share  in  the  second  quarter 
reflected  the  impact  of  the  company’s  stock  buy-back 
program. 

Lee  Enterprises 

Lee  Enterprises  said  its  earnings  for  its  third  fiscal  quar¬ 
ter  were  $7.3  million,  or  540  a  share,  as  compared  with  $6.6 
million,  or  480  a  share,  a  year  earlier.  Operating  revenues 
in  the  quarter  totaled  $53.8  million,  compared  with  $50 
million  a  year  ago. 
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In  the  nine  months,  revenues  came  to  $154.3  million, 
versus  $141.8  million  in  the  previous  period. 

Nine-months  earnings  totaled  $18.7  million,  or  $1.37  a 
share,  compared  with  $16.1  million,  or  $1.17  a  share,  a 
year  earlier. 

Media  General 

Media  General  reported  a  drop  in  second-quarter  net 
income  to  $9.9  million,  or  $1.39  a  share,  from  $10.9  mil¬ 
lion,  or  $1.54  a  share,  a  year  earlier.  Revenues  in  the 
period  grew  to  $147.4  million  from  $141.2  million. 

For  the  first  six  months,  net  income  declined  slightly  to 
$17.3  million,  or  $2.44  a  share,  from  $17.7  million,  or  $2.49 
a  share,  excluding  $546,000  of  non-recurring  charges  in 
1985  from  the  closing  of  the  evening  Winston-Salem 
(N.C.)  Sentinel  and  non-recurring  gains  in  1984  of  $2.7 
million  from  a  real  estate  sale. 

First-half  revenues  increased  to  $287.3  million  from 
$271.5  million. 

Media  General  said  the  cost  of  its  cable  subsidiary  in 
Fairfax,  Va.,  and  a  “major  rebuilding  program”  of  its 
Broadcast  Services  subsidiary  played  major  roles  in  the 
earnings  decline. 

Multimedia 

Multimedia  announced  net  income  for  the  second  quar¬ 
ter  of  $12.8  million,  or  770  a  share,  versus  year-earlier  net 
income  of  $10.7  million,  or  650  a  share. 

Revenues  for  the  second  quarter  totaled  $88.5  million, 
versus  $79.2  million  a  year  earlier. 

For  the  first  six  months,  net  earnings  were  $20.5  million, 
or  $1.23  a  share,  compared  with  year-earlier  net  earnings 
of  $17.8  million,  $1.07  a  share. 

Revenues  in  the  half  increased  to  $162.4  million  from 
$145.1  million. 

New  York  Times  Co. 

The  New  York  Times  Co.  recorded  net  income  in  the 
second  quarter  of  $3 1 .3  million,  or  780  a  share,  compared 
with  $27.7  million,  or  700  a  share,  in  previous  period. 
Revenues  for  the  quarter  increased  to  $364.4  million  from 
$306.6  million. 

In  the  first  half,  net  income  was  $63.5  million,  or  $1 .59  a 
share,  versus  $52.2  million,  or  $1.32  a  share,  a  year  ago. 

First-half  revenue  came  to  $674.3  million,  up  from 
$603.9  million. 

The  newspaper  group,  including  the  New  York  Times, 
increased  its  second-quarter  operating  profits  to  $55.2  mil¬ 
lion  from  $47.5  million,  while  second-quarter  revenues  for 
the  group  rose  to  $278.4  million  from  $241.8  million.  For 
the  first  six  months,  newspaper  operating  profits  grew  to 
$104.8  million  from  $88.7  million,  and  revenues  increased 
to  $538.3  million  from  $470.2  million. 

The  company  said  advertising  and  circulation  rate  and 
volume  increases,  as  well  as  the  acquisition  of  five  news¬ 
papers,  helped  improve  newspaper  results  in  the  quarter. 

Park  Communications 

Park  Communications  reported  its  second-quarter  net 
income  increased  to  $4.2  million,  or  460  a  share,  from  $3.7 
million,  or  410  a  share.  Revenues  increased  to  $29.0  mil¬ 
lion  from  $27.4  million. 

For  the  first  half.  Park’s  earnings  $6.8  million,  or  740  a 
share,  compared  with  $6.0  million,  or  650  a  share,  a  year 
earlier.  First-half  revenues  were  $53.9  million,  up  from 
$50.7  million  a  year  ago. 

Times  Mirror  Co. 

Times  Mirror  Co.  said  its  net  income  for  the  second 
quarter  was  $70.6  million,  or  990  a  share,  compared  with 
$58.9  million,  or  860  a  share,  a  year  ago.  Second-quarter 
revenues  totaled  $746.8  million,  up  from  $705.9  million. 

For  the  first  half.  Times  Mirror  recorded  net  income  of 
$1 14.8  million,  or  $1.63  a  share,  versus  year-earlier  earn- 
ings  of  $102.2  million,  or  $1 .49  a  share.  First-half  revenues 
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increased  to  $1.44  billion  from  $1.38  billion. 

Earnings  in  the  second  quarter  include  a  $  1 5-million 
pretax,  or  $1 1.2-million  net  gain,  from  the  sale  of  the 
company’s  arts  and  graphics  products  companies. 

Times  Mirror  said  it  experienced  “a  softening”  in 
advertising  in  the  final  weeks  of  the  quarter  “that  is  con¬ 
tinuing  into  the  third  quarter.  This  weakness  reflects  drift 
in  the  national  economy.” 

Toronto  Sun  Publishing  Co. 

Toronto  Sun  Publishing  saw  its  net  income  decline  in  the 
second  quarter  to  $4.3  million,  or  430  a  share,  from  $5.6 
million,  or  670  a  share,  a  year  ago.  Revenues  from  the 
quarter  grew  only  slightly  to  $83.5  million  from  $83.2 
million. 

For  the  first  half,  net  income  also  declined  to  $5.8  mil¬ 
lion,  or  580  a  share,  from  $6.99  million,  or  840  a  share,  a 
year  ago.  Six-month  revenues  grew  modestly  to  $160.8 
million  from  $157.6  million. 

The  Houston  Post  lost  money  in  the  second  quarter, 
compared  to  a  profit  the  previous  year.  The  losses  were 
mainly  as  a  result  of  a  total  market  coverage  venture  that 
has  failed  to  attract  advertisers,  the  company  said.  Profit¬ 
ability  for  the  Post  is  not  seen  until  the  fourth  quarter. 

The  Toronto  Sun  is  running  ahead  of  last  year’s  results, 
the  company  said.  The  Calgary  Sun  and  Edmonton  Sun 
remain  profitable  but  are  trailing  last  year’s  results. 

Tribune  Co. 

The  Tribune  Co.  of  Chicago  reported  its  second-quarter 
net  income  rose  to  $34.5  million,  or  850  a  share,  from  $29. 1 
million,  or  720  a  share.  Revenues  in  the  quarter  increased 
to  $506.2  million  from  $466.3  million. 

In  the  first  half.  Tribune  Co.  increased  its  earnings  to 
$5 1 .2  million,  or  $1 .26  a  share,  from  $39. 1  million,  or  970  a 
share.  First-half  revenues  rose  to  $955.6  million  from 
$860.7  million. 

The  company’s  newspapers  recorded  operating  profits 
of  $45.1  million  in  the  second  quarter,  up  from  $42.5  mil¬ 
lion  in  the  previous  period.  Newspaper  revenues  in  the 
quarter  rose  to  $343.2  million  from  $318.6  million. 

For  the  first  half,  newspaper  operating  profits  rose  to 
$78.9  million  from  $70.5  million.  Newspaper  revenues  in 
the  half  increased  to  $675.97  million  from  $617.1  million. 

Washington  Post 

The  Washington  Post  Co.  reported  second-quarter  earn¬ 
ings  of  $34. 1  million,  or  $2.61  a  share,  compared  with  $27.2 
million,  or  $1.94  a  share,  a  year  ago.  Revenues  in  the 
quarter  came  to  $284.3  million,  up  from  $256.1  million. 

In  the  first  half,  net  income  rose  to  $59.0  million,  or 
$4.36  a  share,  from  $36.2  milion,  or  $2.57  a  share.  First- 
half  revenues  were  $527.9  million,  up  from  $475.6  million. 

The  first-half  figures  include  after-tax  gains  of  about  $12 
million,  or  900  a  share,  from  the  sales  of  portions  of  the 
company’s  interests  in  SportsChannel  and  cellular  tele¬ 
phone  interests. 

The  company’s  repurchase  of  nearly  1 .2  million  shares 
of  its  Class  B  Common  Stock  had  a  net  effect  of  raising 
earnings  per  share  in  the  second  quarter  and  first  half  4 
percent  and  2  percent,  respectively. 

The  newspaper  division  increased  its  revenues  by  10% 
in  the  quarter  and  in  the  first  half.  Washington  Post  adver¬ 
tising  inches  increased  by  6%  in  the  second  quarter  to  1.4 
million  and  by  5%  in  the  half  to  2.7  million. 

Reuters  shows  profit  gain 

Reuters  reported  its  after-tax  profit  for  the  first  half  of 
1985  increased  to  $32.7  million  from  $22.9  million  a  year 
ago. 

Revenues  for  the  first  half  increased  to  $278.8  million 
from  $196.2  million. 
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Limited  public  figures — a  problem  in  libel  cases 


By  M.  L.  Stein 

“Limited”  public  figures  are  the 
main  problem  for  newspapers  in  libel 
cases,  a  prominent  lawyer  and  former 
federal  judge  told  California  editors 
recently. 

“The  easy  cases  are  those  in  which 
the  status  of  the  plaintiff  is  obvious,” 
said  Shirley  Mount  Hufstedler. 

“No  newspaper  needs  a  media  law¬ 
yer’s  help  to  decide  that  President 
Reagan,  Attorney  General  Meese, 
Reverend  Jerry  Falwell,  Michael 
Jackson  and  Elizabeth  Taylor  are  full¬ 
blown  public  officials  or  public  per¬ 
sonalities  to  whom  the  New  York 
Times  (v.  Sullivan)  malice  standard 
applies. 

“The  problems  are  all  in  the  hard 
cases;  public  officials  and  employees 
who  have  some  responsibility  but  not 
a  great  deal;  the  limited — or  sort  of — 
public  figure.” 

Hufstedler,  a  Los  Angeles  lawyer 
and  media  law  expert,  was  a  panelist 
on  libel  at  the  California  Society  of 
Newspaper  Editors  (CSNE)  conven¬ 
tion  May  31  in  Palo  Alto. 

The  former  jurist,  whose  clients  in¬ 
clude  the  Daily  News  of  Los  Ange¬ 
les,  has  served  as  a  California  Superi¬ 
or  Court  judge,  as  a  member  of  the 
U.S.  Ninth  Circuit  Court  of  Appeals 
and  as  Secretary  of  Education  under 
President  Jimmy  Carter. 


According  to  Hufstedler,  Times  v. 
Sullivan  is  “slippery”  in  that  a  public 
official  is  designated  by  the  Supreme 
Court  as  someone  who  has  or  appears 
to  have  “substantial  responsibility 
for  the  control  over  the  conduct  of 
governmental  affairs.” 

Thus,  she  continued,  a  street-level 
cop  patrolling  a  small  beach  commu¬ 
nity  was  deemed  a  public  official  in  a 
libel  suit  but  a  public  high  school 
English  teacher  and  a  health  officer 
who  inspected  boarding  homes  were 
not,  in  other  defamation  actions. 

White  nationally  known  public  of¬ 
ficials  are  safe  bets  to  meet  the  New 
York  Times  criteria,  “the  farther  one 
goes  down  the  totem  pole  the  more 
risky  it  is  to  rely  upon  public  official 
status  to  protect  the  media,”  Huf- 
stedler  warned. 

She  said  that  even  a  low-level  pub¬ 
lic  servant  may  become  a  full-blown 
public  official  if  the  community  is 
small  enough  and  the  subject  matter 
of  a  libel  suit  is  closely  connected  to 
his  or  her  official  position. 

“In  a  very  small  town  the  mayor 
may  be  an  all-purpose  public  figure 
for  the  purpose  of  the  local  press,” 
she  pointed  out.  “But  the  same  per¬ 
son  may  not  be  an  all-purpose  public 
figure  for  the  Washington  Post. '  ’ 

The  identity  problem  becomes  even 
more  complex  when  private  persons 
are  classed  as  public  figures,  Huf¬ 
stedler  contended.  The  determination 


is  easy  when  private  persons  are  well 
known  figures  such  as  actors,  leading 
athletes  and  rock  stars,  she  added. 

“.  .  .  Lee  lococca  would  have 
great  difficulty  trying  to  avoid  the 
public  all-purpose  classification, 
whereas  Charles  Brown,  CEO  of 
AT&T,  probably  could  claim  at  least 
limited  public  figure  status  in  connec¬ 
tion  with  anything  other  than  tele¬ 
communications,”  the  speaker  said. 

What,  then,  can  a  newspaper  do  to 
make  the  distinction? 

One  way  is  by  checking  into  the 
company  the  individual  keeps,  Huf¬ 
stedler  advised. 

“Private  persons  who  associate 
with  all-purpose  public  figures  or 
public  officials,  themselves  become 
all-purpose  public  figures,”  she  com¬ 
mented. 

An  example,  the  lawyer  went  on, 
was  Bebe  Rebozo’s  association  with 
President  Richard  Nixon.  Rebozo, 
she  recalled,  was  considered  a  public 
figure  in  his  suit  against  the  Wash¬ 
ington  Post  in  1981. 

Newspapers  also  can  use  as  a 
guideline  the  fact  that  people  who 
seek  publicity  are  almost  always  held 
by  the  courts  to  be  limited  public  fig¬ 
ures  when  the  subject  of  a  false  and 
defamatory  report  is  related  to  the 
particular  controversy,  Hudstedler 
asserted. 

However,  involuntary  participants 
in  public  events  or  controversies  are 


Libel  law:  panel  discusses  a  hypothetical  case 


By  Vicky  Hay 

Harvard  law  professor  Arthur  Mil¬ 
ler,  author  of  The  Assault  on  Privacy: 
Computers,  Databanks  and  Dossiers, 
led  a  panel  of  journalists  and  lawyers 
to  reveal  their  practical  stance  on  libel 
and  invasion  of  privacy  before  a  re¬ 
cent  meeting  of  the  Arizona  Bar  As¬ 
sociation  in  Tucson,  Ariz. 

Miller’s  question-and-answer  ap¬ 
proach  showed  both  print  and  broad¬ 
cast  journalists  hesitate  to  make  any 
report  that  might  trigger  a  lawsuit, 
even  when  they  have  proven  facts 
concerning  a  public  figure. 

The  discussion  also  uncovered  a 
surprising  ignorance  among  lawyers 
and  lay  people  about  the  definition  of 
‘  ‘  news ,  ’  ’  and  the  journalists  were  un¬ 
able  to  explain  adequately  how  they 
judge  an  item  newsworthy. 

Miller  posited  several  hypothetical 
cases  and  asked  particpants  to  explain 


how  they  would  respond. 

In  one,  a  banker  recently  returned 
from  a  stint  as  the  president’s  budget 
director  is  the  subject  of  anonymous 
accusations  that  he  is  a  gambler,  he 
has  mismanaged  the  bank,  he  regular¬ 
ly  commits  adultery,  and  he  has  long¬ 
standing  mental  health  problems. 

The  charges  prove  to  be  true. 

Nevertheless,  Gerry  Jensen,  presi¬ 
dent  of  Tucson  television  station 
KOLD,  said  because  the  banker  is  no 
longer  a  public  figure,  he  would  re¬ 
frain  from  reporting  them. 

Cloves  Campbell,  publisher  of  the 
black-oriented  Arizona  Informant,  re¬ 
marked  that  the  activities  of  a  white 
banker  would  not  interest  his  readers. 

Steve  Emerine,  executive  sports 
editor  of  the  Tucson  Daily  Star,  said 
'once  an  investigative  reporter  had  es¬ 
tablished  the  facts,  he  would  consult  a 
lawyer  before  proceeding  with  the 
story. 

Phoenix  libel  lawyer  Paul  Eck¬ 


stein,  asked  to  put  himself  in  the  place 
of  the  imaginary  newspaper’s  attor¬ 
ney,  reminded  Emerine  of  the  Alton 
Telegraph  case,  in  which  a  paper  al¬ 
most  went  under  after  being  sued  for 
$9  million.  Emerine  provoked  the 
large  audience’s  laughter  when  he  re¬ 
flected  that  the  Telegraph’s  editors 
“weren’t  that  far  wrong.” 

Tucson  attorney  Michael  Meehan 
said  that  even  though  truth  is  an  abso¬ 
lute  defense,  “that  wouldn’t  stop  a 
high-stakes  player  from  suing.”  Dis¬ 
cussing  a  different  hypothetical  case, 
veteran  libel  lawyer  Phil  Goldstein 
noted  that  some  of  his  suits  have  run 
over  17  years  and  required  hundreds 
of  chargeable  hours. 

Miller  then  complicated  the  scenar¬ 
io  by  adding  a  cocaine  party  thrown 
by  the  banker,  at  which  a  reporter  is  a 
guest.  KOLD  president  Jensen  said  he 
would  not  broadcast  this  unless  some¬ 
one  were  arrested,  adding  that  it 
would  be  his  station’s  word  against 
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usually  treated  as  private  persons  and 
not  limited  public  figures  unless  the 
event  has  received  nationwide  atten¬ 
tion,  she  continued. 

Another  attorney  panelist,  Judith 
R.  Epstein,  told  editors  they  are  tak¬ 
ing  a  big  risk  by  publishing  investiga¬ 
tive  stories  which  rely  solely  on  con¬ 
fidential  sources.  Such  pieces  height¬ 
en  the  chances  of  a  newspaper  losing 
a  libel  suit,  she  said. 

Juries  in  libel  cases,  Epstein  stated, 
“will  hang  you  90  percent  of  the 
time,”  according  to  recent  verdicts. 
“This  tells  that  jurors  are  angry.” 

Newspapers  can  take  some  comfort 
from  the  fact  that  74  percent  of  libel 
judgments  against  them  are  reversed 
on  appeal,  but  nonetheless,  she  ob¬ 
served,  the  average  cost  of  a  trial  is 
$150,000.  The  editors  also  were  in¬ 
troduced  to  another  legal  hazard:  sex¬ 
ual  harassment  suits  by  employees. 

Richard  Simmons,  a  Los  Angeles 
labor  relations  lawyer  for  newspa¬ 
pers,  said  that  such  litigation  is  a  “big 
ticket  item”  that  could  cost  losers 
millions  of  dollars  in  the  courts  or  be¬ 
fore  state  and  federal  agencies. 

He  said  a  “staggering”  number  of 
such  actions  have  been  brought  by 
workers,  noting,  “You  would  be  sur¬ 
prised  how  easy  it  is  for  employees  to 
win  these  cases.” 

Under  new  state  and  federal  laws, 
employers  can  be  held  liable  for  sex¬ 
ual  harassment  even  if  committed  by 
supervisors,  a  co-worker  of  the  plain¬ 
tiff  or  a  vendor  coming  into  the  build¬ 
ing,  Simmons  said. 

“A  supervisor  stands  in  the  shoes 
of  the  president,”  Simmons  ex- 


someone  else’s. 

Arizona  Republic  reporter  Chuck 
Hawley  claimed  the  incident  was  not 
news  and  expressed  concern  that  the 
police  would  arrest  or  harass  the  re¬ 
porter  for  being  present  at  the  scene  of 
a  felony.  Emerine  would  not  report  it 
because,  he  said,  “it’s  a  victimless 
crime.” 

Despite  the  newsmen’s  hesitation 
and  the  lawyers’  warnings  that  they 
could  be  sued,  Tucson  Mayor  Lewis 
Murphy,  layman  Pam  Patten,  and 
Western  Savings  and  Loan  president 
Gary  Driggs  all  said  they  wanted  to 
learn  about  the  peccadilloes  of  the 
community’s  leading  banker.  Con¬ 
cluded  Miller,  “We  have  three  jour¬ 
nalists  who  do  not  wish  to  tell  you 
what  three  citizens  wish  to  hear.” 

Two  other  imaginary  cases  in¬ 
volved  an  upstanding  citizen  who  is 
discovered  to  be  an  ex-Nazi  concen¬ 
tration  camp  guard  and  a  vocal  right- 
to-lifer  who  once  had  an  abortion.  At¬ 
torney  Goldstein  told  the  journalists 
that  neither  individual  could  win  a 
suit  based  on  reports  of  these  facts. 


plained.  “While  the  president  may 
derive  no  thrill  or  pleasure  from  the 
incident,  the  president  is  held  lia¬ 
ble,”  he  explained.  “If  a  supervisor 
commits  sexual  harassment,  the  ques¬ 
tion  is  not,  ‘Do  I  owe?’  It’s  ‘How 
much  do  I  owe?’  ” 

When,  by  a  show  of  hands,  less 
than  half  the  editors  said  they  pro¬ 
vided  no  employee  handbooks  with 
guidelines  about  sexual  harassment, 
Simmons  strongly  urged  that  they  fur¬ 
nish  them  to  their  staffs. 


“In  a  very  small  town 
the  mayor  may  be  an 
all-purpose  public  figure 
for  the  purpose  of  the 
local  press”  she  pointed 
out.  “But  the  same 
person  may  not  be  an 
all-purpose  public  figure 
for  the  Washington  Post.’ 


Another  dangerous  area  is  in  em¬ 
ployees  thought  to  be  alcohol-  or 
drug-addicted. 

With  new  laws,  Simmons  said, 
summary  firing  of  such  individuals 
could  bring  on  expensive  lawsuits. 
They  must  be  given  a  chance  to  ex¬ 
plain  their  condition — and  attendant 
lateness  or  absenteeism — and  be 
granted  rehabilitation  leaves  if  they 
request  them. 

Moreover,  the  lawyer  noted,  the 


But,  except  for  the  Republic’s 
Hawley,  none  of  the  newsmen  was 
willing  to  take  the  stories  to  the  pub¬ 
lic.  Hawley  said  he  might  print  the 
abortion  story  from  an  angle  sympa¬ 
thetic  to  the  right-to-lifer,  asserting 
that  the  traumatic  experience  convert¬ 
ed  her  to  her  present  views. 


The  discussion  also 
uncovered  a  surprising 
ignorance  among  lawyers 
and  lay  people  about  the 
definition  of  “news,”  and 
journaiists  were  unabie  to 
expiain  adequateiy  how 
they  Judge  an  item 
newsworthy. 


Panelist  Pam  Patten,  representing 
the  average  reader,  asked  why,  when 
the  journalists  said  neither  of  the  sto¬ 
ries  was  news,  they  didn’t  take  the 
reports  to  pro-choice  and  Jewish 


employer  must  treat  information 
about  a  person’s  problems  with  drugs 
or  alcohol  confidentially,  telling  only 
those  “who  need  to  know.” 

In  other  business,  CSNE  an¬ 
nounced  the  establishment  of  a  First 
Amendment  hotline  for  its  members 
and  their  newspapers. 

Called  the  First  Amendment  Cali¬ 
fornia  Action  Network  (CAN),  the 
line  will  provide  limited  legal  repre¬ 
sentation  and  other  related  services  in 
cases  involving  courts,  meeting  and 
records  access.  It  also  will  help  jour¬ 
nalists  ward  off  subpoenas  and  other 
efforts  to  obtain  unpublished  infor¬ 
mation. 

The  Oakland  law  firm  of  Crosby, 
Heafey,  Roach  &  May  has  been  re¬ 
tained  by  CSNE  to  operate  CAN. 
CSNE  said  it  also  hopes  to  set  up  First 
Amendment  seminars  for  news  staffs 
and  offer  help  to  local  law  firms  en¬ 
gaged  in  media  cases. 

The  special  CAN  action  number  is 
415/273-8650. 

Steve  McNamara,  editor  and  pub¬ 
lisher  of  the  Pacific  Sun  in  Marin 
County,  was  elected  the  new  presi¬ 
dent  of  CSNE,  succeeding  Bruce 
Winters  of  the  Sacramento  Union. 

Other  new  officers  are  N.  Christian 
Anderson ,  editor  of  the  Orange  Coun¬ 
ty  Register,  vice  president;  and  Mi¬ 
chael  Kidder,  editor  of  the  Times  Tri¬ 
bune  in  Palo  Alto,  secretary-treasur¬ 
er.  Newly  elected  directors  are  Bar¬ 
bara  Henry,  editor,  Reno  Gazette- 
Journal;  J.  D.  Alexander,  managing 
editor,  San  Diego  Union,  and  Bob 
Bodenhammer,  news  editor,  Santa 
Rosa  Press  Democrat. 


groups,  and  “see  if  they  didn’t  then 
become  news.”  Although  Emerine’s 
earlier  comment  about  the  Alton 
Telegraph’s  degree  of  inaccuracy 
caused  a  small  sensation,  there  was 
little  response  to  this  ethical  question. 

Miller  repeatedly  asked  the  news¬ 
men  to  define  the  term  “news,”  and 
to  reveal  how  they  decided  what  sto¬ 
ries  fit  into  that  category.  Hawley 
said  that  news  is  not  what  people  do  in 
their  own  homes  on  their  own  time, 
but  no  one  explained  exactly  what 
news  is  and  why  it  is  unethical  for  a 
newspaper  to  create  it. 

Goldstein  said  that  when  he  inter¬ 
views  jurors  for  a  libel  trial,  he  looks 
for  regular  newspaper  readers.  “If 
you  find  a  juror  who  relies  on  the  pa¬ 
pers  for  news  and  trusts  them,”  he 
said,  “then  if  you  can  make  him  feel 
deceived,  he  gets  mad  at  the  paper 
and  is  likely  to  rule  in  favor  of  the 
plaintiff. 

“Any  case  that  comes  into  your  of¬ 
fice  boils  down  to  the  human  aspect,” 
he  added.  “If  it’s  not  there,  the  jury’s 
not  going  to  give  you  anything.” 
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Tv  networks  refuse  to  air  public  service  campaign 

Group  of  doctors  hopeful  that  newspapers  will  run  the  ads 


By  George  Garneau 

A  group  of  doctors  plans  to  ask 
American  newspapers  to  print  public 
service  ads  —  refused  by  major  net¬ 
works  —  that  aim  to  reduce  the  na¬ 
tion's  3.3  million  unintended  pregnan¬ 
cies  a  year. 

The  American  College  of  Obstetri¬ 
cians  and  Gynecologists,  trying  to 
stem  one  of  the  highest  teen-age  preg¬ 
nancy  rates  in  the  world,  announced 
(July  31)  a  $100,(X)0  tv,  radio  and  print 
media  campaign,  called  “I  Intend,” 
centering  around  distribution  of  a 
booklet  explaining  some  risks  of,  and 
how  to  avoid,  unwanted  pregnancies. 

ACOG  said  doctors  will  be  making 
contacts  with  newspapers  in  their 
areas  in  an  attempt  to  have  them  pub¬ 
lish  a  selection  of  three  print-ready 
ads  without  cost  as  a  public  service. 

The  ads  give  a  toll-free  phone  num¬ 
ber  to  call  in  order  to  receive  a  booklet 
called  “The  Facts.”  The  booklet  does 
not  advocate  contraception,  but  ex¬ 
plains  that  birth-control  pills  and 
other  contraceptives  are  safer  than  an 
unintended  pregnancy. 

Only  Cable  News  Network  has 
agreed  to  broadcast  ACOG’s  30- 
second  tv  spot,  according  to  ACOG. 
NBC  and  CBS  have  refused,  calling 
the  subject  “too  controversial,”  and 
ABC  has  not  responded  to  the  group’s 
request,  according  to  Dr.  Luella 
Klein,  a  past  president  of  the  25,000- 
member  medical  association. 

Paul  Brickman,  senior  vice  presi¬ 
dent  of  the  company  handling  the 
campaign,  Martin  E.  Janis  &  Co.  Inc. 
of  Chicago  and  New  York,  said  be¬ 
sides  CNN,  several  network  affiliate 
tv  stations,  radio  stations,  Spanish- 
language  tv  and  radio  stations  and 
women's  magazines  had  agreed  to  run 
the  ads. 

The  tv  spot  shows  a  female  student 
who  says  she  intends  to  be  president, 
a  woman  at  a  home  computer  who 
says  she  intends  to  go  back  to  school, 
and  a  pregnant  housewife  who  says 
she  intended  to  have  a  family,  but  not 
so  soon.  Then  a  male  announcer  says 
unintended  pregnancies  have  risks 
greater  than  any  contraceptives.  A 
phone  number  is  displayed,  1-800- 
INTENDS,  for  orders  for  the  book¬ 
let.  Closing  the  spot  a  successful- 
looking  young  businesswoman  says 
she  intends  to  call  now. 

Pam  Haslam,  a  spokesperson  for 
CBS  Broadcasting  Group,  said  the 


‘I  inknd  k>  “I  inbnd  to  go  *1  uKendcd  to 
be  president.’  hatd(  to  schooT  haH^abiinily... 

but  not  this  sooa” 
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Controversial  od 

spot  was  refused  because  of  its  con¬ 
troversial  nature. 

“Birth  control  and  contraception 
are  controversial  issues  best  repre¬ 
sented  from  all  sides  in  a  news  or  pub¬ 
lic  affairs  setting,”  she  said. 

Haslam  said  that  although  the  exact 
subject  of  the  spot — contraception  or 
unwanted  pregnancies  —  was  “a  mat¬ 
ter  of  interpretation,”  it  was  a  con¬ 
troversial  subject  “as  perceived  by  a 
significant  portion  of  the  country.” 


ACOG  said  doctors  will 
be  making  contacts  with 
newspapers  in  their  areas 
in  an  attempt  to  have 
them  publish  a  selection 
of  three  print-ready  ads 
without  cost  as  a  public 
service. 


She  said  the  decision  not  to  accept 
the  spot  was  made  by  the  network’s 
program  practices  department 
according  to  a  set  of  clearly  defined 
guidelines. 

She  said  alcohol  and  drug  abuse  and 
other  health  and  safety  issues  were 
commonly  accepted  as  public  service 
announcements,  and  a  regular  prime¬ 
time  spot  was  soon  to  begin  about 
missing  children. 


Klein  said  she  felt  disappointed  and 
a  mild  sense  of  despair  at  the  net¬ 
works’  refusal  and  said  she  asked 
them  to  reconsider. 

A  Gallup  survey  commissioned  by 
ACOG  of  1 ,000  women  and  520  men 
showed  that  90%  felt  children  should 
have  sex  education  —  more  than  half 
said  by  elementary  school  —  and  only 
6%  expressed  opposition  to  sex 
education. 

In  addition,  76%  of  women  and  62% 
of  men  said  there  were  substantial 
risks  in  using  the  birth-control  pill, 
while  only  16%  of  women  and  22%  of 
men  said  that  the  risks  of  dying  from 
childbirth  were  higher  than  from 
dying  from  birth-control  pills. 

“Television  can  affect  public  be¬ 
havior  as  almost  no  other  medium; 
and  it  does,”  Klein  said.  “It  sets  the 
tone  for  much  of  American  life  includ¬ 
ing  our  sexual  attitudes  and  behavior. 
Through  its  dramatic  shows,  situation 
comedies,  and  soap  operas,  there 
appears  to  be  a  preoccupation  with 
sex  —  that  is,  up  until  the  commercial 
break.  Then  we  get  two  to  four  min¬ 
utes  of  purity  until  we  get  back  to  the 
various  bedroom  scenes  and  situa¬ 
tions  —  wtihout  one  word  about  the 
responsibilites  of  sex  and  the  re¬ 
sponsible  use  of  contraception. 

“It’s  very  clear  the  America  public, 
especially  women,  need  help,”  Klein 
said.  (The  I  Intend  campaign)  “does 
not  encourage  promiscuous  sex.  It 
does  try  to  encourage  responsible  de¬ 
cisions  by  young  people.  It  does  not 
encourage  them  to  have  sex  but  warns 
them  that,  if  they  do,  they  should  at 
least  have  access  to  good,  solid 
information  so  that  they  can  make 
their  own  responsible  decisions  about 
their  sexuality  and  the  use  of 
contraception  to  avoid  the  disastrous 
personal  consequences  of  unintended 
and  often  unwanted  pregnancies.” 

Klein  alluded  to  a  double  standard 
in  dealing  blatantly  with  sex  in  tv 
programming  and  commercials,  but  in 
refusing  to  do  so  in  public  service 
announcements. 

She  said  the  attitude  of  refusing  to 
deal  with  the  problem  of  unintended 
pregnancies  by  information,  as  some 
nations  do,  contributes  to  the  high 
rate  of  teen-age  pregnancies  in  the 
U .  S . ,  %  per  1 ,000  teenagers  —  or  five 
times  higher  than  the  Netherlands, 
which  has  more  sex  education  and 
contraceptive  services. 
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Tribune  Co.  may 
seek  to  swap 
Daily  News  of  L.A. 

An  officer  of  the  Tribune  Co.  said  it 
will  seek  to  trade  its  Daily  News  of 
Los  Angeles  for  another  newspaper  if 
the  Federal  Communications  Com¬ 
mission  refuses  to  exempt  it  from 
cross-ownership  regulations  in  the 
company's  proposed  acquisition  of 
KTLA-tv  in  Los  Angeles. 

“Our  first  choice  is  to  swap  for 
another  paper  but  we,  of  course,  will 
abide  by  the  FCC  ruling,”  vice  presi¬ 
dent  Andy  Hays  of  the  Chicago-based 
Tribune  Co.  told  E&P. 

The  Daily  News,  which  mainly  cov¬ 
ers  the  city’s  sprawling  San  Fernando 
Valley,  was  acquired  by  the  Tribune 
Co.  in  1973.  Since  then  it  has  grown 
from  a  four-day  throwaway  to  a  daily 
with  a  paid  circulation  of  about 
145,000  and  considers  itself  a  Los 
Angeles  newspaper. 

Hays  said  the  parent  firm  is  trying 
to  obtain  an  exemption  from  federal 
rules  banning  media  cross-ownership 
in  the  same  city. 

Tribune  Co.’s  planned  $5 10-million 
purchase  of  KTLA  is  expected  to  be 
completed  later  this  year. 

The  company  announced  that  it 
also  is  considering  selling  all  its  cable 
operations,  including  the  two  in 
Southern  California  affected  by  the 
KTLA  deal. 

Hays  said  Tribune  Co.  was  not  en¬ 
gaged  in  negotiations  with  any  news¬ 
paper  company  in  reference  to  a  trade 
or  sale  of  the  Daily  News. 

S.F.  politicians 
pass  newsrack  iaw 

The  San  Francisco  Board  of  Super¬ 
visors  has  passed  a  tough  ordinance 
regulating  newsrack  placement  and 
responsibility. 

Under  the  new  law,  racks  must  be 
placed  to  provide  at  least  five  feet  of 
clear  space  for  pedestrians  and  they 
cannot  be  less  than  seven  feet  from 
the  curb  at  bus  zones. 

The  ordinance  also  requires  “in¬ 
formation  certificates”  on  news  racks 
and  liability  and  property  damage  in¬ 
surance  of  no  less  than  $100,000. 

The  measure,  drafted  by  the  city 
attorney,  calls  for  an  “impounded 
fee”  of  up  to  $50  and  eventual  seizure 
of  abandoned  racks. 

Supervisor  Quentin  Kopp,  who 
sponsored  the  ordinance,  said  its 
main  purpose  is  public  safety.  “News 
racks,”  he  added,  “can  be  a  hazard  to 
pedestrians  and  we’re  concerned  that 
people  don’t  stumble  and  hurt  them¬ 
selves  when  they’re  walking  down  the 
street  or  getting  off  buses.” 
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Reporters  Committee  writes  to  Meese 

Sends  a  letter  to  the  Attorney  General  In  protest  of  government’s 
subpoenas  for  television  news  videotapes  on  the  TWA  847  hijacking 


The  Reporters  Committee  for  Free-  media,  the  government  has  improper-  to  believe  that  the  government’s  vast 


dom  of  the  Press  recently  sent  a  letter 
to  Attorney  General  Edwin  Meese  III 
protesting  the  Justice  Department’s 
subpoenas  for  television  news 
videotapes  on  the  TWA  847  hijacking. 

The  Reporters  Committee  de¬ 
scribed  the  subpoenas  as  “overly 
broad,’’  a  “fishing  expendition”  and 
“harassment  of  the  news  media.’’ 

The  subpoenas,  the  committee 
said,  were  in  violation  of  the  First 
Amendment  and  contrary  to  the  Jus¬ 
tice  Department’s  own  guidelines  for 
dealing  with  the  press. 

The  charges  were  made  by  Jane  E. 
Kirtley,  acting  executive  director  of 
the  Reporters  Committee,  in  a  July  29 
letter  to  Attorney  General  Meese. 

The  four  tv  news  networks — ABC , 
CBS,  NBC  and  CNN  —  reached  a 
compromise  with  the  Justic  E)epart- 
ment  over  the  subpoenas,  agreeing  to 
provide  videotapes  which  were  aired 
plus  relevant  outtakes. 

Kirtley  noted  that  the  subpoenas 
called  for  all  the  videotape,  film,  still 
photographs  and  audio  material  made 
by  ABC,  CBS,  NBC  and  CNN  in 
Beirut  and  Algiers  during  the  17  days 
of  the  hijacking  ordeal. 

The  text  of  Kirtley  ’  s  letter  to  Meese 
follows: 

“The  government  has  stated  that  it 
intends  to  use  the  networks’  material, 
including  unpublished  photographs 
and  film  and  audio  outtakes,  as  part  of 
a  grand  jury  investigation  of  the  hi¬ 
jacking,’’  Kirtley  wrote  to  Meese. 
“Specifically,  Justice  Department 
spokesman  John  K.  Russell  said  that 
the  networks  were  subpoenaed  be¬ 
cause  ‘we  need  the  identity  of  one 
individual  hijacker.  We  have  to  get  a 
visual .  .  .  positive  identification.’ 

“Instead  of  attempting  to  limit  the 
subpoenas  to  this  specific  investiga¬ 
tive  need,  the  government  chose  to 
demand  production  of  everything  col¬ 
lected  by  the  networks  during  their 
coverage  of  the  hostage  crisis.  The 
government  could  have  asked  to  ex¬ 
amine  materials  that  had  already  been 
broadcast,  but  instead  chose  to  con¬ 
duct  a  fishing  expedition  through  all  of 
the  networks’  matetrials,  without 
making  any  showing  of  necessity  for 
doing  so. 

“By  issuing  such  broad  and  sweep¬ 
ing  subpoenas  against  the  news 


ly  attempted  to  interfere  with  the  First 
Amendment  right  of  the  network  jour¬ 
nalists  to  collect  and  disseminate 
news  and  information  to  the  public. 

“By  demanding  to  examine  out¬ 
takes  and  other  unpublished  fruits  of 
the  newsgathering  process,  the  gov¬ 
ernment  is  attemping  to  impermissi¬ 
bly  intrude  upon  the  editorial  process¬ 
es  of  the  networks,  which  are  pro¬ 
tected  by  a  qualified  privilege  under 
the  First  Amendment. 

The  subpoenas,  the 
committee  said,  were  in 
vioiation  of  the  First 
Amendment  and  contrary 
to  the  Justice 
Department’s  own 
guideiines  for  deaiing 
with  the  press. 

“It  is  crucial  to  the  newsgathering 
function  that  journalists  be,  and  that 
they  be  perceived  to  be,  independent. 
By  attempting  to  force  the  news 
media  to  turn  over  its  materials  for  use 
in  a  criminal  investigation,  the  gov¬ 
ernment  seeks  to  coerce  the  networks 
into  action  as  the  investigative  arm  of 
the  government. 

“If  disclosure  is  compelled,  the 
journalists  cease  to  be  perceived  to  be 
of  the  public,  agents  of  the  govern¬ 
ment.  As  a  result,  potential  sources  of 
newsworthy  information  will  be  re¬ 
luctant  to  risk  exposure,  and  the  pub¬ 
lic’s  right  to  information  will  be  cur¬ 
tailed. 

“Putting  aside  the  question  of 
whether  the  service  of  any  subpoena 
was  constitutionally  permissible  in 
this  case,  the  subpoenas  as  issued 
were  clearly  overbroad  and  constitute 
harassment  of  the  media,  in  direct 
contravention  of  the  U.S.  Attorney 
General’s  Guidelines  (1984). 

“Specifically,  paragraph  (f)  (3)  pro¬ 
vides  that  the  government  should 
have  ‘unsuccessfully  attempted  to 
obtain  the  information  from  alterna¬ 
tive  nonmedia  sources.’  Although  the 
government  has  not  revealed  what,  if 
any,  efforts  were  made  to  secure  the 
identifying  information  from  sources 
other  than  the  media,  it  is  impossible 


resources  could  not  yield  the  informa¬ 
tion  without  assistance  from  journal¬ 
ists. 

“In  any  event,  three  weeks  is  an 
inadequate  amount  of  time  to  reach 
the  conclusion  that  no  other,  nonme¬ 
dia  sources  exist. 

“By  seeking  to  compel  the  net¬ 
works  to  turn  over  all  of  their  material 
relating  to  the  hijacking,  the  sub¬ 
poenas  violated  paragraph  (0  (1), 
which  forbids  use  of  subpoenas  to 
obtain  ‘peripheral,  nonessential,  or 
speculative  information.’  Such  a 
broad  and  sweeping  demand  will 
necessarily  result  in  the  reduction  of 
irrelevant  material. 

“Paragraph  (f)  (6),  which  provides 
that  subpoenas  should  be  ‘directed  at 
material  information  regarding  a  lim¬ 
ited  subject  matter,  should  cover  a 
reasonably  limited  period  of  time,  and 
should  avoid  requiring  production  of 
a  large  volume  of  unpublished  mate¬ 
rial,’  was  violated. 

“As  reported  by  the  Washington 
Post  on  July  25,  1985,  James  A.  Rut¬ 
ledge,  assistant  chief  of  CNN’s 
Washington  bureau,  said  that  CNN 
alone  had  at  least  6(X)  hours’  worth  of 
footage.  When  added  to  the  materials 
collected  by  the  other  networks,  the 
subpoenas  are  clearly  intended  to 
produce  vast  quantities  of  materials, 
much  of  which  will  be  irrelevant  and 
in  no  way  essential  to  the  investiga¬ 
tion. 

“If  the  Justice  Department  per¬ 
ceives  itself  to  be  immune  from  its 
own  guidelines  when  subpoenaing  the 
media,  what  will  be  the  perception  of 
state  and  local  law  enforcement  entiti- 
ties  throughout  the  country? 

“They  will  now  feel  free  to  harass 
the  journalists  to  become  their  inves¬ 
tigators  and  their  professional 
witnesses,  without  even  attemping  to 
make  a  showing  of  compelling  need. 
This  can  only  result  in  a  chilling  effect 
on  the  newsgathering  process  and  on 
the  dissemination  of  information  to 
the  public. 

“We  urge  you  to  withdraw  these 
overly  broad  subpoenas,  which  were 
issued  in  violation  not  only  of  the  First 
Amendment,  but  of  the  Justice  De¬ 
partment’s  own  guidelines,’’  the  Re¬ 
porters  Committee  letter  to  Meese 
concluded. 
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LEGAL  BRIEFS 


Parade  named  in 
$60-million  suit 


A  Missouri  man  filed  a  $60-million 
libel  lawsuit  in  federal  court  against 
Parade  magazine  and  the  author  of  an 
article  chronicling  the  slaying  of  a 
small-town  mayor  in  1984. 

The  lawsuit,  filed  in  U.S.  District 
Court  by  Perry  Johnson,  who  was 
prominently  mentioned  in  the  article, 
also  named  J.  Anthony  Lukas,  a  for¬ 
mer  New  York  Times  reporter. 

Johnson,  72,  who  was  charged  with 
capital  murder  in  the  Feb.  21,  1984, 
slaying  of  Weaubleau  Mayor  Ollie 
Cooper  but  never  tried,  is  seeking  $10 
million  in  actual  damages  and  $50  mil¬ 
lion  in  punitive  damages. 

According  to  the  lawsuit,  Johnson 
alleged  that  the  story,  entitled  “Mur¬ 
der  in  a  Small  Town,”  which  was  pub¬ 
lished  Sept.  23, 1984,  in  the  nationally 
distributed  magazine,  was  negligent 
and  as  a  result  his  “reputation  and 
standing  were  impaired”  and  he  ex¬ 
perienced  “personal  humiliation, 
mental  anguish  and  suffering.” 

Another  man,  Earl  Romesburg,  72, 
was  convicted  in  November  1984  of  a 
reduced  charge  of  second-degree 


murder  in  the  shooting  death  of  the 
68-year-old  mayor,  which  allegedly 
occurred  because  of  hard  feelings 
over  an  ordinance  banning  hogs  from 
the  city. 

Charges  against  Johnson  were  dis¬ 
missed  shortly  after  Romesburg' s 
trial  because  of  insufficient  evidence. 

Parade  editor  Walter  Anderson 
said  from  his  New  York  City  office 
that  the  magazine  stood  by  the  story. 

Charges  against 
photog  dropped 

A  General  District  Court  judge  ac¬ 
quitted  free-lance  photographer 
Timothy  Wright  on  charges  of  ob¬ 
structing  police  officers  making  an 
arrest  outside  the  state  penitentiary  in 
Richmond,  Va. 

The  charge  stemmed  from  Wright’s 
coverage  of  disturbances  outside  the 
jail  on  April  18  during  the  execution  of 
felon  James  D.  Briley. 

Detectives  testified  that  Wright 
fired  a  flash  in  the  faces  of  several  of 
the  officers  and  leaned  on  the  back  of 
another  while  photographing  the 
arrest  of  a  man  on  narcotics  charges. 

But  Wright  and  two  defense 
witnesses  testified  Wright  did  not 


crowd  or  interfere  with  the  detec¬ 
tives.  Wright  also  denied  that  the 
undercover  detectives  had  clearly 
identified  themselves  when  ordering 
him  to  stop  taking  photographs. 

Wright,  28,  was  on  assignment  for 
the  Associated  Press  the  night  of  the 
arrest. 

In  a  closing  argument,  defense 
attorney  Robert  D.  Seabolt  said  that 
even  if  Wright  had  created  a  “nui¬ 
sance”  for  the  arresting  officers, 
police  were  obligated  to  tolerate  the 
annoyance  because  of  Wright’s  First 
Amendment  rights  as  a  newsman. 

Judge  J.  R.  Davila  agreed. 

Conn,  appeals  court 
upholds  state  FolA 

Connecticut's  state  Appellate 
Court,  rejecting  a  lower  court  deci¬ 
sion,  has  upheld  a  state  Freedom  of 
Information  Commission  order  re¬ 
quiring  release  of  an  autopsy  report 
about  a  man  shot  and  killed  by  police 
in  Norwich. 

The  case  was  initially  brought  by 
the  Norwich  Bulletin,  which  sought  a 
copy  of  the  autopsy. 

Chief  state  medical  examiner 
Catherine  A.  Galvin,  who  denied  the 
(Continued  on  page  23) 
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ADVERTISING 


General  merchandise,  where  are  you? 


By  M.K.  Guzda 

No  doubt  if  you’re  looking  for  an 
auto,  house,  apartment  or  job,  news¬ 
paper  classifieds  will  deliver. 

But  what  if  you're  in  the  market  for 
a  used  violin,  lawn  mower  or  baby 
bed? 

Happy  hunting,  says  Bill  Backvold, 
past  president  of  the  Association  of 
Newspaper  Classified  Managers. 

“The  sad  truth  is,  when  it  comes  to 
that  whole  vast  array  of  household 
items,  appliances,  furniture,  tools  and 
the  whole  world  of  miscellaneous 
stuff,  the  papers  I  researched  aver¬ 
aged  a  mere  one  page  and  three  col¬ 
umns,”  Backvold  lamented  at  the  re¬ 
cent  65th  annual  convention  of  the 
Association  of  Newspaper  Classified 
Advertising  Managers  in  New 
Orleans. 

Talking  about  whether  classified 
advertising  meets  its  responsibility  to 
its  readers,  Backvold  said  classified, 
in  most  respects,  delivers  the  goods. 

Ethically,  other  advertising  depart¬ 
ments  could  learn  something  from 
classified,  he  said,  and  by  and  large, 
readers  have  very  little  to  complain 
about.  Healthy  automobile,  real 
estate  and  employment  classifieds 
spill  abundant  opportunities  into  the 
readers'  hands,  Backvold  said. 


“My  research  is  far 
from  scientific,  but  I  do 
know  one  thing,  when  it 
comes  to  automotive  and 
reai  estate,  the  ciassified 
sections  of  this  country 
are  meeting  their 
responsibiiity  to  their 
readers.” 


“In  fact,  the  readers  of  the  classi¬ 
fied  sections  I  looked  at  have  a  lot  of 
automobile  advertising  to  look  at  — 
an  average  of  five  pages  and  three 
columns,”  he  said.  “They  are  stack¬ 
ed  in  column  after  column  just  about 
any  way  you  can  imagine  —  some  by 
the  year  model,  some  by  the  make, 
some  a  mix  of  both.  For  me,  the  stran¬ 
ger  in  town,  for  each  of  these  classi¬ 
fied  sections,  it  was  a  nightmare. 

“However,  for  the  folks  that  reg¬ 
ularly  read  that  newspaper,  it  prob¬ 
ably  wasn’t  that  much  trouble.  My 


guess  is  that  the  newspaper  was  meet¬ 
ing  its  responsibility  to  the  readers  in 
the  auto  section.  The  selection  was 
extensive,  there  were  a  lot  of  choices 
and  I  assume  they  were  presented  in  a 
manner  the  local  subscribers  could 
find  what  they  were  looking  for.” 

Backvold  made  the  same  evalua¬ 
tion  for  real  estate  and  employment, 
saying  ads  were  ample  and  orderly. 
His  observations  came  from  perusing 
35  classified  sections  from  newspa¬ 
pers  of  various  circulations  around 
the  United  States  and  Canada. 

“My  research  is  far  from  scientific, 
but  I  do  know  one  thing,  when  it 
comes  to  automotive  and  real  estate, 
the  classified  sections  of  this  country 
are  meeting  their  responsibility  to 
their  readers.” 

The  story  for  general  merchandise, 
Backvold  opined,  is  not  so  smooth. 
What  fills  the  new  house  and  property 
(found  through  the  classifieds)  is  in 
severe  deficit,  as  are  the  accouter¬ 
ments  for  automobiles. 

“  If  I  had  been  on  a  search  for  a  baby 
bed,  I  would  have  been  disappointed 
in  10  cities  because  there  just  wasn’t 
one  offered  in  their  classified  sec¬ 
tions,”  he  said.  “Do  you  believe  that 
there  wasn’t  one  for  sale  in  10  cities 
and  that  is  the  only  reason  I  couldn’t 
find  one  in  those  newspapers? 
.  .  .  What  I  really  believe  is  that  there 
were  good  reasons  that  there  weren’t 
any  baby  beds  advertised  in  those  10 
classified  sections.  I  have  a  few 
guesses  as  to  what  they  are,  but  that  is 
all  they  are,  guesses.” 

A  search  for  a  “common  garden 
variety”  rotary  mower  proved  fruit¬ 
less  in  15  cities  before  one  was  adver¬ 
tised,  he  said.  (Riding  mowers, 
however,  were  available.)  Beds,  din¬ 
ing  room  suites,  refrigerators,  freez¬ 
ers  and  stoves  were  scarce. 

One  newspaper,  with  26  different 
classifications  within  general  mer¬ 
chandise,  was  absent  of  ads  in  nine  of 
them.  Ten  of  those  classifications  had 
three  ads  or  less.  Of  a  total  of  175  ads 
in  one  general  merchandise  section, 
106  were  paid  and  69  were  free. 

One  newspaper  broke  down  the  car 
listings  by  years,  with  cars  older  than 
1972  encompassing  the  “old  clunker” 
category,  Backvold  said.  The  volume 
those  cars  produced  far  supassed  all 
the  musical  instruments  and  repair, 
antiques,  bicycles  and  cameras  com¬ 
bined. 

“Every  few  years  someone  gets 
going  with  missionary  fervor  and  de¬ 
cides  to  mount  a  campaign  to  save  the 


merchandise  classifications.  It  never 
goes  anywhere  because  it’s  a  tough 
nut  to  crack  .  .  .  and  why  bother 
when  you  are  making  your  figures 
with  auto,  real  estate  and  help 
wanted?” 

Backvold  cautioned  the  audience 
to  remember  that  they  are  basically 
serving  the  community  and  meeting 
their  responsibilities  to  the  reader. 


‘The  sad  truth  is,  when 
it  comes  to  that  whoie 
vast  array  of  househoid 
items,  appiiances, 
furniture,  toois  and  the 
whoie  worid  of 
misceiianeous  stuff,  the 
papers  i  researched 
averaged  a  mere  one 
page  and  three  coiumns,” 
Backvoid  iamented . . . 


“I  meant  every  word  of  it,  in  those 
areas  (real  estate,  auto  and  employ¬ 
ment)  you  are  doing  a  great  job.  Your 
readers  should  be  proud  of  you  be¬ 
cause  you  are  certainly  responsible,” 
he  qualified  his  opinion  before  saying, 
“Most  of  you  are  chain  or  group  own¬ 
ed,  and  the  bottom  line  is  all  that 
makes  any  difference. 

“This  isn’t  a  big  profit  center,  so 
you  won’t  be  able  to  afford  to  spend  a 
great  deal  of  time  in  this  area.  Mer¬ 
chandise  classifications  no  longer 
attract  auto  and  real  estate  commer¬ 
cial  advertisers  that  they  once  did  and 
that  auto  and  real  estate  do. 

“Chains  can’t  be  sold  at  local  level 
—  retail  isn’t  doing  that  great  either, 
in  fact.  But  if  ROP  and  electronics 
manage  to  attract  auto  and  real  estate 
commercial  advertisers  as  well,  then 
you  will  not  be  able  to  meet  your  re¬ 
sponsibility  to  the  readers  in  those 
classifications  either.” 

Nearly  23  million 
shares  tendered  in 
Times  Mirror  offer 

Times  Mirror  Co.  said  that  about 
22.9  million  shares  of  its  common 
stock  have  been  properly  tendered  in 
response  to  its  offer  to  buy-back  7.5 
million  shares  for  $60  net  per  share. 

The  preliminary  proration  factor 
for  the  offer  is  approximately  33%, 
the  company  said. 
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NEWSPEOPLE  IN  THE  NEWS 


David  Cox 


Harry  Rosenfeld  has  been  named 
interim  editor  of  the  Los  Angeles 
Herald  Examiner  to  succeed  Mary 
Anne  Dolan. 

Rosenfeld,  55,  will  serve  as  editor 
until  the  completion  of  a  study  by  the 
consulting  firm  Booz  Allen  about  the 
future  direction  of  the  newspaper.  He 
said  he  is  “not  a  candidate"  to  stay  in 
the  position  permanently. 

Rosenfeld  comes  to  the  Herald  Ex¬ 
aminer  from  the  Times-Union  and 
Knickerbocker  News  in  Albany, 
N.Y.,  where  he  has  been  editor  since 
1978.  The  Herald  Examiner  and  the 
Albany  newspapers  are  part  of  the 
Hearst  organization. 

Rosenfeld  joined  Hearst  after  12 
years  at  the  Washington  Post,  where 
he  was  an  assistant  managing  editor 
for  metropolitan  news.  At  the  Post  he 
ran  the  daily  coverage  of  the  Water¬ 
gate  expose  that  earned  the  paper  a 
Pulitzer  Prize  for  public  service. 

Prior  to  that,  Rosenfeld  was  foreign 
editor  of  the  New  York  Herald  Tri¬ 
bune  and  managing  editor  of  the 
Herald  Tribune  News  Service. 

♦  ♦  ♦ 

David  Cox,  president  of  Cowles 
Media  Company,  was  named  chief 
executive  officer,  replacing  David 
Kruidenier,  who  remains  chairman  of 


Harry  Rosenfeld 


the  board. 

Two  new  directors  were  elected, 
Anthony  Anderson  and  William 
Hodder.  Kingsley  Murphy,  Jr.  and 
Lois  Cowles  Harrison  did  not  stand 
for  re-election.  Anderson  is  president 
and  chief  executive  officer  of  the  H.B . 
Fuller  Co.  and  Hodder  is  chairman, 
president  and  chief  executive  officer 
of  Donaldson  Co.,  Inc. 

♦  ♦  ♦ 

Three  leadership  changes  have 
been  made  in  the  advertising  depart¬ 
ment  at  the  Orange  County  (Calif.) 
Register,  according  to  Howard 
Grothe,  vice  president  and  director 
of  advertising. 

Harvey  Hopkins,  formerly 
marketing  director  at  the  Contra  Cos¬ 
ta  (Calif.)  Times  and  general  advertis¬ 
ing  manager  at  the  Long  Beach 
(Calif.)  Press  Telegram,  has  been 
named  manager  of  general  (national) 
advertising,  replacing  Nelson 
Roberts,  now  publisher  of  the  Star 
Progress  in  La  Habra,  Calif. 

Sam  Sparks,  who  joined  the  Regis¬ 
ter  in  1980  and  has  been  a  sales  repre¬ 
sentative  on  major  retail  accounts, 
has  filled  the  newly-created  position 
of  sales  manager  of  the  general  adver¬ 
tising  department. 

Also  filling  a  new  position,  territo¬ 


rial  sales  manager  for  retail  and  total- 
market-coverage  sales,  is  Howard 
Griffin,  who  transferred  from  the 
Victor  Valley  (Calif.)  Daily  Press, 

i|e  «  « 

In  two  management  changes  at  the 
Belleville  (Ill.)  News-Democrat,  JOHN 
Weber  Federspiel  has  been  named 
business  manager  and  chief  financial 
officer  and  Sara  Sue  Tedesco  has 
taken  over  as  data  processing  man¬ 
ager. 

Federspiel  since  1979  served  as  di¬ 
vision  controller  at  the  Bull  Moose 
Tube  Co.  in  St.  Louis,  Mo. 

Tedesco,  a  10-year  News- 
Democrat  veteran,  started  her  career 
in  the  composing  room. 

iK  4c  4: 

The  Syracuse  (N.Y.)  New  Times 
has  named  Dick  Perry  its  sales  and 
marketing  manager  and  Timothy  G. 
Irwin  its  executive  art  director. 

Perry  most  recently  was  sales  man¬ 
ager  at  Active-Materials  Blast  Clean¬ 
ing  Products  in  Syracuse. 

Irwin,  who  will  oversee  design  and 
production  of  the  weekly  newspaper 
as  well  as  outside  graphics  opera¬ 
tions,  was  most  recently  an  art  direc¬ 
tor  and  graphic  designer  for  Emerald 
Graphics  in  Syracuse.  He  was  pro¬ 
duction  director  at  the  New  Times  for 
three  years  in  the  late  1970s. 

*  ♦  * 

The  Boston  Globe  has  created  a 
new  public  affairs  department  to  be 
headed  by  Richard  A.  Collins  Jr. 
and  a  sales  promotion  department  to 
be  headed  by  James  J.  Regan. 

Collins  was  for  10  years  the  news¬ 
paper’s  promotion  director.  For  17 
years  previously,  he  held  various 
promotion  jobs  with  newspapers  in 
Chicago  and  Cleveland. 

Regan,  formerly  assistant  promo¬ 
tion  manager,  has  spent  26  years  at 
the  Globe  after  starting  out  as  an 
office  messenger. 

*  *  ♦ 

Richard  Harney,  publisher  of  the 
Park  County  (Ind.)  Sentinel,  has  been 
elected  president  of  the  Hoosier  State 
Press  Association. 

Harney,  the  46th  association  presi¬ 
dent,  succeeds  Malcolm  Apple- 
gate,  publisher  of  the  Lafayette  Jour¬ 
nal  and  Courier. 

Other  officers  elected  at  the  board 
of  directors  meeting  in  June  in  In¬ 
dianapolis  were:  vice  president, 
W.J.  Me  Carthy,  publisher  of 
the  Hammond  Times;  secretary. 
Dale  McCann,  a  publisher  of  four 
weeklies  from  Register  Publications 
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Publications  in  Lawrenceburg;  and 
treasurer,  Eugene  S.  Pulliam,  pub¬ 
lisher  of  the  Indianapolis  Star,  Indi¬ 
anapolis  News,  Mancie  Press  and 
Muncie  Star. 

New  board  members  beginning 
three-year  terms  were:  Scott  Alex¬ 
ander,  publisher  of  the  Franklin  Dai¬ 
ly  Journal',  Wendell  Gooch,  pub¬ 
lisher  of  the  Paoli  News  and  Repub- 
/(cnn;  Norman  Grissom,  publisher  of 
the  Mitchell  Tribune  and  Orleans 
Progress-Examiner,  and  Scott 
SCHURZ,  vice  president  of  Schurz 
Communications  Inc.  and  publisher 
of  the  Bedford  Times-Mail  and 
Bloomington  Herald-Telephone. 

♦  9|C  4c 

Larry  Hall,  former  advertising 
director  for  the  Las  Vegas  Review- 
Journal,  has  been  named  general 
manager  of  the  Las  Vegas  Sun. 

Brian  Greenspun,  Sun  president, 
has  announced  the  appointment  of 
Halt  and  two  others. 

Hall  has  held  a  number  of  execu¬ 
tive  jobs  in  newspapers,  including 
sales  development  manager  at  the 
Dallas  Times-Herald,  classified  ad 
director  at  the  New  York  Post  and 
general  mailroom  foreman  at  the  Los 
Angeles  Herald-Examiner.  He  has 
worked  in  ad  sales  at  the  Los  Angeles 
Times  and  the  Daily  News  in  Van 
Nuys,  Calif.,  and  was  part  owner  of 
nine  weeklies  in  the  Los  Angeles  area. 

Stan  Berger  has  been  named  cir¬ 
culation  director  at  the  Las  Vegas 
Sun. 

Berger,  38,  spent  10  years  at  the 
Orange  County  Register,  where  he 
became  a  division  manager,  before 
moving  to  the  South  Bend  (Ind.)  Tri¬ 
bune  where  he  became  operations 
manager.  He  returned  to  the  Register 
before  joining  the  Sun. 

Also  at  the  Sun,  Frederick  V. 
Brooks  was  appointed  director  of 
sales  and  marketing. 

Brooks,  37,  is  responsible  for 
advertising  and  marketing  locally  and 
nationally. 

Brooks  has  held  a  number  of  jobs  in 
advertising,  including  classified 
director,  ad  sales  manager  and 
marketing  director.  He  has  spent  16 
years  at  daily  newspapers  in  Virginia 
and  for  the  past  year  was  advertising- 
promotions  troubleshooter  for  the 
Worrell  Newspaper  Group. 

♦  ♦  * 

David  Gergen,  a  former  White 
House  communications  director,  has 
been  hired  as  managing  editor  for 
news  at  U.S.  News  &  World  Report, 
the  weekly  newsmagazine  has  said. 

Gergen,  43,  has  been  a  contributing 
columnist  since  January. 

The  magazine  has  also  announced 
the  appointment  of  John  Walsh  as 
managing  editor  for  news  features  and 


Peter  Bernstein  as  managing  editor 
for  business. 

Walsh,  40,  has  been  a  consultant  to 
the  Times  Mirror  Co.,  Conde  Naste 
and  the  New  York  Times.  Bernstein, 
33,  has  worked  as  Washington  editor 
of  Fortune  magazine. 

9|e  4c  4< 

Robert  E.  Parizo,  until  recently 
the  retail  advertising  manager  at  the 
Bristol  (Conn.)  Press,  has  joined  JMB 
Advertising  in  Bristol  as  director  of 
account  development. 

Parizo  has  worked  in  advertising  at 
the  Southington  (Conn.)  News  and 
the  Wallingford/ North  Haven  Post. 

4c  4c  4c 

Caroll  McKanna  Halley  has 
been  promoted  to  publisher  of  the 
Meridian  Publishing  Inc.  of  Ogden, 
Utah. 

Halley,  who  had  been  associate  edi¬ 
tor,  will  be  responsible  for  the  design, 
editorial  content  and  advertising  in  all 
Meridian  publications,  which  include 
10  monthly  magazines,  In-Flight  and 
Your  Home  among  them,  with  a  com¬ 
bined  circulation  of  218,(XX). 

Before  entering  publishing,  Halley 
taught  school  in  several  states  and 
was  associate  professor  of  com¬ 
munications  at  Weber  State  College 
in  Ogden. 

4c  4c  4c 

David  J.  Mulvehill  has  been 
promoted  to  retail  sales  manager  at 
the  Sacramento  (Calif.)  Union, 
according  to  Robert  Badgley, 
advertising  director. 

Mulvehill,  who  joined  the  Union  in 
1977,  has  served  primarily  as  a  major 
accounts  executive.  His  new  respon¬ 
sibilities  include  all  retail  advertising 
for  16  outside  salespeople  and  one 
telemarketing  person. 

Before  joining  the  Union,  Mulvehill 
spent  seven  years  as  a  retail  account 
executive  at  the  South  Bend  (Ind.) 
Tribune. 

4c  4c  4c 

The  Los  Angeles  Daily  News  has 
made  the  following  personnel 
changes: 

New  city  desk  reporters  are  Gil¬ 
bert  Bailon  from  the  San  Diego 
Union;  Michael  Graham,  formerly 
of  the  Detroit  Free  Press  and 
Michael  Szymanski  from  the 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

M  Years  Ne Hen- Wide  Perse wel  Service 


Atlanta  Journal  and  Constitution. 

Cynthia  Lee  Calverly  of  the  De¬ 
troit  News  and  Deirdre  Childress, 
who  was  with  United  Press  Interna¬ 
tional,  have  joined  the  regional  staff. 

Mary  Ann  Huser,  formerly  of 
Congressional  Quaterly,  and  Karen 
West  formerly  of  UPI,  were  named 
business  reporters. 

Kevin  Modesti  of  the  Los  Angeles 
Herald  Examiner  has  hired  on  as 
baseball  writer  to  cover  the  Los 
Angeles  Dodgers. 

Emmett  Jordan  has  joined  the 
photo  staff  after  leaving  the  Arizona 
Daily  Star. 

Julia  Wotipka,  formerly  of  the 
University  of  Oregon  law  library,  has 
joined  the  newspaper’s  library  staff. 

4c  4c  4c 

John  R.  Finnegan,  senior  vice 
president  and  editor  of  the  St.  Paul  \ 
Pioneer  Press  &  Dispatch,  has  been 
elected  chairman  of  the  World  Press 
Institute. 

Finnegan,  a  Minnesota  native  and 
34-year  veteran  of  the  Press  &  Dis¬ 
patch,  becomes  the  fifth  chairman  in 
the  WPI’s  24  years  after  having 
served  on  its  board  and  advisory  com¬ 
mittee. 

The  WPI,  based  at  Macalester  Col¬ 
lege  in  St.  Paul,  is  a  private,  non-profit 
organization  aimed  at  educating  fore¬ 
ign  journalists  about  the  United 
States  . 


That  s  why  the  scrap  industry  is 
against  air  bags  --  at  this  time, 
there's  no  way  a  processor  can  tell 
whether  a  flattened  aJto  hulk 
contains  a  live  air  bag  canister  or  not. 

If  you're  thinking  about  air  bags, 
to  get  the  full  story  you  need  to  talk 
to  the  scrap  industry  for  the 
processors  perspective  Call  Dr 
Herschel  Cutler.  ISIS  Executive 
Director,  at  (202)  466-4050 

Institute  ol  Scrap  Iron  an<j  Steel  IfK 
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NEWSPEOPLE  IN  THE  NEWS 


Vahe  Simonian  Otis  Logan  Myron  Didyk 


Nathaniel  Ruffin  has  been  hired 
as  personnel  director  of  the  Hunting- 
ton  (W.  Va.)  Publishing  Co.,  pub¬ 
lishers  of  the  Herald-Dispatch. 

Ruffin  comes  from  ACF  Industries 
Inc.  in  Huntington,  where  he  spent  12 
years. 

His  duties  will  encompass  person¬ 
nel  and  public  service  as  part  of  the 
newspaper’s  operating  group  —  de¬ 
partment  heads  who  report  to  the  pub¬ 
lisher. 

He  He  Xc 

Jack  Baldwin  has  taken  over  as 
director  of  advertising  at  the  Mohave 
Daily  Miner  in  Kingman,  Ariz. 

B^dwin,  37,  was  formerly  adver¬ 
tising  manager  at  the  White  Mountain 
Publishing  Co.,  where  he  coordinated 
advertising  for  the  White  Mountain 
Independent  in  Show  Low,  Ariz.  He 
has  worked  for  newspapers  in  Ne¬ 
braska  and  at  the  Casa  Grande  (Ariz.) 
Dispatch  before  joining  White  Moun¬ 
tain. 

He  He  He 

The  Washington  (D.C.)  Times  has 
added  four  writers  to  its  features  staff: 
Cathryn  Donohoe,  Don  Kowet, 
Rosetta  McPherson  and  Bonny 
Wolf. 

Donohoe,  formerly  a  reporter  and 
feature  writer  for  the  Potomac  Alma¬ 
nac,  will  be  a  general  assignment  re¬ 
porter.  She  was  with  Radio  Liberty 
for  1 1  years. 

Kowet  joins  the  Times  from  TV 
Guide,  where  he  was  a  staff  writer  for 
seven  years.  He  has  authored  12 
books  and  will  cover  media  for  the 
newspaper. 

McPherson,  a  free-lancer  and  con- 
trubuting  editor  at  The  Washingto¬ 
nian,  has  become  the  fashion  editor. 

Wolf,  formerly  a  journalism 
teacher  at  Texas  A&M  University, 
features  editor  of  the  Bryan-College 
Station  Eagle  and  a  reporter  and  edi¬ 
tor  of  the  Home  News  in  New  Bruns- 


Martin  W.  Arnold  has  been 
promoted  to  advertising  services 
manager  at  the  Fresno  (Calif.)  Bee. 

Arnold,  who  joined  the  Bee  in  1%1 
as  an  ad  service  messenger,  has  held 
positions  in  ad  service,  display  adver- 
tisisng  and  outside  sales  before  be¬ 
coming  acting  ad  services  manager  in 
January. 

Also  at  the  Bee,  Vahe  Simonian 
has  been  named  national  advertising 
manager. 

Simonian  also  joined  the  Bee  in 
1961 .  He  has  worked  as  classified  out¬ 
side  sales  manager,  retail  salesman 
and  most  recently  as  retail  sales  man¬ 
ager. 

)ic  ♦ 

Sandi  Escalle  has  moved  from 
sales  development  coordinator  to  ma¬ 
jor  account  project  manager  for  retail 
advertising  at  the  Long  Beach  (Calif.) 
Press-Telegram. 

In  other  changes,  Alan  Newman, 
former  sales  development  representa¬ 
tive,  has  switched  to  retail  advertising 
representative. 

Grant  Wonn,  former  assistant  to 
the  vice  president  for  advertising 
sales,  is  now  in  sales  development 
coordination. 

♦  ♦  * 


Myron  Didyk  has  been  named  cir¬ 
culation  director  at  the  Detroit  Free 
Press  after  25  years  working  there. 

Most  recently  circulation  manager 
for  field  operations,  Didyk  will  be¬ 
come  responsible  for  the  entire  de¬ 
partment,  including  field  activities 
and  administration. 

Didyk,  56,  replaces  Robert  De- 
BONO,  who  recently  left  to  become 
circulation  director  of  the  Journal  of 
Commerce  in  New  York. 

Since  joining  the  Free  Press  in  1960, 
Didyk  has  been  transportation 
manager,  city  circulation  manager 
and  metropolitan  circulation  mana¬ 
ger.  Previously,  he  spent  15  years  at 
the  now-defunct  Detroit  Times. 

Hi  He  He 

Otis  Logan,  former  retail  advertis¬ 
ing  sales  development  manager  of  the 
Santa  Barbara  (Calif.)  News-Press, 
has  been  promoted  to  circulation 
manager. 

In  his  10  years  with  the  News- 
Press,  Logan  has  held  positions  in  cir¬ 
culation  as  single-copy  sales  mana¬ 
ger,  area  supervisor  and  home- 
delivery  supervisor  before  moving  to 
retail  advertising  in  1984. 

Logan’s  new  responsibilites  will  in¬ 
clude  coordination  of  a  computerized 
management  system  and  assisting  the 
circulation  director. 


wick,  N.J.,  is  deputy  features  editor. 
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Jeffrey  H.  Scharfeld,  formerly 
circulation  manager  for  USA  Today  in 
Detroit,  has  been  named  general  man¬ 
ager  for  a  new  USA  Today  market 
cluster  in  North  Florida. 

Scharfeld  is  to  be  headquartered  in 
Orlando,  and  newspapers  for  North 
Florida  will  be  printed  at  Cocoa  in  a 
plant  scheduled  to  begin  printing  this 
fall. 

♦  ♦  ♦ 

Leonard  J.  Kudlata  has  been 
promoted  from  executive  vice  presi¬ 
dent  to  president  of  Standard  Rate  & 
Data  Service  in  Wilmette,  Ill. 

Kudlata  has  worked  for  28  years 
with  SRDS,  a  publisher  of  13  volumes 
used  for  planning  and  buying  adver¬ 
tising  media. 


*  *  ♦ 

Donald  D.  Kummerfeld  has  res¬ 
igned  as  president  and  chief  operating 
officer  of  News  America  Publishing 
Inc.,  Rupert  Murdoch’s  American 
holding  company. 

The  resignation  includes  his  direc¬ 
torship  of  the  News  Corp.  Ltd.,  News 
America’s  privately  held  parent  com¬ 
pany,  where  for  several  years  he  has 
been  responsible  for  budgets  and 
financial  planning  for  its  worldwide 
activities. 

Kummerfeld  has  said  he  planned  to 
pursue  other  business  interests. 

Kummerfeld  took  over  at  News 
America  in  1978  after  holding  several 
management  positions  in  New  York 
City  government. 
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IN  BRIEF - 


Park  announces 
3-for-2  split 

Park  Communications  announced  a 
3-for-2  stock  split,  effective  on  Au¬ 
gust  15. 

The  split,  to  be  effected  in  the  form 
of  a  50%  stock  dividend,  will  be  distri¬ 
buted  on  August  30. 

The  split  will  increase  Park’s  out¬ 
standing  common  shares  to  13.8  mil¬ 
lion. 

The  company  went  public  with  an 
offering  of  9.2  million  common  shares 
on  October  26,  1983. 

Times  Mirror  seiis 
Conn,  cabie  tv  firm 

Times  Mirror  Company,  Los 
Angeles,  complying  with  a  Connecti¬ 
cut  state  Department  of  Public  Utility 
Control  order  to  end  its  cross¬ 
ownership  of  cable  television  and 
print  in  the  Hartford  area,  has  agreed 
to  sell  Hartford  CATV  Inc.,  a  CATV 
firm  with  60,000  customers,  to  United 
Cable  Television  Services  Corpo¬ 
ration,  Plainville,  Conn.,  for  a  re¬ 
ported  $61.5  million. 

The  sale  must  be  approved  by  the 
state  regulatory  agency. 

The  state  DPUC  four  years  ago 
voiced  concern  over  the  Hartford 
area  cross-ownership.  Times  Mirror 
Company  bought  the  then- 
independent  Hartford  Courant  in 
1979  for  $105.6  million,  a  newspaper 
transaction  high  for  the  region  at  the 
time.  Times  Mirror  is  to  retain  own¬ 
ership  of  Telesystems  of  Connecticut, 
a  CATV  system  in  Meriden,  Conn. 

Brokaw:  expand 
network  news 

Television  networks  could  gain  “a 
wider  stage”  and  silence  many  critics 
by  doubling  the  length  of  evening 
newscasts  to  an  hour,  says  NBC 
News  anchorman  Tom  Brokaw. 

Writing  in  a  recent  issue  of  TV 
Guide,  Brokaw  said  expanded  nightly 
news  programs  would  allow  the  net¬ 
works  to  combine  the  best  aspects  of 
the  morning  and  evening  newscasts 
and  the  Sunday  interview  programs. 

The  time  constraints  on  the  evening 
news  programs  are  suffocating,”  Bro¬ 
kaw  wrote.  “We’re  confined  to  22  mi¬ 
nutes  (excluding  commercials)  in 
which  to  report  to  a  mass  audience  of 
enormously  varied  needs  and  tastes 
subjects  as  complicated  as  nuclear- 
arms  control,  supply-side  economics, 
international  politics  and  the  impact 
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of  high  technology  on  medicine.” 

An  hourlong  newscast  would  allow 
the  networks  to  overcome  “what  I 
believe  is  our  most  glaring  shortcom¬ 
ing,”  he  said.  “We  don’t  adequately 
examine  the  many  sides  of  a  compli¬ 
cated  subject  and  offer  a  sufficiently 
broad  context.” 

Brokaw  said  an  expanded  program 
would  allow  time  for  a  report  from  the 
site  of  a  story  summarizing  what  hap¬ 
pened  and  why,  followed  by  a  pre¬ 
pared  analysis  of  the  likely  conse¬ 
quences  and  interviews  with  the  prin¬ 
cipals. 

Although  television  will  never  be  an 
adequate  replacement  for  a  “first- 
rate”  newspaper,  magazine  or  spe¬ 
cialty  publication,  tv  “can  do  what 
newspapers  or  magazines  can  never 
achieve,”  he  said. 


Editor  promoted 
by  National  Guard 

Jay  Brashear,  editorial  page  editor 
for  the  Phoenix  Gazette,  has  been 
named  troop  commander  for  the  Ari¬ 
zona  Army  National  Guard,  a  Guard 
spokesman  said. 

Brashear’s  promotion  to  brigadier 
general  from  colonel  is  pending  be¬ 
fore  the  U.S.  Senate  for  confirmation, 
said  Guard  spokesman  John  Paulsen. 

As  troop  commander,  Brashear 
commands  the  Guard’s  combat  and 
support  units  and  replaces  Brig.  Gen. 
Curtis  Jennings,  who  retired  in  May, 
Paulsen  said. 

Brashear  reports  to  Brig.  Gen. 
Robert  Pettycrew,  head  of  the  state 
Division  of  Military  Affairs,  Paulsen 
said. 

Brashear,  53,  enlisted  as  a  private 
in  June  1949  and  was  commissioned  in 
1957.  His  last  command  was  of  the  1st 
Arizona  Support  Brigade,  Paulsen 
said. 

After  joining  the  Gazette’s  news 
staff  in  1951,  Brashear  transferred  to 
the  editorial  pages  of  the  afternoon 
newspaper  in  1%1. 

News  deliverers 
excluded  from 
seat  belt  law 

A  mandatory  seat  belt  statute  was 
signed  into  law  by  Connecticut  Gov. 
William  O’Neill  which  is  applicable  to 
most  vehicles,  but  excludes  newspa¬ 
pers  delivery  vehicles,  public  buses, 
emergency  vehicles  responding  to  a 
call  and  rural  letter  carriers. 


The  Price  of 
Patriotism: 

Some  ^etaiam 
Veterans  Are 
Still  Piling 

The  Columbia  UniversUy- 

American  Legion  Study 
of  Vietnam  Veterans 
Reveals  How  and  Why 


Consider: 

■  Veterans  with  intense  combat 
experience  annually  earn 
$3,000- $4,000  less  than 
veterans  who  served  at  same 
time,  but  elsewhere. 

■  Veterans  divorce  rates 
increase  as  traumatic  combat 
experience  rises. 

■  Annual  family  income 
declines  as  traumatic  combat 
experience  increa.se. 

■  Ke[x)rts  of  cjeneral  health 
are  significantly  worse  tor 
men  wtio  served  uncter  heavy 
combat  conditions. 

Ttie  alKne  are  just  lour  significant 
findiiuvs  addressed  in  a  two-year 
study  of  fi.BOO  Vietnam  veterans 
completed  recently  by  the  School 
of  t’ublic  ttealth  at  Columbia 
University.  K<iw  data  results  are 
availatile  fiy  writinci: 

I  lie  American  l.c'ciion 
national  t1eadc]uarters 
t’O.  fSox  .338 
lndi<ina[)olis,  lb  4C)2()f> 


C Olumtiia  University-Americ  an 
l.eciion  Study  ol  Vietnam  Vc’ter.ins. 
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NEWS/TECH 


M.A.N.-Roland  is  serious  about  the  U.S. 

West  German  firm’s  intention  is  to  capture  a  significant  share  of  the 
American  newspaper  market  with  both  its  offset  and  fiexo  presses 


By  George  Garneau 

Two  roads  diverged  in  the  news¬ 
paper  printing  press  industry  —  and 
M.A.N.-Roland  took  them  both. 

When  the  giant  West  German  con¬ 
glomerate  made  its  bid  for  the  U.S. 
newspaper  market  in  1979,  it  soon 
faced  a  dilemma:  Sink  a  small  fortune 
into  adapting  the  promising,  but  un¬ 
proven,  process  of  flexography  to 
newspaper  printing,  or  ignore  it  and 
develop  a  new  line  of  presses  using 
the  proven,  but  more  costly,  offset 
process? 

“We  said:  ‘No  way  can  we  ignore 
either,'”  according  to  Bill  Seaman, 
vice  president  and  general  manager  of 
the  newspaper  press  division  of 
M.A.N-Roland  USA  Inc. 

Unlike  the  leading  manufacturers 
of  large  offset  newspaper  presses, 
who  entered  fiexo  development  later 
and  somewhat  more  reluctantly, 
according  to  most  accounts,  M.A.N. 
set  out  in  two  directions  simul¬ 
taneously,  taking  the  road  less 
traveled  by  —  fiexo  —  and  the 
accepted  course  of  offset. 

Six  years  and  more  than  $30  million 
later,  M.A.N.  is  making  its  presence 
felt  in  the  American  newspaper  press 
market. 


Six  years  and  more 
than  $30  million  later, 
MA.N.  Is  making  its 
presence  felt  In  the 
American  newspaper 
press  market. 


M.A.N.  has  installed  or  taken 
orders  on  23  complete  offset  presses 
here,  most  of  them  at  newspapers.  It 
plans  to  install  the  first  of  its  new  line 
of  Colorman  double-width  presses  at 
the  Asheville  (N.C.)  Citizen-Times 
next  year.  And  after  more  than  a  year 
of  testing,  it  is  close  to  sealing  a  deal 
with  the  Miami  Herald  for  a  full  press 
line  of  its  Flexoman  fiexo  units. 

By  1990,  Edward  Padilla,  chief  ex¬ 
ecutive  officer  of  the  newpapaper 
press  division,  said  he  intends  for 
M.A.N.  to  be  “one  of  the  three  prin¬ 
cipal  suppliers  of  offset  presses.” 
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Edward  Padilla 

Nevertheless,  observers  say 
M.A.N.  has  yet  to  win  a  significant 
share  of  the  U.S.  market  in  large 
newspaper  presses.  One  newspaper 
consultant  estimated  it  at  less  than 
10%. 

The  consultant,  who  spoke  on  the 
condition  he  not  be  identified,  said, 
“The  Germans  put  a  lot  of  money  and 
trouble  into  making  a  success  out  of 
the  commercial  web  and  newspaper 
market.  To  date  they  have  not  been 
that  successful.” 

He  said,  however,  that  the  giant 
conglomerate  that  owns  M.A.N. 
“fully  intends”  to  win  a  “healthy 
share”  of  the  North  American  market 
and  has  the  resources  to  support  its 
investment. 

Padilla  said  business  in  the  1984-85 
fiscal  year  would  exceed  $50  million 
in  sin^e-  and  double-width  presses,  a 
50%  increase  over  the  previous  year. 
He  said  projections  for  1985-86  are  for 
a  20%  increase  in  sales,  but  declined 
to  say  what  sales  amounted  to.  Padilla 
said  the  company’s  10-year  plan  calls 
for  profitability  in  1986-87. 

The  efforts  of  M.A.N.  in  the  United 
States  exemplify  the  emergence  of 
foreign  press  manufacturers  into  the 
big  North  American  market  for  news¬ 
paper  presses  —  a  market  that  has 
seen  surprisingly  little  competition  in 
the  last  decade  or  two. 

What  10  years  ago  was  a  market¬ 
place  virtually  monopolized  by  Goss 


presses  built  by  the  Graphic  Systems 
Division  of  Rockwell  International 
has  now  been  invaded  from  two  direc¬ 
tions.  First  Japan’s  Tokyo  Kikai 
Seisakusho  (TKS),  which  has  won  a 
devoted  following  here  since  the  late 
1970s.  Then,  seeing  similar  growth 
opportunity,  M.A.N-Roland  arrived 
from  West  Germany. 

Though  Goss  is  still  acknowledged 
as  the  overwhelmingly  dominant  sup¬ 
plier  of  double-width  newspaper 
presses,  the  entrance  of  foreign  firms 
in  offset  and  both  European  and 
American  companies  in  the  quickly 
emerging  fiexo  newspaper  market  has 
added  up  to  a  fiercely  competitive  cli¬ 
mate  and  in  some  cases  plummetting 
prices. 

One  consultant  related  the  strategy 
of  the  newspaper  executive  who  pits 
press  vendors  against  each  other  by 
leaving  in  open  view  on  his  desk  a 
price  quote  from  one  vendor  while 
soliciting  an  estimate  from  another. 


By  1990,  Edward 
Padilla,  chief  executive 
officer  of  the  newpapaper 
press  division,  said  he 
intends  for  M.A.N.  to  be 
“one  of  the  three 
principal  suppliers  of 
offset  presses.” 


In  the  late  ’70s,  M.A.N-Roland,  a 
major  force  in  the  European  press 
market,  decided  that  in  order  to  con¬ 
tinue  growing  in  the  face  of  a  shrink¬ 
ing  European  market,  it  had  to  crack 
North  America,  where  about  half  of 
the  world’s  large  newspaper  pressses 
would  be  sold.  Its  market  research 
showed  that  fiexo,  with  its  promise  of 
lower  capital  and  operating  costs, 
would  capture  35%-40%  of  the  large 
newspaper  business  by  1990,  and 
offset  would  hold  the  majority. 

In  approaching  the  U.S.  market, 
M.A.N.  took  a  different  tack  from 
foreign  manufacturers  who  sell  for¬ 
eign-made  products  here,  such  as 
TKS  of  Japan  and  German  manufac¬ 
turers. 
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In  1979,  M.A.N.  spent  a  reported 
$8.5  million  to  buy  Wood  Industries, 
the  financially  faltering  firm  that  rep¬ 
resented  two  companies  whose 
names  had  become  synonymous  with 
newspaper  printing  before  their  de¬ 
mise  —  Wood  and  Hoe. 

M.A.N. ,  which  for  years  had  been 
making  commercial  sheet-fed  presses 
for  distribution  through  Miehle  Prod¬ 
ucts  of  Rockwell  International,  took 
over  Wood’s  headquarters  and  plant 
in  Middlesex,  N.J.,  and  renamed  the 
company  M.A.N.-Roland  USA  Inc. 

M.A.N. -Roland  USA  Inc.  operates 
as  a  wholly  owned  subsidiary  of  Ma- 
schinenfabrik  Augsburg  Nurnberg, 
the  huge  West  German  conglomerate 
making  an  array  of  products  from 
diesel  engines  to  nuclear  reactors, 
ships  and  rockets.  The  German  and 
American  printing  equipment  opera¬ 
tions,  which  together  account  for 
about  15%  of  the  parent  company’s 
business,  employ  more  than  5,600 
people  worldwide.  M.A.N.-Roland 
USA  operates  the  Commercial  Web 
Press  Division  and  the  Newspaper 
Press  Division  in  Middlesex,  N.J.,  a 
division  in  Salem,  Ill.,  and  M.A.N. 
Ashton  Inc.  in  Montreal. 

To  break  into  the  U.S.  large  offset 
newspaper  press  market,  controlled 
for  all  intents  and  purposes  by  Goss, 
while  at  the  same  time  developing  a 
flexo  market,  M.A.N.  hiredagroup  of 
executives  from  newspapers  and 
press  manufacturers  and  it  devoted 
millions  of  dollars  to  research  and  de¬ 
velopment.  About  a  third  of  its  re¬ 
search  has  been  going  to  flexo,  head¬ 
quartered  in  New  Jersey,  with  the  re¬ 
mainder  centered  on  offset  programs 
in  Augsburg. 

M.A.N.  tapped  Walter  Hantscho, 
whose  family  firm  has  been 
established  in  manufacturing 
commercial  presses,  as  president  and 
chief  executive  officer. 

Louis  Tyma,  who  was  director  of 
research  and  printing  technology  at 
and  spent  38  years  with  Goss,  was 
brought  on  as  vice  president  of  en¬ 
gineering. 

Last  year,  M.A.N.  hired  Fred 
Dressier  from  a  flexo  development 
project  at  the  Motter  Printing  Press 
Co.  to  manage  design  and  en¬ 
gineering. 

One  of  the  prime  movers  behind 
M.A.N.’s  efforts  in  newspapers  has 
been  Padilla,  a  newspaperman  who 
was  hired  last  year  as  chief  executive 
officer  of  the  newspaper  press  divi¬ 
sion.  Prior  to  that  he  was  vice  presi¬ 
dent  of  the  newspaper  division  of  the 
Washington  Post  Co. 

“Our  principal  emphasis  is  bringing 
to  the  marketplace  a  new  line  of  flexo 
and  offset  presses  that  will  take  us 
through  the  next  five  to  seven  years,’’ 


Padilla  stated  in  a  recent  interview  at 
company  headquarters. 

“I’m  a  newspaper  guy,’’  said  Padil¬ 
la,  48.  “My  job  is  to  bring  an  under¬ 
standing  of  what  the  newspaper  in¬ 
dustry  needs  and  to  put  the  engineer¬ 
ing  and  manufacturing  people  in  the 
shoes  of  our  customers.’’ 

Since  purchasing  Wood  in  1979, 
M.A.N.  has  spent  more  than  $20 
million  on  research  and  development 
of  flexo  and  offset  presses  and  on 
improvements  to  the  New  Jersey 
facilities,  Padilla  said. 

He  said  that  1984  expenditures 
totaled  about  $2  million  for  develop¬ 


ing  Flexoman  flexo  and  Uniman  and 
Colorman  offset  presses  and  the  com¬ 
pany  has  added  about  24  engineers  to 
its  U.S.  and  European  staffs. 

At  its  New  Jersey  plant,  where 
M.A.N.-Roland  employs  250  people 
in  engineering,  manufacturing,  sales 
and  management,  a  major  upgrade 
has  prepared  the  facility  for  a  variety 
of  modem  manufacturing  needs. 

In  the  evolution  of  flexography, 
long  used  for  package  printing,  into 
newspaper  printing,  M.A.N.  was  one 
of  a  handful  of  hopeful  enterprises  — 
those  with  the  least  to  lose  and  the 
most  to  gain  —  who  saw  the  possibili- 
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M.A.N.  Roland 

(Continued  from  page  29) 

ties  and  took  the  risks  to  aggressively 
pursue  flexographic  newspaper 
printing. 

There  were  Windmoeller  «&  Hoels- 
cher,  the  German  press  manufac¬ 
turer;  the  Motter  Printing  Press  Co., 
new  owners  of  Kidder-Stacey;  the 
Koppers  Co.  in  Glen  Arm,  Md.;  Cer- 
rutti  of  Italy,  which  now  has  a  full 
flexo  press  printing  newspapers  daily 
in  Venice;  and  there  was  M.A.N. 

Goss  entered  slightly  later,  install¬ 
ing  a  retrofitted  press  line  at  the 
Washington  Post,  and  TKS  has  prom¬ 
ised  to  deliver  a  flexo  unit  to  the 
ANPA  for  development.  And  other 
U.S.  retrofitters  have  sprung  up  in 
Publishers  Equipment  Corp.  and 
Flex-O-Line  Inc. 

‘Tm  a  newspaper  guy,” 
said  Padilla,  48.  “My  job 
is  to  bring  an 
understanding  of  what 
the  newspaper  industry 
needs  and  to  put  the 
engineering  and 
manufacturing  people  in 
the  shoes  of  our 
customers.” 

In  offset,  M.A.N.  has  for  several 
years  been  concentrating  on  its  line  of 
American-designed  Uniman  single- 
and  double-width  web  offset  presses, 
with  installations  of  an  eight-unit  2/2 
(single-width)  at  the  Washington 
Times  and  10  units  of  double-width  4/2 
at  the  Morristown,  N.J.,  Daily  Rec¬ 


ord. 

M.A.N  has  established  Press  Parts 
International  as  a  separate  operation 
to  supply  parts,  based  on  original 
drawings  dating  from  decades  ago,  for 
more  than  2,000  operating  printing 
units  built  by  Hoe,  Wood,  and  Scott. 

Padilla  said  business  has  increased 
at  PPI  by  more  than  a  third  in  its  first 
year  and  its  predecessors’  presses 
would  continue  to  be  supported. 

While  focusing  on  newer  designs, 
M.A.N.  has  continued  to  build  and 
sell  Lithomatic  and  Lithoflex  offset 
equipment  from  Wood  designs.  The 
Los  Angeles  Times  is  a  highly  visible 
Lithomatic  II  user. 

The  Colorman  line,  a  sophisticated 
high-speed,  double-width  press,  is  the 
next  generation,  capable  of  extensive 
four-color  printing.  It  has  been  used  in 
Europe  and  features  modular  designs 
and  satellite  four-color  units, 
bearer-to-bearer  operation  on  plate 
and  blanket  cylinders.  It  is  available 
in  a  variety  of  configurations  and  with 
either  ink  pumps  or  fountains  and  a 
choice  of  dampening  through  the  ink 
train  or  direct  plate. 

Part  of  the  M.A.N.  strategy  is  to 
design  modular  press  components 
that  are  more  or  less  interchangeable, 
such  as  folders  and  reels,  tensions  and 
pasters  that  will  fit  either  flexo  or 
offset  designs  and  printing  units  that 
will  slip  into  existing  press  lines. 

A  result  of  increased  competition 
among  press  builders,  Padilla  said,  is 
a  demand  for  presses  that  are  “more 
reactive  to  the  customers  needs.” 
Two  examples  he  cited  were  demands 
for  presses  that  are  competitively 
priced  and  cost-efficient. 

Designs  must  be  flexible,  Padilla 
said,  so  units  can  be  slipped  into  ex¬ 


isting  superstructures  rather  than 
forcing  customers  to  buy  a  complete 
new  press  line.  Manufacturers  have 
also  responded  by  offering  options  on 
the  type  of  dampener  and  various 
levels  of  computer  control,  he  said. 

Citing  the  joint  development  at  the 
Miami  Herald,  Padilla  said  manufac¬ 
turers  working  with  newspapers  to 
design  presses  is  a  means  of  ensuring 
designs  with  maximum  utility. 

“I  think  we  are  seeing  a  trend  to¬ 
ward  more  joint  development  efforts 
between  press  purchasers  and  press 
manufacturers.” 

S/nce  purchasing 
Wood  in  1979, 

M.A.N.  has  spent  more 
than  $20  million  on 
research  and 
development  of  flexo  and 
offset  presses  and  on 
improvements  to  the  New 
Jersey  facilities,  Padilla 
said. 

M.A.N. -users  seem  to  report 
satisfactory  results  with  the  presses. 

Jack  Mann,  production  chief  at  the 
Nashua  (N.H.)  Telegraph,  said  he 
was  satisfied  with  the  print  quality  of 
four  units  and  three  color  decks  of 
Uniman  double-width  equipment  at 
the  paper  and  with  the  service  the 
company  provides. 

He  said  he  was  particularly  pleased 
with  the  brush  dampener  and  a  feature 
for  pre-setting  ink  controls. 

“We  can  start  a  new  run  and  within 
150  papers  we  are  seeing  a  salable 
paper,”  he  said. 


Belo  approves  $1 03-million  plant  expansion  for  Dallas  News 


The  A.H.  Belo  Corp.  has  approved 
a  $  103-million  expansion  of  the  Dallas 
Morning  News  printing  plant  in  Pla¬ 
no,  Texas. 

The  project  includes  installation  of 
four  Japanese  Tokyo  Kikai  Seisa- 
kusho  Jupiter  presses,  one  a  year 
from  1986  until  1990.  The  existing 
North  Plant,  where  two  of  the  same 
presses  began  operating  earlier  this 
year,  will  more  than  double  in  size  to 
526,000  square  feet,  according  to 
plans  announced  recently. 

The  expansion  will  accommodate 
higher  circulation  demands  expected 
until  1990,  according  to  James  M. 
Moroney,  Belo  chairman  and  chief 
executive  officer.  “Equally  impor¬ 
tant,  we  will  be  able  to  satisfy  our 
advertisers’  need  to  have  quality  re¬ 
production  to  communicate  their 


message  to  the  Morning  News’s 
readers.” 

Plans  call  for  a  re-evaluation  of  the 
downtown  Dallas  plant,  where  four 
older  presses  now  operate,  when  the 
expansion  is  complete  and  all  copies 
of  the  newpaper  are  printed  by  offset 
in  the  new  plant. 

If  growth  continues,  the  Morning 
News  could  expand  again  as  early  as 
1995  at  the  downtown  location, 
according  to  John  A.  Rector  Jr.,  pub¬ 
lisher. 

Moroney  said  the  expansion  will  be 
financed  internally  and  would  not 
affect  Belo’s  $337-million  long-term 
debt. 

“As  we  add  press  capacity,  our 
downtown  facility  and  presses  will 
provide  backup  production  capabili¬ 
ties  as  we  phase  in  our  new  presses 


over  the  next  few  years.  We  expect 
that  at  the  completion  of  our  expan¬ 
sion  plans,  we  will  have  a  number  of 
conversion  options  to  consider  for 
our  presses  at  the  downtown  loca¬ 
tion,”  he  said. 

Seattle  Times  beefs 
up  Saturday  edition 

The  Seattle  Times  recently  ex¬ 
panded  its  Saturday  edition  to  include 
more  news  and  sports  coverage  and 
an  emphasis  on  “helpful”  weekend 
events  and  activities. 

The  revised  edition  also  features 
more  color  and  “bold”  graphics.” 

The  newspaper  spent  a  year  re¬ 
searching  and  development  the  new 
Saturday  paper. 
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Newsweek  to  sell  ads  based  on  total  readers,  not  copies  sold 
will  newspapers  also  move  in  this  direction? 


Newsweek  magazine  has 
announced  it  will  break  a  longstand¬ 
ing  industry  practice  and  sell  advertis¬ 
ing  based  on  how  many  people  read 
the  magazine  rather  than  how  many 
copies  are  sold. 

At  a  press  conference  in  New  York 
July  31,  Newsweek  said  it  would 
guarantee  its  readership  to  advertis¬ 
ers — and  offer  make-good  ads  if  it 
did  not  deliver  the  readers  indicated 
by  previous  syndicated  media  re¬ 
search.  Increases  in  readership  would 
be  tied  to  higher  priced  ads,  according 
to  Mark  Edmiston,  Newsweek  presi¬ 
dent. 

“With  our  guarantee,  we  are  assur¬ 
ing  advertisers  of  the  number  of  adults 
who  read  our  mapzine,  just  as  the 
networks  base  their  price  on  the  num¬ 
ber  of  people  who  see  their  pro¬ 
grams,”  said  Gerard  Smith,  News¬ 
week  publisher. 

The  change,  which  Newsweek  said 
was  based  on  projected  circulation  in¬ 
creases,  brings  ad  prices  in  line  with 
how  advertisers  and  agencies  have 
been  making  media  decisions  for 
years:  by  evaluating  a  medium’s  audi¬ 
ence  and  the  cost  of  reaching  it. 

Industry  reaction  to  the  move  was 
positive,  but  not  enthusiastic. 

Paul  Zuckerman,  senior  vice  presi¬ 
dent  and  media  director  for  the  New 

Alaska  daily  plans 
$9-million  plant 

The  Juneau  (Alaska)  Empire  is  con¬ 
structing  a  three-story,  $9-million 
new  plant  along  the  city’s  Gastineau 
Channel. 

Scheduled  for  completion  by  the 
early  summer  of  1986,  the  58,000 
square-foot  concrete,  steel  and  glass 
structure  will  quadruple  the  space  in 
the  paper’s  current  downtown  loca¬ 
tion,  it  was  announced. 

William  S.  Morris  III,  board  chair¬ 
man  of  the  Morris  Communications 
group,  the  Empire’s  parent  firm,  said 
in  an  announcement  story  that  “this 
building  represents  our  deep  commit¬ 
ment  to  the  communities  of  Juneau 
and  Douglas  and  to  all  of  southeast 
Alaska.  It  is  a  big  step  for  a  newspaper 
the  small  size  of  the  Empire,  but  it 
reflects  our  belief  that  Juneau’s  eco¬ 
nomic  future  is  bright.” 

Three  new  press  units  will  be  added 
to  the  four  now  producing  the  7,850- 
circulation  paper. 


York  advertising  firm  of  Doyle  Dane 
Bernbach  Inc.,  said  it  was  “(Dne  small 
step  for  mankind.  As  far  as  I’m  con¬ 
cerned,  I’m  not  excited  over  it. 
There’s  really  nothing  new.” 

Zuckerman  said  that  in  evaluating 
specialized  magazines,  such  as  News¬ 
week,  advertisers  are  not  concerned 
with  total  readership  but  with 
targeted  audiences  such  as  specific 
age,  sex  and  spending  groups,  which 
are  quantified  in  market  research  but 
not  affected  by  the  Newsweek  move. 

“The  (Newsweek)  system  is  prob¬ 
ably  more  appropriate  for  newspa¬ 
pers,”  Zuckerman  said. 

Zuckerman  added,  however,  that 
the  trend  to  quantify  the  people  who 
are  exposed  to  media  rather  than 
counting  copies  is  a  step  in  the  right 
direction. 

Here’s  how  the  new  system  works: 
Advertisers  buy  space  at  prices  based 
on  the  size  of  the  magazine’s  total 
audience  as  measured  in  annual  mar¬ 
ket  studies  by  either  the  Simmons 
Market  Research  Bureau  or 
MediaMark  Reseach  Inc.,  at  the 


advertiser’s  choice. 

When  new  readership  figures  are 
released  annually,  they  will  be  com¬ 
pared  against  the  previous  year.  If 
readership  is  up,  the  advertiser  re¬ 
ceives  the  extra  readers  as  a  free 
bonus  —  then  gets  hit  with  higher 
advertising  rates.  If  the  audience  is 
lower,  the  advertiser  gets  enough  free 
make-good  ads  to  deliver  the  read¬ 
ership  upon  which  the  original  ad  was 
sold. 

Allentown  paper 
changes  its  name 

Publisher  Bernard  C.  Stinner  re¬ 
cently  announced  the  name  of  the 
Sunday  Call-Chronicle  (Allentown, 
Pa.)  to  the  Morning  Call. 

According  to  Stinner,  the  decision 
to  change  the  name  of  the  Sunday 
newspaper  came  after  many  months 
of  discussion  and  research.  “Since 
we  no  longer  publish  the  Evening 
Chronicle,  we  wanted  to  remove  the 
confusion  of  the  extra  name  from  our 
Sunday  product,”  he  said. 


OUR  ABIUTY  TO  HANDLE 
A  DATA  BASE  OF  2^.000  HOMES 
IS  OPENING  SOME  EYE& 

It’s  a  surprise  to  some  people  in  the  newspaper  industry  that 
we  offer  a  CIS  system  that  handles  over  2,000,000  subscriber 
homes. 

We  started  Creative  Data  Systems  seven  years 
ago  with  a  carefully  planned  development  strategy. 

Each  step  was  researched  thoroughly,  tested  repeatedly, 
and  proven.  By  starting  small  and  working  our  way 
to  a  position  as  an  industry  leader,  we’ve  learned  our 
lessons  well. 

The  IBM  System/38  has  grown  too,  with  capac¬ 
ities  now  equalling  many  main  frame  computers. 

That’s  why  we  can  give  you  an  integrated  TMC 
data  base  system  that  works.  One  that  handles 
5,000  starts  and  stops  per  day,  and  billings  for 
over  100,000  pre-pays.  Our  display  advertising 
software  handles  over  30,000  advertisers. 

Our  powerful  systems  are  designed  to  meet  the 
needs  of  larger  newspapers.  If  you  want  to  talk  with 
someone  who  understands  the  problems  of  larger 
papers  and  knows  what  you’re  looking  for,  give  us  a  call, 

CTEidciVE  DdZA  ^V^cElil^ 


9300  W.  noth  Strast 
Suite  ISO 
Overland  Park, 
Kanaaa  66210 
913/451-4618 


An  IBM  Value-Added  Remarki 


EDITOR  &  PUBLISHER  for  August  10,  1985 


31 


OnUesmlysUe 


DUMMY,  a  newspaper  page  layout  software  developed 
by  the  Baton  Rouge,  La.,  State  Times  and  Morning  Advo¬ 
cate,  has  been  converted  to  run  on  the  VAX  computer 
family  made  by  DIGITAL  EQUIPMENT  CORP. 

Run  in  Baton  Rouge  since  1976  on  DEC’s  PDP  1 1  com¬ 
puters,  DUMMY  is  a  complete  ad  processing  system  with 
master  account  file,  master  ad  file  and  edition  design  pro¬ 
files.  It  contains  software  for  maintenance  as  well  as  page 
dummying  and  operates  on  DEC’s  Fortran  IV. 

DUMMY  is  available  from  the  State  Times  &  Morning 
Advocate. 

♦  ♦  * 

BATTELLE’S  SOFTWARE  PRODUCTS  CENTER,  the 
builder  of  software  for  electronic  libraries,  has  opened  five 
regional  offices  to  meet  expanding  demand. 

The  offices  are  located  in  Chicago,  Cleveland,  Col¬ 
umbus,  New  York  and  Washington.  They  join  a  Los 
Angeles  regional  office  and  international  offices  in  Europe 
and  Japan. 

Battelle  markets  BASIS,  a  text  management  system  for 
newspapers  and  other  automated  information  centers. 

♦  *  ♦ 

EASTMAN  KODAK  CO.  has  introduced  Versalite 
QCP  paper,  the  latest  in  a  family  of  products  designed  to  be 
used  under  standard  flourescent  lights  and  ultraviolet  fil¬ 
ters. 

Kodak  said  the  paper  makes  it  easier  to  avoid  pre-press 
mistakes  and  uses  a  quartz-halogen  light  source.  It  can 
also  be  used  under  yellow,  red  or  amber  safe  lights. 

Versalite  QCP  paper  is  a  slow-speed,  high-contrast, 
blue-sensitive,  resin-coated  paper  for  making  contact 
prints. 

4c  ^ 

An  alternative  to  dim  incandescent  safelights  for  photo¬ 
graphic  darkrooms  is  available  from  ILLUMINATION 
TECHNOLOGY  of  Fairfield,  N.J. 

The  device,  called  OC  Arm-A-Safelite  Shield,  is  a  red 
sleeve  designed  to  slip  over  standard  white  flourescent 
tubes,  which  last  longer  than  incandescent  bulbs,  for  in¬ 
creasing  illumination  by  40%,  according  to  the  company. 

Kenneth  Dorman,  Illumination  president,  said  the 
shields  have  been  successfully  and  extensively  used  and 
last  up  to  50,000  hours. 

The  shields  are  available  in  lengths  of  4  and  8  feet. 

♦  ♦  * 

SANDMAR  GRAPHIC  ARTS  PRODUCTS  of  Skokie, 
Ill.,  has  made  available  a  new  overhead  exposure  console. 
It  is  available  in  two  sizes,  33”x43”  and  43”x53”,  with  a 
choice  of  three  lights,  2000  watt,  5000  watt  and  a  multi¬ 
power  model. 

The  console  is  equipped  with  digital  light  integrators, 
including  a  model  with  ten  memories  and  an  automatic 
feature  for  switching  to  the  next  programmed  exposure.  It 
also  has  automatic  vacuum  delays  and  non-reflective  cur¬ 
tain  slides. 

GARDNER/NEOTEC  DIVISION  OF  PACIFIC  SCIEN¬ 
TIFIC  CO.  of  Silver  Spring,  Md.,  has  been  licensed  by 
PANTONE  INC.  to  manufacture  and  market  a  compute¬ 
rized  color  matching  system  for  producing  custom  ink 
formulas  from  PANTONE  basic  color  or  other  colorants. 

The  system  is  called  the  PANTONE/Pacific  Scientific 
Automatch  System  and  is  composed  of  a  spectrophoto¬ 
meter  and  an  IBM  personal  computer,  either  the  XT  or 
AT. 


BESTINFO  INC.  of  Ridley  Park,  Pa.,  has  introduced  a 
text  and  graphics  pagination  system  for  composing  tabloid 
sized  newspaper  pages  on  IBM  personal  computers. 

Called  Superpage,  the  software  system  runs  on  IBM 
ATs  or  XTs  equipped  with  512K  of  random  access  mem¬ 
ory  and  a  graphics  display  card.  A  table-top  scanner  is 
used  for  input  of  digitized  continuous  tone  photos. 

Bestinfo  also  has  Type  Processor  One  software  for 
make  up  of  pages  or  display  ads. 

The  packages  cost  $7,000  for  Superpage  and  $5,000  for 
Type  lYocessor  One. 

*  ♦  ♦ 

SCANGRAPHIC  has  been  formed  in  Ho-Ho-Kus,  N.J., 
to  be  the  exclusive  distributor  for  a  full  line  of  Scantext 
phototypesetting  equipment  made  by  SCANGRAPHIC 
DR.  BOGER  GMBH  of  West  Germany. 

Knut  Schmiedel,  president  of  the  German  company, 
said  he  expected  to  make  inroads  in  the  U.S.  market  based 
on  the  success  of  550  complete  systems  installed  since 
Scantex  Systems  were  introduced  in  Europe  in  1982.  Five 
sales  offices  have  opened  in  Europe  and  independent 
agents  appointed  in  12  other  nations. 

The  products  include  input  terminals,  typesetters, 
graphic  display  terminals,  scanners,  workstations  and 
data  management  systems. 

♦  *  * 

FLINT  INK  CORP.  of  Detroit  has  introduced  a  finishing 
solution  for  web  offset  plates  that  is  formulated  to  solve 
toning  and  tinting  problems  and  reduce  start-up  waste. 

The  water-based  solution  seals  pores  in  non-image  areas 
to  make  them  more  receptive  to  water  and  repellant  to  ink 
and  other  materials,  resulting  in  cleaner  printing,  Flint 
said. 

“The  difference  in  printing  results  between  treated  and 
untreated  plates  has  been  readily  apparent  both  in  our  labs 
and  in  the  field,”  according  to  Donald  R.  Phillips,  corpo¬ 
rate  news  ink  manager. 

The  solution  is  used  full  strength  in  place  of  gum  arabic 
on  new  offset  plates  and  may  be  applied  automatically  in 
plate  processing  or  by  hand  after  development. 

*  *  * 

VERSATEC  of  Santa  Clara,  Calif.,  has  introduced  a 
second-generation,  24-inch  color  plotter. 

The  plotter  produces  up  to  an  inch  per  second  with 
resolutions  of  200  points  per  inch  on  paper  or  film,  Ver- 
satec  said.  It  can  plot  a  D-size  drawing  in  full  color  in  five 
minutes  and  30  seconds,  one  color  in  less  than  a  minute. 

Features  include  Versatec’s  multi-pass  color  plotting 
technique,  compact  size  of  36x30  inches,  300  watts  normal 
operating  power  and  manual  paper  cutter. 

The  company  did  not  immediately  disclose  the  price  of 
the  unit,  but  said  it  would  offer  “a  significantly  more 
affordable  alternative  for  wide-format,  color  hard-copy 
devices.” 

MAILROOM  SYSTEMS  INC.  of  Germantown,  Wis., 
has  placed  on  the  market  a  moderately  priced  newspaper 
stream  conditioner  it  says  offers  advantages  over  similar 
units. 

The  device,  named  Squeezer,  is  compact,  self- 
contained  and  can  be  adapted  to  fit  a  variety  of  conveyors. 

The  company  said  Squeezer  produces  improved  fold 
with  reduced  air  volume,  tie  stacks  that  are  neater  and 
easier  to  handle  and  improved  feed  into  inserting 
machines. 
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Moody’s  lowers  Cap 
Cities  debt  rating 

Moody’s  Investors  Service  low¬ 
ered  the  subordinated  debt  rating  of 
Capital  Cities  Communications,  Inc. 
from  Aa3  to  A2  and  reduced  the 
senior  debt  rating  of  American  Broad¬ 
casting  Companies,  Inc.  from  Aa3  to 
Al. 

Moody’s  also  rated  a  new  $500- 
million  shelf  registration  of  Capital 
Cities  (P)A1  for  senior  debt  and  (P)A2 
for  subordinated  debt. 

The  Prime- 1  rating  for  ABC  com¬ 
mercial  paper  remained  unchanged. 

Moody’s  said  the  lower  rating  re¬ 
flected  “initially  heightened  financial 
leverage  and  lower  debt  protection 
measures’’  arising  from  the  $3.5- 
billion  merger  of  the  two  companies. 

However,  Moody’s  said  the  merger 
would  ultimately  produce  a  financial¬ 
ly  stronger  company  and  ease  the  debt 
service  burden. 

Times  Mirror,  Storer 
exchange  cable 
tv  operations 

The  Times  Mirror  Company  and 
Storer  Communications,  Inc., 
announced  the  completion  of  an 
agreement  to  exchange  several  cable 
television  systems  involving  446,300 
residential  dwelling  units  approx¬ 
imately  evenly  divided  between  the 
two  companies. 

Under  terms  of  the  agreement, 
Storer  now  owns  and  operates  the  for¬ 
mer  Times  Mirror  cable  systems  in 


NEW  FROM  UFS 


North  Little  Rock  and  Jacksonville, 
Arkansas,  Point  Pleasant  Beach, 
New  Jersey,  and  Louisville,  Ken¬ 
tucky. 

Times  Mirror  now  owns  and  oper¬ 
ates  the  former  Storer  systems  in 
Phoenix,  Mesa  and  Paradise  Valley, 
Arizona,  and  Orange  County,  Califor¬ 
nia,  centering  around  Laguna  Beach, 
San  Juan  Capristrano  and  Laguna 
Niguel,  California. 

Storer  Communications  and  Times 
Mirror  are  the  nation’s  fifth  and  eighth 
largest  cable  operators,  respectively. 

Weekly  folds 

The  Pennsylvania  Beacon,  a  three- 
year-old  Harrisburg,  Pa.,  area  weekly 
published  by  businessman-developer 
John  O.  Vartan,  has  ceased  publica¬ 
tion. 

Vartan  said  the  paper’s  staff  mem¬ 
bers  will  be  reassigned  in  the  com¬ 
pany  to  help  research  position  papers 
he  plans  to  publish  in  larger  papers. 
He  said  the  paper  was  printing  3,000 
to  4,000  copies  in  recent  months,  but 
“there  was  a  time  when  we  printed 
between  10,000  and  12,000  copies.’’ 

Vartan  said  he  never  expected  the 
paper  to  be  a  moneymaker  and  did  not 
want  it  to  become  a  shopper.  He  said 
advertisers  were  not  actively  sought. 

Belo  to  buy  back 
its  common  stock 

A.H.  Belo  Corp.,  publisher  of  the 
Dallas  Morning  News ,  has 
announced  it  will  repurchase  its  com¬ 
mon  stock  for  up  to  $2.5  million  each 
fiscal  year. 


Paper  raises  funds 
for  disabled  kids 

The  Chico  Enterprise-Record, 
under  the  Donrey  Public  Foundation, 
organized  a  fund  raising  drive  that  will 
enable  disabled  children  and  adults  in 
Butte  County,  Calif.,  to  go  camping, 
hiking,  fishing  or  rafting  this  summer. 

The  newspaper’s  drive  raised 
$5,885  from  the  local  community, 
enough  to  enable  130  disabled  indi¬ 
viduals  to  participate  in  the  outdoors 
program. 

Wash.  Post  honors 
high  school  papers 

The  Washington  Post  presented  its 
first  annual  Excellence  in  Journalism 
Awards  to  nine  area  high  school 
newspapers. 

The  competition  seeks  to  encour¬ 
age  and  recognize  outstanding  news¬ 
paper  reporting  and  production  at  the 
high  school  level. 

WorldPaper  to  add 
Korean  publication 

WorldPaper,  an  international  news 
supplement  distributed  outside  the 
United  States,  will  appear  in  the  pre¬ 
mier  edition  of  Korea  Business  World 
this  August. 

With  the  addition  of  Korea,  World- 
Paper’s  Asian  circulation  will  reach 
366,500. 

The  supplement  appears  monthly 
in  a  total  of  22  countries  and  has  a 
circulation  of  759,000. 


by  Scott  Stantis 

He's  no  bear  scout, 
but  he  merits  your  attention. 

For  more  information  call  | 
Brad  Bushell  at  1-800-221-4816  I 

(in  New  York  state,  212-692-3700)  I 
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By  Chris  Lamb 

Mike  Shelton  a  few  years  ago  was 
an  electronics  technician  in  Orange 
County,  Calif.,  who  wanted  to  earn 
his  livelihood  by  drawing  political 
cartoons  rather  than  testing  micro- 
wave  radar. 

But  there  were  two  big  problems: 
very  few  openings  for  editorial  car¬ 
toonists  and  the  fact  that  Shelton  was 
a  conservative. 

“I  recognized  there  weren’t  a  lot  of 
(cartoonists)  who  felt  the  way  I  did,” 
said  Shelton.  “But  I  knew  from  peo¬ 
ple  I  talked  to,  acquaintances  and 
hiends,  that  there  were  a  lot  of  other 
people  who  felt  the  same  way — but 
they  didn't  have  anyone.  That’s  one 
of  the  things  that  spurred  me  on.” 

So  Shelton  worked  on  cartoons  ev¬ 
ery  night  and  weekend.  He  kept  that 
up  for  two  years,  he  reported,  “before 
I  had  the  nerve  to  show  them  to 
anyone.” 

“I’d  majored  in  art  in  college  and 
I’d  been  doing  cartoons  my  whole 
life,”  said  the  34-year-old  Shelton, 
“but  I  wanted  to  be  confident  I  had 
my  style  developed  so  I’d  be  market¬ 
able  when  I  did  try.  And  I  wasn’t 
going  to  try  until  I  was  good  enough.” 

When  that  time  came  he  showed  his 
cartoons  to  Copley  Press,  which 
offered  him  a  job.  “It  was  the  happiest 
day  in  my  life,”  Shelton  recalled. 

That  led  to  a  position  with  the  Fort 
Worth  Star-Telegram  in  his  native 
Texas.  Then  the  Orange  County  Reg¬ 
ister  contacted  him  about  a  year  later. 

“It’s  nice,”  Shelton  said,  “when  a 
major  newspaper  calls  you,  instead  of 
you  calling  it,  and  says,  ‘We  want 
you.  What  will  it  take?”’ 

Then,  just  before  leaving  for  Cali¬ 
fornia,  the  cartoonist  signed  with 
King  Features  Syndicate.  “Their 
salesmen  had  been  asking  them  for 
years  when  they  were  going  to  get  a 
conservative  view,”  said  Shelton, 
who  now  appears  in  about  100  news- 


Chris  Lamb,  wbo  is  based  in  Day¬ 
tona  Beach,  Fla.,  previously  profiled 
editorial  cartoonists  Tom  Toles  and 
Mike  Peters  for  E&P. 
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papers.  He  feels  he’s  done  well,  but  is 
a  little  disappointed  with  the  re¬ 
sponse. 

“A  lot  of  editors  feel  it’s  okay  to  be 
conservative  but  they  don’t  want  to 
offend  anyone,”  he  stated.  “It’s  a 
conservative  approach  they  want,  not 
conservative  in  politics.  And  I’m  not 
conservative  in  approach.” 

Shelton  said  he  had  always  felt 
there  were  a  lot  of  groups  that  had 
gone  unchallenged  that  needed  to  be 
challenged.  “When  you  do  that, 
you’re  going  to  make  people  mad,”  he 
declared. 

It  was  in  Fort  Worth  that  Shelton 
began  receiving  his  first  hostile  letters 
and  phone  calls.  It  took  some  getting 
used  to,  but  he  said  he  can  deal  with  it 
now.  “If  I  can’t,  then  I  shouldn’t  be  a 
cartoonist,”  Shelton  declared. 

Shelton  said  he’s  just  doing  to  the 
left  what  liberal  cartoonists  do  to  the 
right.  “For  some  reason,  though,  it’s 
not  acceptable  coming  from  a  con¬ 
servative,”  he  stated. 

When  he  does  a  cartoon  attacking 
the  Equal  Rights  Amendment,  he’s 
called  a  “woman  hater.”  When  he 
does  one  attacking  the  American  Civil 
Liberties  Union,  he’s  called  a  “fas¬ 


cist.”  And  when  he  does  one  attack¬ 
ing  the  National  Association  for  the 
Advancement  of  Colored  People, 
he’s  called  a  “racist,”  Shelton  said. 

“I  don’t  like  affirmative  action,” 
stated  the  cartoonist.  “It’s  based  on 
the  same  fundamental  philosophy 
that  segregation,  or  even  slavery,  is — 
special  consideration  for  a  class  or 
group  of  people.  That’s  not  right. 
Anyway,  I  believe  in  individual  liber¬ 
ties.  How  can  I  be  a  racist?” 

Shelton  said  he  gets  “considerable 
freedom”  at  the  Register.  “My  paper 
is  libertarian  and  that’s  had  a  great 
effect  on  me,”  he  declared.  “We’re 
close  in  philosophy,  anyway.  When 
we’re  not,  they  let  me  go.  I  can’t  re¬ 
member  ever  being  turned  down  un¬ 
less  it  just  wasn’t  a  good  idea.” 

He  draws  six  cartoons  a  week,  five 
of  which  are  syndicated.  He’s  also 
happy  with  the  relationship  he  has 
with  King. 

“I  don’t  mind  going  over  a  cartoon 
with  them,”  said  Shelton.  “It  rein¬ 
forces  my  judgment.  If  I  have  a  ques¬ 
tion,  if  I  might  be  getting  beyond  the 
borders  of  good  taste.  I’ll  call  them 
and  ask.  They’ll  say,  ‘We’re  not  going 
to  tell  you  what  you  can  or  can’t  do.  If 


Mike  Shelton:  he  draws  from  the  right 


The  Orange  County  Register/King  Features  artist  feels  he’s 
the  most  conservative  political  cartoonist  in  syndication 
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that’s  what  you  want  to  do,  do  it.’” 

King  published  a  book  of  his  car¬ 
toons  called  Mike  Shelton:  A  Con¬ 
servative  Political  Cartoonist.  The 
word  “conservative”  is  conspicuous: 
it  just  doesn’t  describe  Shelton,  it 
almost  describes  the  state  of  the  art. 
There  just  aren’t  many  conservative 
editorial  cartoonists.  Shelton  isn’t 
sure  why  this  is  so;  why  this  has  al¬ 
ways  been  the  case. 

“Cartoonists  are  creative  people, 
and  it’s  been  my  experience  that  most 
creative  people  are  quite  liberal,”  he 
said.  “Maybe  that’s  it,  but  I  don’t 
really  know.” 

While  liberal  cartoonists  feel  that 
President  Reagan  makes  their  job  fun 
because  they  never  run  out  of  things 
to  ridicule,  Shelton  said,  “Mondale 
would’ve  been  better  for  me. 

“The  only  thing  is  that  after  paying 
taxes,  I  don’t  know  if  I’d  be  able  to 
feed  my  family,”  he  said. 


This  is  not  to  say  that  Shelton  is 
always  happy  with  what  Reagan  is 
doing.  “I’ve  done  my  share  of  bashing 
Reagan  recently — whenever  he  caves 
in  to  tax  overhaul,”  stated  Shelton. 
But  for  the  most  part,  he  added, 
“you’re  not  going  to  find  a  more  con¬ 
servative  editorial  cartoonist  than 
me.” 

Ironically,  Shelton  grew  up  in  east 
Texas  where  the  term  “‘yellow- 
bellied  Democrat’  developed,”  he 
said.  “Everyone  out  there,  as  con¬ 
servative  as  they  were,  were  loyal 
Democrats.  All  you  hear  is  ‘such  and 
such  is  a  Democrat  and  that’s  who  I’m 
voting  for.’” 

Shelton  said  his  family  was  poor,  or 
as  he  puts  it — “every  time  I  watch  the 
network  news  interview  poor  families 
on  tv,  they  live  in  a  finer  place  than 
where  I  grew  up.” 

Yet,  the  cartoonist  noted,  he  turned 
out  “quite  conservative.” 

“I  was  always  told  it  was  up  to  me 
to  be  what  I  wanted  to  be,  that  nobody 
owed  me  a  living,”  Shelton  said.  “I 
think  the  idea  of  compassion  and  aid 
to  the  poor  and  so-called  underprivi¬ 
leged,  which  is  so  popular  in  Washing¬ 
ton,  is  nothing  more  than  legalized 
theft.  It’s  not  compassionate  to  take 
from  somebody  and  give  it  to  some¬ 
body  else.  It  doesn’t  matter  what 
good  end  you  put  it  to.” 

Shelton  began  drawing  before  he 
started  first  grade  and  doodled 


Comic  panel  spoofs  sports  world 


“Cleats,”  a  comic  panel  that 
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“takes  a  whacky  look  at  the  world  of 
sports,”  is  being  offered  by  Weekly 
Features  Syndicate. 

An  example  of  the  cartoon  is  one 
installment  showing  a  baseball  mana¬ 
ger  saying  to  a  player  who  looks  about 
90  years  old:  “Boomer,  I  wanna  talk 
to  you  about  your  no-cut  contract!” 

“Cleats”  is  written  and  drawn  by 
Marshall  Toomey  of  Los  Angeles. 
His  distributor  is  based  at  1324  N.  3rd 
St.,  P.O.  Box  997,  St.  Joseph,  Mo. 
64501. 


through  school,  he  said.  “I  was  the 
class  artist.  I  passed  English  by  get¬ 
ting  extra  grades  for  illustrations.” 

Then  Shelton  worked  for  a  weekly 
in  Cleveland,  Tex.,  before  going  to 
Sam  Houston  State  College,  where  he 
majored  in  art. 

“That  was  a  mistake,”  Shelton 
said.  “They  train  you  as  a  fine  artist.  1 
think  1  was  a  better  cartoonist  before  1 
went  to  college  than  I  was  when  I  got 
out.” 

He  served  six  years  in  the  Marine 
Corps,  including  time  in  Vietnam. 
Shelton  met  his  wife  Cookie  while  in 
the  Marines,  and  they  have  one 
daughter. 

Shelton  said  he  always  wanted  to  be 
a  political  cartoonist,  professionally, 
but  it  took  two  years  of  sacrificing 
hour  after  hour — with  no  guarantee  of 
getting  anywhere — to  become  one. 
It’s  turned  out  better  than  he  thought 
it  would. 

“It’s  an  unusual  job,”  said  Shelton, 
who  now  has  a  strip  in  development. 
“There  aren’t  many  political  cartoon¬ 
ists.  I  worked  extremely  hard  to  get 
where  I  am.  I  made  up  my  mind  what  1 
was  going  to  do,  and  I  wasn’t  going  to 
let  up.  I’m  still  not  going  to  let  up.  I 
really  love  it.  When  Friday  rolls 
around,  sometimes  I  say,  ‘No,  not 
yet.’” 


TRAVEL 

BRINGS  HOME 
READERS 


4^4  i 


Crain  is  offering  Garfieid  coiumn 


“Garfield  on  the  Loose,”  a  twice- 
weekly  column  by  Advertising  Age 
staff  member  Robert  Garfield,  will  be 
offered  by  the  Crain  Syndicate  start¬ 
ing  September  1 . 

Crain  said  Garfield — who  wrote 
about  advertising  and  marketing  for 
three  years  with  USA  Today — will 
“cover  the  full  spectrum  of 
Americana,  from  the  light  and  bright 
to  more  serious  reflections  on  topical 


happenings,  from  the  Potomac  to 
Madison  Avenue  and  beyond.” 

The  30-year-old  Garfield  won  the 
Saatchi  &  Saatchi  Compton  Award 
while  at  Gannett’s  national  daily,  and 
also  won  prizes  for  general  and  inves¬ 
tigative  reporting  while  at  the  Wil¬ 
mington  (Del.)  News-Journal  and 
Reading  (Pa.)  Times.  He  has  also 
written  for  publications  such  as  the 
New  York  Times  and  Esquire. 


Charter  our  travel  and  adventure 
package  with  features  by  globe¬ 
trotting  writers  like  Loreen  Arbus 
and  Norm  Chandler  Fox.  Because 
before  your  readers  see  the  world, 
they  want  to  read  about  it. 

Call  toll-free  800445-4555  for  a 
sample  travel  mini  package.  Alaska, 
California,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the  pack¬ 
age  that  ties  up  readership  and 
revenues. 
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Talks  about  Thomas 

The  editorial  page  editor  of  the  St. 
Paul  (Minn.)  Pioneer  Press  and  Dis¬ 
patch  recently  did  a  column  about 
reader  response  to  the  syndicated  fea¬ 
ture  written  by  Moral  Majority  vice 
president  for  communications  Cal 
Thomas. 

Ronald  D.  Clark  said  Thomas  has 
generated  more  reaction  than  any 
other  syndicated  writer  carried  on  the 
paper’s  opinion  pages — with  some 
people  canceling  subscriptions  solely 
because  of  Thomas  and  others  start¬ 
ing  them  up  for  the  same  reason. 

One  reader  wrote  that  Thomas  is 
“fair,  forthright,  and  fearless,”  while 
another  said  the  writer  “demeans  ev¬ 
ery  issue  with  his  slick,  oily  treat¬ 
ment.”  Clark  also  reported  that  some 
Pioneer  Press  and  Dispatch  writers 
and  editors  “have  argued  that  Thom¬ 
as  doesn’t  deserve  to  be  in  the 
newspaper.” 

But  Clark  stated  that  the  paper  was 
carrying  Thomas  “as  part  of  an  effort 
to  present  a  range  of  opinions.” 

Clark  said  he  has  pulled  only  one 
Thomas  column  in  the  past  year — an 
attack  on  Jesse  Jackson  that  the  edito¬ 
rial  page  editor  thought  “exceeded 
the  bounds  of  good  taste.”  Clark 
added  that  the  paper  ran  another 
Thomas  piece  that  “came  very  close” 
to  defending  the  bombings  of  abortion 
clinics,  but  also  published  an  editorial 
“strongly  denouncing”  the  bomb¬ 
ings. 

The  ultraconservative  Thomas — a 


Cartoonists  sometimes  refer  to  other  syndicated  people  and  features  in  their  comics,  as 


former  NBC  broadcaster  who  re-  the  above  strips  indicate.  From  the  top  are 'Kudzu' by  Doug  AAarlette, 'Cathy' by  Cathy 
portedly  wants  to  return  to  journalism  Guisewite,  'Sally  Forth'  by  Greg  Howard,  and  'Peanuts'  by  Charles  M.  Schulz. 


full-time — is  distributed  to  about  30 
daily  papers  by  the  Los  Angeles  Times 
Syndicate. 


NEW  FOR  WEEKLIES 

Complete  3-in-1  Service 

1.  SELECTED  FEATURES:  Astrology, 
entertainment,  health.  Crosswords,  car¬ 
toons,  puzzles  and  more 

2.  VALUABLE  IDEAS:  Circulation  and 
promotion  ideas,  profitable  projects, 
advertising  sales  and  collection  tips, 
industry  trends. 

3.  CAMERA-READY  ART:  Ready-tcvuse 
art  for  subscription  promotions,  display 
ads,  in-paper  use. 

A  concept  so  unique,  it  is  the  only 
service  a  weekly  publication  will  need! 
For  FREE  samples,  call  TOLL  FREE: 

1-800-Z6Z-3720 

SubuibMigeatuies 

Depl  H)  •  P.  a  B«  9140  •  MoUe,  AL  36691 


New  job  for  Ormsby 

Ann  Ormsby  has  been  appointed 
public  relations  associate  for  King 
Features  Syndicate. 

In  her  new  assignment,  Ormsby 
will  act  as  publicist  for  King’s  writers 
and  cartoonists,  organize  special 
events,  and  arrange  promotional  ac¬ 
tivities  with  client  newspapers. 

Ormsby  has  worked  in  the  King 
public  relations  and  advertising  de¬ 
partment  since  1982.  She  earned  a 
B.A.  in  English  literature  and  writing 
from  Drew  University. 

Cornish  book  is  out 

“Your  Changing  World”  columnist 
Edward  S.  Cornish  of  Sun  Features 
Inc.  has  edited  a  book  called  The 
Computerized  Society:  Living  and 
Working  in  an  Electronic  Age. 

Included  in  the  volume — published 


by  the  Bethesda,  Md. -based  World 
Future  Society — is  a  section  on  “The 
Electronic  Newspaper.” 

Colorado  comic  poll 

“The  Family  Circus”  won  yet 
another  comic  reader  poll,  with  87.1% 
of  282  respondents  telling  the  Greeley 
(Colo.)  Tribune  that  they  always  or 
usually  read  Bil  Keane’s  Cowles 
Syndicate-distributed  panel. 

The  next  four  finishers  among  the 
12  daily  comics  ranked  were  “Mar- 
maduke”  by  Brad  Anderson  of  United 
Feature  Syndicate,  82.2%;  “Peanuts” 
by  Charles  M.  Schulz  of  United, 
78.4%;  “Garfield”  by  Jim  Davis  of 
United,  74.8%;  and  “Beetle  Bailey” 
by  Mort  Walker  of  King  Features 
Syndicate,  71.5%. 

“Beetle”  was  ranked  highest  by 
male  readers,  and  “Circus”  was  tops 
with  female  respondents. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


ANIMALS 

1  MONEY 

AWARD-WINNING  ANIMAL  COLUMN. 
Excellent  reader  response.  Free  six  col¬ 
umns;  EARTHLINGS-  Bennett,  513 
Lake  St., Crystal  Lake,  IL  60014.  (815) 
455-4999. 


BOXING-  Established  weekly  column  of 
boxing  commentary.  Well  written,  pro¬ 
vocative.  Excellent  offbeat  sports  fea¬ 
ture  about  controversial,  high  interest 
subject  often  underestimated  by  editors. 
Will  cultivate  new  readership.  Won’t  cost 
much  in  space/money  for  trial .  Samples. 
Jon  Piper,  Sports  News  Service,  44  Luf¬ 
kin  Point  Rd.,  Essex,  MA  01929.  (617) 
768-7165. 

_ CARTOONS _ 

AWARD-WINNING  CARTOONS,  carica¬ 
tures,  news  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaper  or  publica¬ 
tion.  Strips,  panels  and  editorials.  Mem¬ 
ber  NCS.  Bruce  Higdon,  Route  11, 
315B,  Murfreesboro,  TN  37130. 

RURAL  ROUTE.  Country  folks  philo¬ 
sophize  on  Main  Street  and  nightingales 
broadcast  live  on  W-TWEET  radio.  Rural 
rates.  Vaillancourt,  RR  2  Box64A,  Blan- 
chardvilli,  Wl  53516,  (608)  776-4272. 

SALTY  SALLY.  A  panel  readers  clip  out 
and  pin  up.  Cullen  Hightower,  PO  Box 
747,  Shalimar,  FL  32579. 

_ EDUCATION _ 

TOO  MUCH  HOMEWORK.  Kids  can’t 
read  DEAR  TEACHER  gives  parents 
advice  on  educational  problems.  Box 
395,  Carmel  IN  46032.  (317)  844- 
9601,  844-1188. 


UFESTYLES 


"ON  MY  OWN”  -  Proven  weekly  column 
on  the  satisfactions  and  stresses  of  sing¬ 
le  parenting/single  life  today.  General  in¬ 
terest,  award  winning. 

Pat  Kite,  Box  8318,  Fremont,  CA  | 
94537. 


CONTEST 

$500  to  first  person  that  solves  logic 
puzzle.  For  information  send  self- 
addressed  stamped  envelope  to  Scot 
Co.,  Box  102EPA,  Lake  City,  PA  16423. 

ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  “Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. _ 

_ SCIENCE _ 

WEEKLY  SCIENCE  COLUMN  800  words 
plus  editorial  cartoon.  Concepts,  profiles 
precis,  reader  queries.  Relevant,  witty, 
painless.  3rd  year.  Samples;  Science 
Syndicate,  PO  Box  5636,  Portland,  OR 
97228.  (503)  224-8338. 

Feature  your  feature 
in  E&P  Classifieds. 


"MORE  FOR  YOUR  MONEY’’— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  lltn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

PROFESSIONAL  500  WORD  REVIEWS 
for  less  than  a  movie  ticket-as  needed  or 
by  subscription.  Perfect  for  small  pap¬ 
ers.  Samples/information;  REVIEWS  ON 
REQUEST,  PO  Box  20267,  London  Ter¬ 
race  Station,  New  York,  NY  10011. 
(212)  989-6612. 


"TWENTY-FIRST  CENTURY  HOMES” 
A  different  home  plan  featured  each 
week,  decribing  the  design,  complete 
with  floor  plan  and  one  or  more 
architectural  renderings  in  easy  to  repro¬ 
duce  line  illustration.  All  plans  designed 
by  AIA  or  AIBD  designers,  and  are  avail¬ 
able  to  readers.  Columns  now  appearing 
in  15  metro  daily  newspapers,  often  as 
Sunday  feature,  with  growing  user  list. 
No  cost  to  newspaper  for  use.  Thirty-five 
years  as  feature  in  daily  with  410,519 
circulation.  Send  for  media  kit  with  de¬ 
tails,  samples;  Home  Building  Plan  Ser¬ 
vice,  2235  N.E.  Sandy  Boulevard,  Port¬ 
land,  OR  97232,  or  call  toll  free,  (800) 
547-5570. 

_ REAL  ESTATE _ 

HOUSE  CALLS-Sun-Times,  Houston 
Post,  The  Register,  Miami  Herald,  90 
others.  Lively,  lucid,  800-word  Q&A 
weekly  on  real  estate.  10th  year,  8 
national  awards.  Box  18447,  Rochester, 
NY  14618;  (716)  473-4973. 


"SENIOR  CLINIC".  An  experienced 
practicing  specialist  writes  America’s 
only  health  column  specifically  addres¬ 
sing  the  medical  problems  of  past  mid¬ 
dle  life.  The  nation’s  26  million  seniors 
now  exceed  the  teen  age  population. 
Senior  Clinic  caters  exclusively  to  this 
ever  increasing  segment  of  your  read¬ 
ership.  "Warm  witty  authoritative- 
excellent  reader  response"  (Rochester, 
NY  Democrat  &  Chronicle).  Weekly  600 
words.  Now  in  5th  year.  Samples,  rates. 
Dr.  Macinnis,  PO  Box  307,  Edmonton, 
Alberta,  Canada,  T5J  2J7,  (403)  973- 
2361. _ 

"KEEPING  CHILDREN  HEALTHY"  by 
Kath  leen  Doheny  gives  the  latest  on  what 
health  professionals  are  saying  about 
taking  care  of  children.  It’s  just  one 
biweekly  column  in  our  weekly  news 
package  with  others  on  healthful  travel, 
fitness  and  dental  care.  Plus  timely  news 
and  features  on  health  and  medicine. 
Our  6,000  words  each  week  come  to  you 
by  mail  or  electronically  at  a  remarkably 
low  cost.  Send  for  a  sample  or  free  trial. 
Keith  H^lund,  Editor,  International 
Medical  Tribune  Syndicate,  600  New 
Hampshire  Ave.  NW,  Suite  700, 
Washington,  DC  20037. 


BUSINESS  OPPORTUNITIES 


NEWSPAPER  PRINTING  PLANT  8  un¬ 
its,  2  folders  $125,000.  Will  split.  Mr. 
Sellentin,  (516)  537-3200. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 

NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146 
Theodore,  AL  36582 
(205)  973-1653 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights;  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

Brokers«Consultants*Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office;  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 


NEWSPAPER  BROKERS 


KKEHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  451-8260 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sales*Consulting*Appraising 

NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 

1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(2(52)  628-1133 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 


EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
Box  637,  Goochland,  VA  23063 
Ed  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


SOUTHWESTERN  U.S.  NEWSPAPERS, 
$35K  to  $1 .7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex¬ 
position  Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 


TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•Brokers  ‘Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  305-335-9082 

WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 _ 

NEWSPAPERS  FOR  SALE 


ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 


AWARD  WINNING  county  seat  weekly 
with  no  competition  (Zone  7).  4200  cir¬ 
culation.  $60,000  down.  Cash  flow  can 
pay  out  in  10  years. 

TWO  IDAHO  WEEKLIES  in  neighboring 
towns.  Absentee  owners  anxious  to  sell. 
$30,000  down  to  qualified  buyer. 
COUNTY  SEAT  WEEKLY.  Great  poten¬ 
tial  for  husband-wife  team.  $65,000 
with  $15,000  down.  Zone  7. 

For  information  write  or  call; 

Jim  Hicks 

Hicks  Media  Service 
31  N.  Wyoming  Ave.,  Buffalo,  WY 
82834 

(307)  684-5750 

ZONE  6  weekly  suburban  and  shopper. 
Both  well  established  in  growing  metro 
market.  Excellent  retail  prospects.  Send 
inquiries  to  Box  9065,  Editor  &  Pub¬ 
lisher. 
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NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
SHOPPING  GUIDES 


EQUIPMENT  li  SUPPLIES 
CAMERA  A  DARKROOM 


CONTROLLED  CIRCULATION  business 
newspaper,  major  Texas  metro  area. 
$300K,  owner  financing.  Making  a  pro¬ 
fit  but  could  do  much  better  with  full¬ 
time  owner/publisher.  ATN,  Inc.,  Bill  or 
Ed  Berger,  1801  Exposition  Blvd.,  Au- 
n,  TX -  - - 


stin,  TX  78703,  (512)  476-3950. 


EASTERN  OREGON  WEEKLY 
$195,000,  $50,000  down  includes 
building-profitable-owner  moving. 
WESTERN  WASHINGTON  WEEKLY 
$300,000,  25%  down-growing  long 
established  publication. 

FOURNIER  MEDIA  SERVICES 
PO  Box  5789 
Bend,  OR  97708 
(503)  389-3277 


ESTABLISHED  WEEKLY  great  growth 
potential.  Must  sell  for  personal  reasons. 
Over  $600,000  in  advertising,  18,000 
mailed  subscribers  in  booming  popula¬ 
tion  area.  Generous  terms  available.  Call 
for  details. 

McLaughlin-Hall  Company 
Real  Estate/Business  Brokers 
23  White  Street 
Shrewsbury,  NJ  07071 
(201)  747-8751 


LONG  ESTABLISHED  WEEKLY  GROUP 
WITH  STATE  OF  ART  COMMERCIAL 
PLANT.  $3  million  gross.  Valuable  real 
estate.  One-third  cash  and  take-back 
note. 

SEVEN  CAROLINA  WEEKLIES  PLUS 
WEBB  OFFSET  PLANT  AND  REAL 
ESTATE.  $2  million  gross. 

CAROLINA  BEACH  AREA  PAPERS.  Re¬ 
tirement-age  publishers  offering  at  less 
than  gross. 

Complete  information  to  financially 
qualified  buyers. 

EDWIN  0.  MEYER  ASSOCIATES  INC. 
P.O.  Box  637,  Goochland,  VA  23063 
Ed.  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 


MISSOURI  exclusive countyseat  weekly. 
Profitable.  Well  equipped.  Job  printing 
plant.  Recreation  lake  nearby.  Priced 
less  than  gross.  20%  down.  Owner  to 
retire.  Contact  Jim  Boan,  Box  L,  Bloom¬ 
field,  MO  63825. 


MAJOR  IOWA  WEEKLIES,  one  market, 
gross  $2.3  million,  excellent  cash  flow, 
full  web  plant.  $2.5million  includes  real 
estate.  30%  down,  10  years  payout. 
THREE  COLORADO  WEEKLY  package, 
unopposed,  east  slope  mountain  area. 
Project  $300,()00  '85.  $250,000  on 
terms. 

NORTHERN  MISSOURI  WEEKLY,  only 
paper  in  county,  gross  $145,000. 
$165,000,  terms. 

EASTERN  MISSOURI  WEEKLIES- 
shopper,  city  6,000  population.  Gross 
$426,673,  profitable.  $426,000,  10 
years,  11%,  25%  down. 

IOWA  WEEKLIES  needs  publisher,  low 
or  no  cash  down  needed,  prove  ability, 
buy  from  profits.  Gross  $275,000,  not 
up  to  potential. 

NEW  MEXICO  WEEKLY,  fast  growth  i 
area,  gross  $500,000  plus.  $550,000, 
terms. 

KANSAS  DAILY,  gross  $538,400.  Has 
TMC  product,  unopposed  in  county.  In¬ 
cludes  full  web  plant,  building.  Terms. 
ARKANSAS  COUNTY  SEAT  exclusive 
weekly.  Full  web  plant.  Gross 
$249,035.  Terms. 

PACIFIC  NORTHWEST  unopposed 
weekly,  gross  ’85  $260,000. 
$300,000,  $60,000  down. 

MISSOURI  OZARK  exclusive  weekly 
community  3,000.  priced  at  $145,000 
gross.  Terms. 

For  information  write: 

ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission 
Kansas  66207 


CENTRAL  TEXAS  weekly  tab  in  Dallas- 
San  Antonio  high  growth  area.  Growing 
publication  with  solid  base  ready  for  ex¬ 
perienced  publisher  to  take  it  and  run. 
Owners  with  other  interest  ready  to  sell. 
Here  is  your  chance  to  get  into  the  boom¬ 
ing  Central  Texas  market  at  a  bargain. 
Box  9080,  Editor  &  Publisher. 


QUICK  SALE  DESIRED.  Prof itable  grow¬ 
ing  weekly  on  north  California  coast. 
1985  gross  approximately  $235,000. 
Serious  inquiries  only.  $180,000.  Send 
professional  and  financial  qualifications 
to  Publisher,  PO  Box  8424,  Santa  Cruz, 
CA  95061. 


SHOPPERS  FOR  SALE 


MONTANA 
COLORADO 
NORTH  DAKOTA 
SOUTH  DAKOTA 
NORTH  CAROLINA 
WYOMING 
NORTH  DAKOTA 
MASSACHUSETTS 


$100,000 

$100,000 

$200,000 

$385,000 

$500,000 

$600,000 

$950,000 

$1,850,000 


Each  of  these  businesses  is  being 
offered  with  a  down  payment  of  20-30% 
ad  seller  financing  at  10%  interest  over 
ten  years. 

CRIBB  MEDIA  SERVICE,  John  T.  Cribb, 
Box  1220,Townsend,  MT  59644,  (406) 
266-4223. 


COLORADO  ROCKIES  SKI  RESORT 
.Award  winning  weekly  with  diverse, 
educated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 
great  sMe  of  life.  Minimum  $100,000 
down.  Send  professional  and  financial 
qualifications.  Suite  359,  Box  9002, 
Boulder  CO  80301. 


ZONE  7  TURNAROUND  OPPORTUNITY 
for  sales  producers.  County  seat  weekly. 
Well  equipped  printing  plant.  $250,000 
minimum  cash  reqiured.  Bob  Houk 
(602)  398-9112. 


NEWSPAPERS  WANTED 


CASH  PAID  for  profitable  weeklies  gros¬ 
sing  over  $200,000.  Reply  in  confi¬ 
dence.  Box  9119,  Editor  &  Publisher. 


EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circula¬ 
tion.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
8826,  Editor  &  Publisher. 


PROFITABLE  NEWSPAPERS  WANTED. 
Over  $300,00  gross.  All  replies  con¬ 
fidential.  Box  9118,  Editor  &  Publisher. 


MAGAZINES  FOR  SALE 


ESTABLISHED  MAGAZINE  in  the  Lower 
Rio  Grande  Valley  Metroplex  area  of 
South  Texas,  including  South  Padre  Is¬ 
land,  one  of  the  fastest  growing  areas  in 
the  nation.  9,000  circulation.  Grossing 
$150K.  Unlimited  potential.  15  years 
old-same  owners  who  will  help  with 
transition.  $150.00.  No  machinery.  Will 
sell  without  office/home.  Please  indicate 
your  financial  ability  with  first  inquiry. 
Box  9115,  Editor  &  Publisher. 


PUBUCATIONS  AVAILABLE 


SHOULD  YOU  OWN  a  weekly?  Read 
"Howto  Purchasea  Newspaper  and  Suc¬ 
ceed”  by  editor— publisher — broker  Jay 
Brodell.  $22.50  to  Mountain  West  Pub 
Co.,  Box  1841,  Grand  Junction,  Colo. 
81502. 


REAL  ESTATE 


GOVERNMENT  HOMES  from  $1  (U  re¬ 
pair).  Also  delinquent  tax  property.  Call 
(805)  687-6000.  Ext.  GH-4261  for  in¬ 
formation. 


EDITOR  &  PUBLISHER  for  August  10,  1985 


SURVIVAL  KIT  FOR  FREE  PAPERS 
Bright  ideas  to  fight  off  competition  and 
help  keep  your  paper  healthy  through  the 
1980's.  Ways  to  combat  TMC  and 
broaden  your  display  and  classified 
base.  Plus,  new  ways  to  extract  revenue 
from  readers.  Publishers  call  or  write- 
Estil  Cradick,  Consit.  to  Publishers,  950 
Parkwood  Dr.,  Dunedin,  FL  33528, 
(813)  733-1678. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


DAILIES,  WEEKLIES,  NON-DAILIES.  ! 
The  most  trusted  and  respected  circula-  i 
tion  professional  on  the  national  and  in-  | 
ternational  level  (and  still  growing).  ; 
KEVIN  S.  PAPPERT,  (313)  683-2963.  ; 
Circulation  Consultant  for  newspapers,  i 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele- ; 
phone  sales  and  boy  crews,  national  re- 1 
ferences,  for  action  call;  (201)  966-  ' 
5250.  i 


FULL  COLOR  POSTCARDS 


From  the  Nation’s  largest  Producer 
of  Advertising  Postcards! 

Hat  time  im  need  to  send  out  information  on  — 
•  a  rate  chanfe  •  a  new  edition  •  a  promotion 

Sand  an  MWM  Oaxter  QUICK-CARO! 


Our  custom  Postcards  otter  you 

*  the  finest  quality  4-color  printing 
'  extremely  competitive  prices 

'  quantities  from  as  low  as  1.000 

*  significant  savings  in  postage  costs 

AND  . . .  they’re  produced  in  just  10  woriung  days!!! 
Can  or  sand  lir  oar  Postcard  n. 
completa  with  samples  and  pricts: 

TOU  FREE  1-800-431-1095 

(In  Missouri,  call  collect  at  41 7-817-6299) 


MWM  DEXTER,  INC. 

Advertising  Sales  Division 
1949  E.  Sunshine,  Suite  2-210 
Springfield,  MO  65804 


CONSULTANTS 


S&M  CANADIAN  WEB  CONSULTANTS  I 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program,  in¬ 
stallations  andjepairs.  20^ears  experi¬ 


ence.  Phone  (705)  673-' 


CIRCULATION  SUPPUES 


EQUIPMENT 
&  SUPPLIES 


CAMERA  ft  DARKROOM 


WE  MANUFACTURE  Street  corner  news-  . 
paper  stands  for  vendors  in  Midwest  | 
area.  4ft.  x  6ft.  steel  stands  with  service  | 
window  sliding  entry  door  $595.00. 
F.O.B.  BARKER  METALCRAFT,  1701  | 
W.  Belmont,  Chicago,  IL  60657.  (312) 
248-1115.  I 


FOR  SALE:  DS-450-E  Horizontal  pro¬ 
cess  camera  complete  including  in¬ 
stallation  out  of  color  separation  shop. 
40x50  copyboard.  Wholesale  price  for 
cash.  (602)  274-3247. 


ROYAL  ZENITH  4050  Scanner,  3  years  ■ 
old.  i 

(614)  267-4252  ! 


SQUeeze  Lenses  for  SAU/T AB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
Carlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach,  (lA  90278.  (213)  372- 
0372 


COMPUTER  SOFTWARE 


DISPLAY/390 

Ad  scheduling,  billing  and  sales  report¬ 
ing  for  weeklies  and  small  dailies.  De¬ 
signed  for  publishers  who  seek  the  com¬ 
petitive  edge.  Runs  on  IBM  PC-XT  and 
compatibles,  TeleVideo  multi-user  sys¬ 
tem  and  others.  Free  brochures  and  sam¬ 
ple  reports.  Pacific  Sun  Computer  Sys¬ 
tems,  Box  5553,  Mill  Valley,  CA  94942; 
(415)  383-4500. 


ELECTRONIC  STORY  INDEX 
Index  your  morgue  electronically.  Every 
story  can  be  cross  referenced  by  up  to  10 
key  words  or  phrases.  Program  has  room 
for  up  to  65,000  stories.  Completely 
menu  driven,  it’s  very  user  friendly. 
Works  on  IBM-PC  and  compatibles. 
Send  $25  for  sample  disk,  applicable  to 
$395  purchase  price.  T-Squared  Soft¬ 
ware,  308C  Butler  Square,  Minneapolis, 
MN  55403. 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  size  newspapers.  Includes 
advertising  accounts  receivable  and  bill¬ 
ing,  accounts  payable  and  payroll,  each 
fuTly  interfaced  to  general  ledger.  Turn¬ 
key  system  including  newspaper 
accounting  systems,  NCR  Tower  compu¬ 
ter,  2  terminals,  printer  and  operator 
training  for  only  $29,982.  Call  Fred 
McDaniel,  Tamarix  Systems,  (505)326^ 
7143  or  write  to  101  E.  30th  St.,  Farm¬ 
ington,  NM  87401. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 


TSS/80 

Typesetting  Front  End  System 

•Powerful,  easy  to  use  Text  Editor 
•Flexible,  user-definable  typesetter 
code  system 

•Supports  multiple  typesetters 
•Wire  capture  -  stories  accessible  by 
priority,  categoi^,  key-word 
•Classified  Advertising 
•Remote  bureau  support 
•TSS/80  is  available  for  most  CP/M 
and  MS-DOS  computer  systems 
•TSS/80  is  available  on  a  fault-tolerant 
multi-user,  multiprocessor  shared-file 
system  supporting  up  to  50  users  and 
8  typesetters 
•TSS/80  Bureau  System 

Electric  Knowledge,  Inc. 

PO  Box  9033 

Charlottesville,  VA  22906-9033 
(804)  971-9741 


WHY  NOT  GOT  WITH  THE  BEST?  Our 
program  includes  (powerful,  efficient, 
circulation  management  $495). 
(Accounts  receivable,  billing  schedul¬ 
ing,  reporting — $495).  Financing  avail¬ 
able.  Satisfaction  guaranteed  or  full  re¬ 
fund.  Demo  disk  $20.  Works  on  most 
Micros.  For  more  information  phone 
(303)  274-4123  or  write  Mountain  Val¬ 
ley  Software,  Box  121,  Sanford,  CO 
81151. 
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EQUIPMENT  &  SUPPLIES  { 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

COMPUTERS 


FOR  SALE 

New  twin  star  washout  unit  NAPP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co..(213)  548-4545. 


_ MAILROOM _ 

CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyed,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


GOOD  RECONDITIONED  Cheshire  and  i 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multi  wide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 

Muller  227  inserters,  231  stackers 
Muller  259  counter/stackers 
Muller  288  counter/stacker 
Ferag  HS-80  counter/stackers 
Signode  MLW  2EE  strapper 
IDAB  bottom  wraps 

ONE  Corporation/ Atlanta 
(404)  458-9351  Telex  700563 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  48P  INSERTER  WITH  11 
HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH  FEA¬ 
TURE. 

NEW  Folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY.  MECHANICAL  IN¬ 
STALLATION  SERVICES  ALSO  PRO¬ 
VIDED. 

WANTED  TO  BUY;  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT  ASSOCIATES 
11  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


1  PHOTOTYPESETTING 


HARRIS  MICROSTAR  1250  WITH  Titus 
Term,  and  one  for  Parts,  Classified 
pgm.,  $4500; 

HARRIS  3300  TYPESETTER,  $6500; 
HARRIS  COMPUEDIT  TERMINAL, 
Plain,  $500. 

BOB  WEBER  (216)  831-0480 

LINOTRON  202,  Parallel  Interface,  x- 
memory,  150  fonts,  $19,000; 
LINOTRON  202,  700  LPM,  32K  Ram  & 
Pgrm.  Memory,  5  years,  $20,000; 
LINOTRON  202,  $17,500; 

Bob  Weber  (216)  831-0480 

3  Metrosets  with  Lrao  units,  29  fonts, 
and  spare  parts.  2  Tal-Star  Front  Ends 
with  wire  collection.  Contact  Ernie  Foito, 
(203)  333-0161  Ext.  245. 

MODEL  7500  Compugraphic  fonts.  33 
film  strips  with  width  cards.  132  total. 
Call  (419)  524-4312  Ext.  21. 


MULLER  MODEL  231  Conter  Stacker, 
rcmanufactured  with  one-year  parts  war¬ 
ranty.  Available  immdeiately.  Reply  to: 
GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 

1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 

•  24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


NEW  TYING 
BIACHINES 

$12,400.00 

A  limited  number  of  Power 
Strap  PSN-2  automatic  tying 
machines  (25  to  28  BPM) 
available  immediately  with  a 
limited  warranty.  Installa¬ 
tion  and  parts  support  avail¬ 
able.  High  speed  model  with 
side  guides  and  bundle  stops  - 
$13,900.00. 

HALL  SYSTEMS,  INC. 

24400  Sperry  Drive 
Westlake,  Ohio  44145 
(216)  835-0700 


MISCELLANEOUS 

GREAT  BUY.  Brand  new  GE  proof 
copiers.  PC1824.  $5,000  each.  Heavy 
duty.  At  less  than  half  price  of  new  units. 
Contact: 

HGO  America  Incorporated 
(717)  843-1519 


_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 

AM,  CG  TYPESETTERS:  Buy,  Sell,  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 

ADVANTAGE  I,  5  Va  Floppy  I/O, 

$10,000; 

ADVANTAGE  II,  $12,500; 

MDT  350,  $2000; 

EDIT  2750,  REV  D,  $3000. 

Bob  Weber  (216)  831-0480 


CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 

r'A^u 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COLOR  SCANNER  FOR  SALE  -  DS  SG 
1000.  Ideal  for  newspaper.  Produces 
high  quality  scans  easily  and  economi¬ 
cally.  Easy  set-upand  training.  Excellent 
condition.  $16,500  or  best  offer.  Call 
Jim  or  Jon  at  (412)  652-2237. 

COMP  IV  B  HR,  $4850; 

COMP  IV  B  LR,  Excellent,  $4850; 
COMP  II  JR,  Supported,  $1750; 

COMP  JR.,  Supported,  $1000; 

BOB  WEBER  (216)  831-0480 


METRO-SETS 

2  in  excellent  operating  condition 
completewith  an  extensive  inventory 
of  working 
spare  parts. 

COMPLETE  PACKAGE 
2  Metro-sets 
4  Disc  Drives 
1  New  unused  camera 
4  High  voltage  power  supplies 
Additional  parts  list  on  request. 
$45,000.  U.S.  complete 
London,  Ontario,  Canada 
(519)  667-4503 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

UNISETTER  HR,  $5500; 

UNISETTER  LR,  $5000; 

CG  UNIFIED  COMPOSER,  8  Rack  Op¬ 
tion,  X-Keyboard,  $1950; 

UNIFIED  COMPOSER,  $1250. 

Bob  Weber  (216)  831-0480. 


I  GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

I  GOSS  FOLDERS 

2-SC  1972  40  and  50  HP 
I  2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


I  THE  INDUSTRY’S 
jMEETING  PLACE.. 

!  E&P  CLASSIFIEDS 

I  (212)  675-4380 


I  Goss  Metro,  4  units,  half  deck 
Urbanite  1,000,  9  units 
Urbanite  1,000,  5  units,  3  color 
Urbanite,  7  units 
Urbanite  22”  cutoff,  7  units 
Urbanite  unit,  3  colors,  folders 
SSC  Community,  4  units 
SSC  21  W\  4  High.  Heatset 
SC  Community,  10  units  (2  stacked) 
SC  Community,  9  units  UOP,  1975 
SC  Community,  7  units,  1971 
SC  Community,  6  units,  1973 
SC  Community  units  and  folders 
Suburban  15(j0,  7  units 
HARRIS  1650,  5  units 
845,  12  units  1979 
845,  5  units  1979 
1  V25,  8  units  JF25,  heatset 

V25,  8  units  JF25,  1973-79 
V15D,  8  units  JF25,  1983 
V15C,  6  units  1978 
VI 5A,  2  units  JF7,  tall  former 
COLOR  KING,  4  units,  KJ6,  1981 
News,  6  units,  KJ6,  1972-79 

ONE  CORPORATION/Atlanta,  GA 


(404)  458-9351 


Telex  700563 


CG  MCS  10  8400,  2  Term.,  3  Floppies, 
512K,  Preview,  ACI,  Ruling,  Back-up 
Controller,  42  Fonts,  LQ  Printer,  Low 
Use,  PMA,  $35,000. 

Bob  Weber  (216)  831-0480 


CG  SELECTLINE  PERMAKWIK  RC  PRO¬ 
CESSOR  With  Dryer,  (Same  as  2400  Z) 
New  in  Carton,  $2650; 

CG  SELECTLINE  (Compukwik  I),  NEW 
in  Carton,  $1050. 

BOB  WEBER  (216)  831-0480 


EDIT  7700  HR,  $7750; 

EDIT  7500  HR,  Rev  A,  $5500; 

EDIT  7770  II  HR,  $9750; 

EDIT  1750,  REV  C,  3  years,  $2250. 
BOB  WEBER  (216)  831-0480 


Goss  2  Unit  Signature  -  22-%”  C.O.  - 
narrow  Gap-half,  quarter,  cross  perf., 
double  parallel  folder  - 10'  Offen  2  web 
!  dryer  with  2  pass  chill  -  2  Butler  B-700 
:  splicers  -  Available  January  1986. 

I  Goss  SSC  4  HI  -  21-W  C.O.  -  Vertical 
I  oven  and  chills. 

Suburban  900  series  Units  -  floor/ 
I  stacked. 

I  Suburban  900  series  quarter  folder  for 
I  exchange. 

i  Urbanite  900  series  quarter  folder. 

;  4  Urbanite  Units  and  SU  Folder. 

Scott  -  3  units  and  3:2  folder  (1960) 
with  Goss  MKI  Headliner  unit  (1968) 
with  color  hump  -  22-%”  C.O.  55”  Web 
3  Rollstands  - 1  Goss  reel  and  tension  - 
Cutler  Hammer  conveyor  -  Available 
September  1985. 

!  ATF  -  4/5  Units  and  Folders  with  heat 
I  equipment. 

:  Color  King  -  8  units  2  KJ8  Folders  - 
I  Available  January  1986. 

I  V15A  Units -Three 
I  CONTACT 

i  E.  Buck  &  Sons  Company 
I  (312)  586-9194 

I 

'  In  joint  venture  with: 
i  International  Press  Services 
;  (404)  451-8852 


_  GOSS  SSC  3  units  21-1  /  2”  cutoff  end 

I  EDIT 7900  HR  Phototypsetterand  2750  !  folder  and  drive.  New  1983. 

Terminal,  $8000;  |  IPEC  INCORPORATED 

VIDEOSETTER  UNIVERSAL  With  DCS  !  97  Marquardt  Drive 

I  Controller,  $9750.  i  Wheeling  (Chicago),  IL  60090 

Bob  Weber  (216)  831-0480  i  (312)  459-9700  Telex  206766 


)  I  (312)  459-9700  Telex  206766 

EDITOR  &  PUBLISHER  for  August  10,  1985 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(3 1 2)  459-9700  Telex  206766 


ROLL  THE  PRESSES! 
E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  675-4380 


EQUIPMENT  <■  SUPPLIES 


PRESSES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  Kins  with  KJ6  folder 
Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22 
Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  Vt  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machineiy  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 

HARRIS  V-15A,  recently  rebuilt,  4  un¬ 
its.  JF-7  folder,  ink  agitators,  manual  roll 
stands,  Baldwin  water  system.  Like  new. 
$135,000.  EX-SITE.  BELL-CAMP, 
INC.,  (201)  796-8442. 


HARRIS  Heatset  N40  (845)  6  units,  22 
%"  cutoff,  2  folders,  tec  oven  with  chill 
rolls,  Martin  Infeeds,  3  former  rollers,  3 
flying  caster  recently  rebuilt. 

IPEC INCORPORATED 
97  Marquardt  Dr.,  Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 


EQUIPMENT  !•  SUPPLIES 


URBANITE  1000  series,  8  units,  22 
V*",  with  or  without  automatic  pasters,  1 
or  2  folders,  good  mechanical  order. 
BELL-CAMP  INC  (201)  796-8442. 


FOR  SALE 

7  unit  Suburban  S-986 
Available  end  of  1985 

5  •  Suburban  units  w/o  sidelay 
floor  mounted 

1  -  Suburban  stacked  unit  w/o 
sidelay 

1  •  Suburban  stacked  unit  w/ 
sidelay 

1  -  ’/a  and  V*  page  folder  S-933 

1  •  50  HP  motor  and  controller 

1  -  six  position  roll  stand 
Ancillary  equipment: 

Plate  bender 
Wash-up  devices 
Paper  roll  shafts 
Water  system 
All  rubber  rollers 
AS  IS,  WHERE  IS 
$145,000 

Currently  printing  6  day  daily 
Contact:  Gregg  Knowles 
(916)  885-5656 


EQUIPMENT  fc  SUPPLIES 


AVAILABLE  1986 

71  Goss  Headliner  (Mark  Two) 
on  production.  Het  Parool  Am¬ 
sterdam,  Holland 
8  units  color  humps  2  to  8 
8  sets  of  angle  bar  assemblies 
Balloon  formers 
3/2  Imperial  Folder 
8  Goss  digital  autopasters. 
TURNKEY  offered  on  this  first 
class  condition  double  width 
.rotary  press. 

UPDATE  HEADLINERS 
Add-on  units  21  '/i"  22  %” 

23  9/16  ” 

New  color  humps  80”  82"  88” 
New  half  decks  80”  82”  88” 
New  P.P.S  auto  pasters 
New  precision  skip  slitters 
Parts  manufactured  as  required 
with  guarantee.  We  buy  news¬ 
paper  presses.  We  commission, 
install,  convert  overhaul,  heated 
storage  and  transportation. 
PRINTING  PRESS  SERVICES 

Call  U.S.A  (216)  883-8724 
England  0772-797050 
Experienced  Pressmen 
At  Your  Service 


Offer  "EXCLUSIVELY"  A  Unique  Opportunity 

FOR  SALE 


1981 

(Installed  April  1984) 


Six  Mono  Units — Three  Half  Decks 
One  Multi-Web  Broadsheet/Tabloid  Folder 
22"  Cut-Off,  59"  Web  Width,  60,000  C.P.H. 

Six  Goss  Autopasters — Four  Angle  Bar  Levels 
Can  Be  Seen  in  Operation — Immediately  Available 


Goss  Urbanite 

1978/84  Nine  Mono  Unites 
One  Broadsheet/Tabloid  Folder 
8  Cary  Autopasters 
22W  Cut-off,  36"  Web  Width 
Series  1200 

Can  Be  Seen  In  Pro. — Available  Jan.  86 

Mail  Room  Equipment  Available  Also 


Goss  Urbanite 

1971/83  Nine  Mono  Units 
Two  Broadsheet/Tabloid  Folders 
8  Cary  Autopasters 
223/4"  Cut-off,  36"  Web  Width 
Series  12(X) 

Can  Be  Seen  In  Pro. — Available  Jan.  86 

Mail  Room  Equipment  Available  Also 


MiMierp  McMhinery  Inc.  Tel.  404  448-S284  Tlx.  7594S0  fTPA  USA  GA)  Tnrry  Alllston 
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EQUIPMENT  «i  SUPPLIES 
PRESSES 


EQUIPMENT  ft  SUPPLIES 
WANTED  TO  BUY 


CLASSIFIED  ADVERTISING 
Order  Blank 


Harris  6  unit  V-15-A  completely  refur¬ 
bished 

Harris  4  unit  V-15-A  completely  refur¬ 
bished 

104  Count-O-Veyors  completely  rebuilt 
Harris  V-15-A  add  on  units 
6-position  stacked  roll  stand  with  rewin¬ 
der  and  self  contained  hoist  for  Harris 
V-15-A  press 

Harris  V-15-A  parts  in  stock 
Paper  dollies  for  Goss  presses 
MIRACLE  INDUSTRIES  INC. 
(203)  264-1802  Telex  140186 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 
GOSS  COMMUNITY 
Complete  presses  or  individual  compo¬ 
nents 

HARRIS  COTTRELL 
8-V25  press  heatset,  2  pass  tec  hot  air 
dryer  with  chills,  combination 
D.P.JFl  folder,  press  new  1978-79  2 
butler  splicers. 

8-V25  1973-79  JFI  2:1  folder,  2  but¬ 
lers,  2  manual  roll  stands. 
ACCESSORIES 

VISA  upper  former,  1977  complete,  ex¬ 
cellent  condition 
2-Martin  splicers  1200  FPM 
Custom-built  rotary  trimmer 
Ribbon  deck-1  Webb-3-ribbon 
WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories. 

(Call  us  before  you  trade!) 

Call  for  installation  prices. 

OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


PRESS  EQUIPMENT 

4  Unit  News  King  with  KJ4  or 
KJ6  folder  -  excellent  condition  and 
can  be  installed  on  an 
"as  is"  basis. 

3  Unit  Harris  V-15A  with  JF7  - 
outstanding  press,  see  to  appreciate. 

4  Unit  Harris  V-15A,  JF7  folder  Mfg. 
1968 

4  Unit  SC  Community  -  available 
immediately 

4  Unit  Community  with  Community 
folder  Mfg.  1974 

5  Unit  Community,  Community  folder. 
Mfg.  1972 

8  Unit  Urbanite:  7  mono;  1  tri-color, 
page  folder;  22.80  cutoff  on  RTP's. 
Available  August. 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder, 
can  be  used  for  newspaper  and/or 
commercial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


HARRIS 

845,  4-8  units,  1973,  1979. 

V-22,  4  units.  1970. 

V-15A,  4  units.  1972. 

GOSS 

URBANITE,  1200  series,  9  units  pas¬ 
ters. 

URBANITE,  1000  series,  8  units,  pas- 


Newsking,  6  units,  KJ8  folder 
BELL-CAMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park.  NJ  07407 
201-796-8442  Telex:  130326 


CIRCULATION  SOFTWARE 


CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/totaf-market/ 
combinations.  IBM  compatible; 
TRS80III,  4.  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 

42 


HARRIS  JF4  or  JFIO  Folder.  Immediate 
Need.  Contact: 

John  Quirk 

MPG  Communications 

PO  Box  959 

Plymouth,  MA  02360 
(617)  746-5555 

Name - 

Company 

Address _ 

City 

State _ Zip 

Phone _ 

Classification _ 

Authorized  Signature 

Copy 

WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 

PRESSROOM 

VIDEOSETTER  UNIVERSAL  many  grids 
RevLead,  RevVideo,  PMA.  Ober/ 
Graphics,  (617)682-1139. 

ROLL 

THE 

PRESSES! 

K  you  have  a  uaed  press 
(or  other  newspaper 
equipment)  standing 
idiy  by,  put  it  back  into 
production!  Perhaps 
you  can’t  use  that  par- 
ticuiar  equipment— but 
we’ii  bet  you  couid  sure 
use  the  space  it  occu- 
pies.  Conider  the 

Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden. 

Please  Indicate  exact  claaaHIcatlon  In  which  ad  Is  to  appear. 

Mall  to:  Editor  &  Publisher,  11  West  19th  Street,  New  Yoik  NY  10011. 

UwAOlIvy  |JOIIIA|j8  IIUII* 

being  iost  in  storage  of 
unused  equipment.  Now 
iook  at  the  space  occu¬ 
pied  by  each  singie 
piece  of  equipment  on  ' 
this  pagel  Space  is 
money— hundreds  of 
doiiars  worth  of  your 
space  can  be  opened  up 
for  as  iittie  as  $3.00  a  iine 
of  our  space!  We’ii  put 
that  equipment  back 
into  production  for  you 
in  someone  eise’s 
piant— and  produce  a 
profit  for  you  to  boot! 

E&P 

CLASSiFiEDS 

We  move  machinery! 

(212)  675-4380 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1985 
line  ads  positions  wanted 

1  week  —$4.95  per  lirte  1  week  —$3.30  per  iine 

2  weeks— $4  45  per  iine.  per  issue.  2  weeks— $2  75  per  iine.  per  issue 

3  weeke— $3.75  per  iir>e.  per  issue  3  weeks— $2  40  per  iine.  per  issue 

4  weeks— $3.<X)  per  iine.  per  issue  4  weeks— $2  20  per  iine.  per  issue 

Add  $5.00  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  service, 

count  as  an  additionai  lir>e  in  copy  count  as  an  additional  iirte  in  copy 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

(or  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  dispiay.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  avallabla  on  requast. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publisher 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380. 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


ACADEMIC 


INSTRUCTOR  OR  ASSISTANT  PRO¬ 
FESSOR  to  teach  combination  of  public 
relations  and/or  print  advertising,  and 
beginning  reporting  in  accredited  jour- 
nansm-major  concentration  depending 
on  the  appi  icant's  experience  and  prepa¬ 
ration  and  the  program's  current  needs. 
Normal  course  load;  3  classes  per  term. 
TERM  OF  CONTRACT;  Academic  year. 
1985-86:  incumbent  may  apply  for  con¬ 
tinuing  appointment  which  will  be  adver¬ 
tised  during  the  fall  of  1985.  Salary 
range:  $1750  to  $2400  per  month  for 
nine  months,  commensurate  with  rank, 
credentials  and  experience.  QUAL¬ 
IFICATIONS  REQUIRED:  Master's  de¬ 
gree  in  appropriate  area,  doctorate  pre¬ 
ferred.  Prefer  combination  of  quality 
professional  experience  with  some 
teaching  experience.  Application  dead¬ 
line:  August  23,  1985.  Send  resume  or 
letter  of  application  to:  Dr.  John  A.  Reg- 
nell.  Chairman,  Department  of  Mass 
Communications,  Campus  Box  73, 
Southern  Illinois  University,  Edwardsvil- 
le,  IL  62026.  As  an  affirmative  action 
employer,  SlUE  offers  equal  employ¬ 
ment  opportunity  without  regard  to  race, 
color,  creed  or  religion,  age,  sex,  nation¬ 
al  origin  or  handicap. 


NEWSPAPER  PEOPLE 


ADMINISTRATIVE 


GROWING  ZONE  9  daily  needs  press 
room  supervisor  for  double  wide  offset 
press.  Must  have  organized  work  habits 
with  high  marks  in  personnel  &  manage¬ 
ment.  Increasing  color  needs  dictate 
quality  from  top  down.  Will  supervise  & 
work  with  two  crews  &  set  up  mainte¬ 
nance  shift.  Answer  direct  to  publisher. 
Resume  to  Box  9116,  Editor  &  Publiser. 

GENERAL  MANAGER 
We  are  a  three  times  a  week  newspaper 
and  will  soon  be  a  five  day  daily.  We  seek 
an  aggressive  person  that  has  sales,  pro¬ 
duction,  circulation  and  editorial  know¬ 
ledge.  Conversion  experiences  plus.  We 
are  a  small  group  that  is  growing  fast.  If 
you're  interested  in  joining  an  aggressive 
organization  contact  Jim  Merritt,  at 
(318)  527-7075  or  send  resume  to  PO 
Box  99,  Sulphur,  LA  70664-0099. 

ASSOCIATE  DIRECTOR 
INFORMATION  AND  PUBLICATIONS 
UNIVERSITY  OF  FLORIDA 
The  University  of  Florida,  the  nation's 
10th  largest,  seeks  a  person  with  man¬ 
agement  experience  and  demonstrated 
skills  and  knowledge  of  television  and 
still  photography.  Basic  knowledge  of 
publications  production  helpful,  creativ- 
1^  a  necessity.  Applicant  should  have 
Master's  degree  and  three  years  of 
directly  related  professional  experience, 
or  a  bachelor's  degree  and  five  years  ex¬ 
perience.  Salary  $25,000  or  higher, 
contingent  upon  qualifications.  Send 
complete  resume,  by  September  9, 
1985  to  Robert  L.  Willits,  439  Stadium, 
University  of  Florida,  (lainesville,  FL 
32611. 

Equal  Employment  (^portunity 
Affirmative  Action  Employer 


NEWSPAPER 

MANAGEMENT 

OPENINGS 


PRODUCTION 

ProdMgr.lOOK  Dly,  Zone  9, to  $60,000 
ProdMgr.tOOK  Dly.ZoneS.to  $60,000 
ProdMgr.SOK  Oly,Zone9,to  $50,000 
ProdMgr,Wkly&Comm,Zone2,to$45, 
ProdMgr,60K  Dly,Zone2,to  $45,000 
ProdMgr.Lrg  VVkfy,Zone2,to  $45,000 
ProdMgr,8ljK  Dly,Zone4,to  $40,000 
ProdMgr,40K  Dly,Zone2,to$40,000 
ProdMgr.Lrg  Wkly,Zone5,to$35,000 
DIrOps.Sub  Wkly,Zone2,to$32,000 
A88tPre8Frm,MetroDly,Zone2to$45, 
AaetPreeaPrmn,  60KOIy,  Zbnet ,  lo^.OOO 
AsetProd  Mgr,  50K  Dly,  Zone2,  to  $30,000 
Presarm  Mgr,  Sub  Wkty,  Zbne2,  to  $27,000 
Pre88Supv,20K  Dly,Zon83,to$25,000 
CRMgr,60K  Dly.Zona  1,to  $36,000 
CRMgr.Sub  Widy.Zonel.to  27,000 
MRSupt.,Metro,Zon8  2,to  $45,000 
Trana.Mgr.Matro.Zone  2,to$35,000 

ADVERTISING 

AdDIr.tOOK  Dly  .Zone  9.to  $70,000 
Ad  Dir, too  Dly, Zone  5, to  $60,000 
Ad  Dir,  40K  Dly,  Zone2,  to  $50,000 
Ad  Dir.  70K  Dly.  Zone3,  to  $50,000 
Ad  Mgr,  40K  Dly,  Zone4,  to  $45,000 
Ad  Drr,50K  Dly.Zone  5,  to  $45,000 


AdDir,WklyGroup,Zone2,to  $40,000 
Ad  Dir.,  15K  Dly,  Zone  6,  to  $35,000 
AdDir.Sub  Wkly,Zone2,to  $28,000 
SIsMgr.Sub  Wkly.Zone5,to  $26,000 
Ad  Dft.,  15K  Dly,  Zone  2,  to  $26,000 
Ad  Dir.,  10K  Dly,  Zone  5,  to  $20,000 
RAM,  Metro,  Zone  5,  to  $60,000 
RAM,  Metro,  Zone  3,  to  $55,000 
RAM,  Metro,  Zone  5,  to  $50,000 
Asst.RAM.Metro.ZoneO,  to  $35,000 
RAM,  40K  Dly.Zone  5.  to  $30,000 
RAM.  30K  Dly,  Zone  3.to  $30,000 
RAM,  Sub  Wkly,  Zone  5.  to  $30,000 
RtlSl8Mgr,100KDIy,Zone6,to$24,000 
CAM,  Metro,  Zone  5,  to  $60,000 
CAM,  Large  Wkly,  Zone  2,  to  $40,000 
CAM.  100K  Dly,  Zone  6,  t  $36,000 
CAM,  40K  Dly,  Zone  1,  to  $35,000 
A8StCAM,60KDIy.Zone1  ,to$30,000 

CIRCULATION 

CircMgr.lOOK  Dly,Zone2,to  $65,000 
Circ.Mgr.,  75K  Dly,  Zone  9,  to  $55,000 
Circ.Mgr.,  Metro,  Zone  5,  to  $55,000 
Circ.DIr.,  80K  Dly,  Zone  2,  to  $50,000 
Circ.Mgr.,  60K  Dly,  Zone  2,  to  $45,000 
CircMgmt,25KDry,Zone2,to  $30,000 
Circ.Mgr.,  10K  Dly,  Zone  3,  to  $^,000 
CircDir,WklyGroup,Zone3,to  $30,000 
Circ.Mgr.,  10K  Dly,  Zone  5,  to  $25,000 
AsstCircMgr,  1 5KDIy,Zone  5,to  $25,000 
HomeDelMgr,Metro,Zone2,to$46,000 
HomeDelMgr,Metro,Zone1  ,to$45,000 
'Zone  Mgr.,  Metro,  Zone5.  to  $32,000 
Zone  Mgr.,  Metro,  Zone  2,  to  $31,000 
CircSupv,60KDIy,Zone4,to$25,000 
CircTrngMgr.Metro.Zone  2,  to  $35,000 
CircPromMgr,Metro,Zone4,to$32,000 


All  positions  fee  paid 
Send  resume  in  confidence  or  call 
Patrick  J  Quinn,  Jr 

GORDON  WAHLS 
COMPANY 

Executive  Search  Consultants 
PO  Box  905,  610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
_ (215)  565-0600 _ 


NON  PROFIT  FOUNDATION  seeks 
newsletter  editor  with  marketing  sales 
and  promotional  skills.  Must  be  a  self¬ 
starter  who  can  recruit,  organizeand  car¬ 
ry  projects  to  completion.  If  you  want  a 
career  not  a  job  and  the  opportunity  to  do 
new  things  continually,  send  resume  and 
salary  requirements  to  Box  9125,  Editor 
&  Publisher. 

SUBSTANTIAL  WEEKLY  has  meaning- 
ful  opportunity  for  advertising  manager 
with  assistant  generai  manager  poten¬ 
tial.  Marketing  and  sales  backpound 
essential.  Profit  sharing  plus  all  be¬ 
nefits.  Write  for  particulars  to:  Jules 
Jacobsen,  Publisher,  The  Suburbanite 
Newspapers,  50  Piermont  Rd.,  Cress- 
kill,  NJ  07626. 

WHY  VACATION  IN  MAINE  WHEN  YOU 
COULD  LIVE  HERE? 

The  Kennebec  Journal,  Maine's  oldest 
daily  newspaper,  isseekinga  marketing- 
oriented  manager  with  strong  lead¬ 
ership,  sales  and  administrative  skills. 
The  Kennebec  Journal,  located  in  the 
capitai  city  of  Augusta,  has  a  momins 
circulation  of  18,500  and  a  weekly  TMC 

Product. 

he  ideal  candidate  is  currently  the  2 
person  at  a  medium  to  large-sized  daily. 
This  is  an  opportunity  to  Team  the  total 
newspaper  business  and  work  with  a 
well-organized  team  of  managers. 

Send  resume  and  letter  of  introduction  j 
to:  Vicki  J.  Foster,  Personnel  Manager,  i 
Kennebec  Journal,  274  Western  Ave., 
Augusta,  Maine  04330. 

Division  of  Guy  Gannett  Publishing  Com¬ 
pany. 

An  equal  opportunity  employer 


ADVERTISING  SALES  MANAGER 
National  sports  newspaper  needs  strong 
management  skilled  salesperson.  Send 
resume  to  USA  Sporting  Spirit,  12071 
Jefferson  Blvd.,  Culver  City,  CA  90230. 

ADVERTISING  SALES  MANAGER  Im- 
mediate  opening  for  proven  newspaper 
salesperson  who  wants  to  move  into 
management  at  the  46,0(X)  circlation 
York  Sunday  News  in  York,  PA.  Plenty  of 
room  for  advancement  with  parent  com¬ 
pany  which  also  publishes  dailies,  week¬ 
lies  and  TMC  products.  Applicant  must 
have  a  strong  sensitivity  to  customer 
needs,  a  positive  attitude  and  the  ability 
to  lead  by  example.  Excellent  salary  plus 
commission  and  bonus.  Exceptionalbe- 
nefit  package.  Send  resume  to  Advertis¬ 
ing  Director,  Lancaster  Newspapers,  Box 
1328,  Lancaster,  PA  1760S. 

ADVERTISING  MANAGER  -  Six  day 
afternoon  and  Sunday,  with  TMC  in  Zone 
5,  exceilent  fringe  benefits.  Send  re¬ 
sume  to  Box  9082,  Editor  &  Pubiisher. 

AD  DiRECTOR 

In  Southwest  Florida  needed  for  multi¬ 
zone  newspaper  and  shopper.  Lead  staff 
of  9  outside  sales.  Onlv  the  best  apply. 
Call  Bob  Johnson  (813)  262-7601. 

AD  SALES  MANAGER 
Use  your  retail  newspaper  supervi^ 
abilities  at  a  1  metro  daily  in  exciting 
Zone  5  Midwest  market.  Immediate 
opening  due  to  expansion.  Send  resume 
in  confidence  to  Box  9004,  Editor  & 
Publisher. 


WE  ARE  AN  EXPANDING  COMMUNITY 
NEWSPAPER  AND  SHOPPER  pub¬ 
lishing  company  with  locations  in  both 
the  midwest  and  California.  At  serveral 
of  these,  we  have  immediate  openings  at 
the  general  manager  level.  Ifyou  are  cur¬ 
rently  a  general  manager  or  experienced 
department  manager,  we  may  have  an 
opportunity  for  you.  In  complete  confi¬ 
dence,  please  send  resume  including 
pay  history  and  references  to  General 
Manager,  Brehm  Communications,  Inc., 
PO  Box  28869,  San  Diego,  CA  92128. 


IT’S  A  CLASSIFIED 
SECRET! 

We'n  never  reveal  the  Identity  of  an 
E&P.  box  holder.  However,  if  you 
don't  want  your  reply  to  go  to  cerwn 
newspapers  (or  companies),  seal 
your  reply  in  an  envelope 
addressed  to  the  box  holder.  Attach 
a  note  listing  newspapers,  groups 
or  companies  you  don't  want  the 
reply  to  reach;  put  the  reply  and 
note  in  an  envetope  addresaed  to 
E&P  Classifi^.  If  the  Box  Number 
you're  answering  is  on  your  list, 
we’ll  discard  your  reply. 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR 
50,000  circulation  Zone  5  daily  and 
Sunday  with  TMC  seeks  creative  sales 
leader  to  manage  total  sales  operation. 
Prior  advertising  sales  management  ex¬ 
perience  required.  Excellent  salary, 
fringe  and  annual  bonus  package.  Box 
9121,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR  needed  for 
10,  000  paid  circulation  college  daily. 
We  are  looking  for  someone  who  can  lead 
and  motivate  a  sales  staff  of  15  college 
students,  is  goal  oriented  and  experi¬ 
enced  in  sales  development  and  train¬ 
ing.  Call  Don  Cross,  Associate  Publisher, 
Indiana  Daily  Student,  Bloomington,  IN 
(812)  335-0763. 


ADVERTISING  DIRECTOR/ 
RETAIL  MANAGER 

In  Zone  5  with  37,500  circulation,  6- 
day  PM  newspaper  in  a  major  metropoii- 
tan  market  oners  unusual  ^owth  oppor¬ 
tunity  for  the  right  person.  Central  loca¬ 
tion,  member  of  expanding  suburban 
newspaper  group.  Send  resume  and  re¬ 
ferences  to  Box  9114,  Editor  &  Pub¬ 
lisher. 

CO-OP  MANAGER  one  of  New  England's 
fastest  growing  dailies  is  seeking  an 
aggresive  manager  to  develop  our  co-op 
department.  Applicants  must  have  a 
good  knowledge  of  co-op  advertising,  be 
a  top-notch  saiasperson,  have  a  strong 
presentation  background,  and  have  the 
abiliW  to  work  with  and  motivate  peopie. 
Send  resume  and  salary  history  to 
Nashua  Telegraph,  PO  Box  1008, 
Nashua  NH  030ol,  Attn:  Bruce  Hart¬ 
mann. 

CLASSIFIED  TELEPHONE 
SALES  MANAGER 

Are  you  hungry  for  the  real  challenge? 
Excited  about  telephone  sales  and  an 
opportunitv  to  work  for  the  nation’s 
newspaper/ 

THEN  WE  WANT  YOU! 

USA  TODAY,  the  nation's  newspaper 
needs  a  Telephone  Sales  Mana^r  to 
work  with  our  newiy  formed  Classified 
Department  in  our  New  York  office.  We 
need  a  take-charge,  hands-on  person 
with  Classified  supervisory  and/or  tele¬ 
marketing  training  experience.  Systems 
literacy  is  a  reai  pTus.  You  wiil  work  with 
the  Classified  Systems  Manager  to  maxi¬ 
mize  the  performance  of  our  Classified 
Advertising  staff. 

We  offer  a  good  starting  salary,  excellent 
fringe  benefits  and  a  great  opportunity. 
Submit  letter  of  application,  resume, 
and  compensation  requirements  in  con¬ 
fidence  to; 

Lise  Chin 

Director  of  Classified  Advertising 
USA  TODAY 
535  Madison  Avenue 
New  York,  NY  10022 
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HELP  WANTED 
ADVeRTISINQ 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
EDITORIAL 


ADVERTISING  DIRECTOR/ 
REPRESENTATIVE  for  twice  weekly, 
shopper  combination  in  midwest  sub¬ 
urban  market.  Job  requires  a  promotion 
minded  individual  who  is  exceptionally 
strong  in  special  sections  and  new 
markming  ideas.  Salary  plus  commis¬ 
sion.  Re^y  with  resume,  salary  require- 
nwnts,  references  to  Box  9 1 22,  Editor  & 
Publisher. 


ADVERTISING  MANAGERS 
Our  fast-growing  newspaper  group  lo¬ 
cated  in  a  highly  competitive  New  Eng¬ 
land  market,  is  searching  for  two  experi¬ 
enced,  dynamic  advertising  managers 
for  our  daily  and  weekly  sales  staff. 
Successful  candidates  will  have  proven 
records  in  sales  and  three  to  five  years 
sales  management  experience.  We  are 
looking  for  creative,  high  energy  achiev¬ 
ers  with  strong  motivational  skills  to  work 
with  our  Advertising  Director  in  manag¬ 
ing  and  teaching  our  aggressive  sales 
staff.  These  are  key  positions  with  excel¬ 
lent  growth  potential. 

Send  resumes  and  salary  histories  in 
confidence  to  Box  9129,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  MANAGER 
Go-getter  needed  to  develop  advertising 
sales  staff  and  programs  for  established 
magazine.  The  hard  part  is  done,  most 
materials/data  in  place,  the  field  isopen. 
Statewide-regional-national  linkages. 
Send  resume  to  Box  216,  Great  Falls, 
Montana  59403. 


CLASSIFIED  DISPLAY  SALES  MGR. 
Our  rapidly-expanding  newspaper  group, 
The  Princeton  Packet  Inc.,  has  a  solid 
sales  career  opening  in  our  classified  de¬ 
partment.  This  new  sales  position  will 
require  an  experienced  newspaper  sales¬ 
person  with  the  ability  to  sell,  service 
and  develop  the  outside  sales  efforts  for 
our  Real  E.state,  Automotive  and  Help 
Wanted  advertising.  This  person  must  be 
able  to  interface  with  other  sales  mana¬ 
gers  and  departments  plus  supervise  one 
salesperson  in  Real  estate.  This  is  an 
excellent  opportunity  to  join  a  fast- 
moving  newspaper  group  with  the  poten¬ 
tial  of  an  unlimited future.  Please  send 
cover  letter  and  resume  with  salary  his¬ 
tory  to  John  O’Rourke,  The  Princeton 
Packet  Inc.,  PO  Box  350,  Princeton,  NJ 
08542.  An  Equal  Opportunity  Em¬ 
ployer. 


MARKETING  DIRECTOR 
Fast  growing,  marketing  oriented  smal¬ 
ler  daily  with  two  TMC  products  and  two 
specialty  publications  is  seekinga  highly 
motivated  person  to  lead  our  marketing 
departments.  Our  emphasis  is  on  train¬ 
ing,  team  work  and  good  marketing  and 
adwrtising  and  circulation.  The  right 
candidate  should  also  have  good  plan¬ 
ning,  organizing  and  people  skills. 

We  are  a  zone  2  company  that  gives  each 
manager  an  excellent  opportunity  for 
personal  and  professional  growth.  We 
are  located  in  a  resort  oriented  commun¬ 
ity.  Exceptional  benefits,  an  excellent 
compensation  program  and  a  company 
that  respects  uniqueness  are  several 
reasons  why  working  for  our  company 
provides  a  great  career  opportunity.  Your 
cover  letter,  resume  and  salary  history  to 
Box  9130,  Editor  &  Publisher  will  open 
our  communication.  All  replies  strictly 
confidential. 


OUR  COMPANY  IS  GROWING! 
With  new  acquisitions,  we  need  advertis¬ 
ing  sales  people  and  advertising  depart¬ 
ment  managers.  We  have  excellent  com¬ 
pensation  and  company  benefits.  If  you 
are  interested  in  a  challenging  opportun¬ 
ity  in  some  of  the  most  ideal  sunbelt  or 
midwest  living  areas,  send  your  resume 
to  Hal  J.  Paradis,  PO  Box  880,  Yucca 
Valley,  CA  92284,  a  division  of  Brehm 
Communications. 
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EXPERIENCED  CLASSIFIED 
MANAGER 

We  are  seeking  an  experienced  profes¬ 
sional  with  a  strong  record  of  achieve¬ 
ment  to  lead,  motivate  and  train  a  veter¬ 
an  classified  sales  staff,  as  well  as  plan 
and  implement  special  promotions,  aid 
in  budgeting  and  aggressively  persue 
new  business.  We  offer  an  excellent 
compensation  package  and  company  be¬ 
nefits.  Our  paper  is  a  growing  43,000 
circulation  daily  and  Sunday  located  in 
beautiful  SW  Virginia  and  Upper  E  Ten¬ 
nessee.  Send  resume  and  letter  outlin¬ 
ing  salary  history  and  personal  goals  to: 
Lee  Owens,  Advertising  Director,  The 
Bristol  Herald  Courier,  PO  Box  609, 
Bristol,  VA  24203. 


GENERAL  MANAGER  OR  SALES  MAN¬ 
AGER  for  Midwest  Shopper  Company. 
Must  have  shopper  experience.  Shirt¬ 
sleeve  sales  oriented  operator.  Oppor¬ 
tunity  for  advancement  within  a  growing 
newspaper  and  shopper  group.  Good  be¬ 
nefits.  Please  send  resume  and  letter 
with  references  and  salary  history. 
General  Manager,  Brehm  Communica¬ 
tions,  Inc.,  PO  Box  28869,  San  Diego, 
CA  92128. 


SALES  DIRECTOR  experienced  person 
with  background  in  display,  classified 
and  circulation  sales  sought  by  long 
established,  weekly  newspaper  located 
in  metropolitan  New  York  area.  Send  re¬ 
sume  including  salary  requirements  to 
Box  9094,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER 
7,000  5-day  with  35,000  TMC  located 
on  Texas  Gulf  Coast.  Outstanding  growth 
potential  for  highly  motivated  circulator, 
^nd  full  resume  and  cover  letter  outlin¬ 
ing  experience  and  salary  requirements 
to  Publisher,  The  Citizen,  PO  Box 
57907,  Webster,  TX  77598. 

CIRCULATION  MANAGER 
Middle  Tennessee  area.  Newspaper  cir¬ 
culating  16,500.  Market  is  the  5th  fas¬ 
test  growing  county  in  US  and  needs 
aggressive,  experienced  Circulation 
Manager  with  five  years  marketing  back¬ 
ground  to  take  daily  paper  past  25,000. 
Send  resume  and  salary  history  to:Pete 
Bennett 

The  Daily  News  Journal 
PO  Box  68 

Murfreesboro,  TN  37133-0068 


RETAIL  ADVERTISING 
ACCOUNT  EXECUTIVE 
100,000  daily  in  competitive  market 
has  an  immediate  opportunity  for  an  ex¬ 
perienced  newspaper  sales  representa¬ 
tive.  Salary,  expense  allowance  plus 
commission.  Excellent  finge  benefits. 
Send  resume  to  Personnel  Manager,  Las 
Vegas  Review-Journal,  PO  Box  70,  Las 
Vegas,  NV  89125.  An  Equal  Opportunity 
Employer. 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 
General  Manager,  Zone  2,  85K 
General  Manager,  Zone  6,  30K 
Director  of  Sales,  Zones  4-9,  60K 
Sales  Managers,  Zones  2-9,  40K 
Sales  Reps,  Zones  1-9,  Open 
Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send  re¬ 
sume  tO: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 


CIRCULATION 


CIRCULATION  DIRECTOR  for  12,000 
Zone  4  daily.  Must  be  versed  in  all  areas 
of  circulation  including  ABC  and  VAC. 
Personality  and  appearance  are  impor¬ 
tant  along  with  being  "people  oriented" 
in  dealing  with  staff,  carriers  and  public. 
Excellent  area  in  which  to  reside.  Send 
resume,  salary  requirements  to  Box 
9112,  Editor  &  Publisher. 


EXPERIENCED  Assistant  Circulation 
Manager  need  immediately  for  7-day 
daily,  with  17,000  circulation,  in  New 
Mexico.  Beautiful  climate  with  lots  of 
hunting,  fishing  and  skiing.  Good  pay 
and  benefits.  Send  resume  c/o  Sande 
Burr,  Circulation  Manager,  Farmington 
Daily  Times,  PO  Box  450,  Farmin^on, 
NM  87499. 


ASSISTANT  MANAGING  EDITOR 
Need  aggressive  journalist  with  solid  re- 
portingand  editing  background.  Primary 
responsibility  would  be  direction  of  spe¬ 
cial  projects  for  Zone  4  statewide  news¬ 
paper.  10  years  experience  minimum. 
Send  resume  and  salary  requirements  to 
Box  9060,  Editor  &  Publisher. 


AWARD  WINNING  Louisiana  paper 
needs  experienced  reporter  for  bureau 
coverage.  Circulation  13,300  and  rapid¬ 
ly  growing.  Call  or  write  Managing  Editor, 
Daily  Star,  PO  Box  1 149,  Hammond,  LA 
(504)  345-2333. 


A  NEWSLETTER  needs  top  news  and 
I  analysis  skills:  Heavy  phones,  light 
I  travel,  tight  writing,  nonsmoker.  Prefer 
knowledge  of  entertainment  or  consum¬ 
er  electronics.  Publisher,  Box  85486, 
I  Los  Angeles,  CA  90072. 


ASSISTANT  NEWS  EDITOR-  Experi¬ 
enced  journalist  with  sense  for  well- 
edited  copy  and  grasp  of  graphics.  Head¬ 
line,  layout  skills  a  must.  For  competi¬ 
tive  Zone  2  early  PM  paper  which  uses 
local  copy  and  8  wire  services  to  put 
emphasis  on  "news"  to  keep  readers  in- 
]  formed.  Not  for  beginners.  Send  re¬ 
sume,  layout/editing  samples,  cover  let¬ 
ter  detailing  experience  to  William  M. 
Dowd,  Managing  Editor,  The  Knicker¬ 
bocker  News,  Box  15000,  Albany,  NY 
i  12212.  No  phone  calls  please. 


ASSOCIATE  EDITOR:  Los  Angeles  based 
national  Catholic  weekly  seeks  associate 
editor  with  strong  writing  skills.  Must 
have  minimum  of  2  years  professional 
experience  in  journalism.  Will  be  impor¬ 
tant  member  of  small,  young,  lively 
editorial  staff.  Duties  include  writing, 
copy  editing,  design.  Salary  negotiable. 
Send  cover  letter,  resume,  writing  sam¬ 
ples  to:  Lori  Seyer,  Catholic  Twin  Circle, 
6404  Wilshire  Blvd.,  Suite  900,  Los 
Angeles,  CA  90048. 


ASSOCIATE  EDITOR 
OUTDOOR  MAGAZINE 

Leading  National  Consumer  Magazine 
for  outdoor  enthusiasts  has  excellent 
opportunity  for  an  experienced  writer/ 
editor.  Will  be  responsible  for  contribu¬ 
tor  contact,  story  assignments,  writing 
and  editing  feature  articles,  columns 
and  departments,  assist  in  issue  plan¬ 
ning,  etc. 

If  you  have  vocational  or  avocational  ex¬ 
pertise  in  backpacking,  wilderness 
camping,  mountaineering,  cross¬ 
country  skiing  and/or  white-water  raft¬ 
ing,  plus  proven  editorial  skills,  we 
would  like  to  hear  from  you. 

This  New  York  City  based  position  offers 
an  excellent  salary  and  benefits  pack¬ 
age.  Please  send  detailed  resume  with 
salary  history  and  requirements  in  confi¬ 
dence  tO: 

Box  9133,  Editor  &  Publisher 
Equal  Opportunity  Employer,  M/F 


AFTERNOON  DAILY  in  Silicon  Valley 
East  needs  experienced  business  repor¬ 
ter  with  strong  writing  skills  to  put  it  in 
perspective.  IBM  and  satellite  firms 
dominate  mid-Hudson  region.  Upstate’s 
fastest  growing,  90  miles  from  New  York 
City,  10  minutes  to  Woodstock.  Beat 
runs  the  gamut  from  high  tech  to  farming 
to  Mom  and  Pop  retail.  Able  reporter  will 
have  considerable  latitude  to  shape  and 
focus  overall  business  coverage.  Good 
benefits.  Salary  commensurate  with  ex¬ 
perience.  Send  resume  and  clips  to  Jed 
Horne,  Daily  Freeman,  79  Hurley  Ave., 
Kingston,  NY  12401.  No  calls. 

ASSISTANT  EDITOR  for  Zone  5 
statewide  business  magazine.  Duties: 
copy  editing,  production,  assigning  stor¬ 
ies,  work  with  freelance  writers,  some 
writing.  Box  9135,  Editor  &  Publisher. 


CIRCULATION/PROMOTION  MANAGER 

Cars  &  Parts  Magazine,  the  leading  consumer  magazine  in 
the  car  hobby  field,  has  a  position  available  for  planning, 
scheduling  and  coordinating  circulation  promotions.  The 
person  we  are  looking  for  has  several  years  experience 
with  coordinating  circulation  promotions  and  need  be  a 
detail  minded  organizer,  strong  in  the  areas  of  com¬ 
munication,  circulation  forecasting,  budgeting,  market 
and  competition  data  analysis,  and  reporting.  Magazine 
and/or  newspaper  publishing  experience  is  required.  We 
offer  a  challenging  position,  excellent  compensation  and 
benefits  package  including  a  401  (k)  plan  with  company 
matching.  We  are  located  just  north  of  Dayton,  Ohio  offer¬ 
ing  a  very  pleasant  community  lifestyle.  If  this  position 
sounds  like  the  opportunity  you’ve  been  waiting  for,  send 
your  resume  and  salary  requirements  to; 

Amos  Press,  Inc. 

Assistant  Personnel  Manager 
RE:  Promotion  Coordinator 
Box  783 

Sidney,  OH  45367  _ 
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ASSISTANT  SPORTS  EDITOR 
Small  AM  5-day  daily  in  Zone  4  coastal 
area  needs  slot  person  to  compliment 
veteran  editor  in  producing  high-quality 
section.  AP,  heavy  local  emphasis,  ma¬ 
jor  tournament.  Ideal  person  has  at  least 
1  year's  desk  experience,  layout  skills. 
Resume,  samples,  references,  salary 
history  to  Box  9132,  Editor  &  Publisher. 


Assistant  City  Editor 
Movie  Critic 

JOB  BANK  has  immediate  openings  for  ■  ^  caiam 
the  above  positions.  For  more  informa- 
tion  on  these  openings  and  other  oppor- 

tunities  in  journalism  write  JOB  BANK,  _ 

1909  Cinnaminson  Ave.,  Cinnaminson,  IMMEC 

NJ  08077  or  call  Director,  Debra  Bissin- 

ger  at  (609)  786-1910.  JOURNA 

-  We  are  in  ii 

BUSINESS  REPORTERS  journalistic 

The  Anchorage  Times  Business  Depart-  of  journali: 
ment  is  looking  for  verterans  to  help  cov-  be  the  bes 
er  the  fast-paced  economy  of  Alasl'.a  because  th 
area.  We  want  reporters  more  interested  market  whe 
in  quality  than  quantity  and  who  will  dig  from  coast 
to  get  stories  in  competitive,  two-  the  industr 
newspaper  Anchorage.  Successful  ap-  Mostimpor 
plicant  will  have  three  years  reporting  job  in  then 
experience,  including  coverage  of  finan-  ...here  at 
cial  and/  or  energy  issues.  Excellent  sal-  agement  ( 
ary  and  unmatched  q^uality  of  life.  Send  pared  and  r 
resumeandclipsto:  Bill  King,  Personnel  that  job  fo 
Department,  PO  Box  40,  Anchorage,  AK  reputation 
99510.  consulting 

- — — — _ _  to  the  broai 

COPY  EDITOR  ment  profe 

The  Tacoma  News  Tribune  seeks  appli-  For  careei 
cants  with  a  mastery  of  the  language,  available  jo 
major  league  editing  and  design  skills  Media  Tal 
and  a  record  of  achievement  for  a  key  Consultant 
desk  job  with  growth  potential.  Send  re-  Suite  200, 
sume,  samples  to  Norman  Bell,  Manag-  522-7900 
m^^Edtor,  PO  Box  1 1000,  Tacoma,  WA  confidence 

editor/reporter  MANAGINI 

Self-starting  religion  editor/reporter  "I  upstate 
sought  by  the  Bakersfield  Californian,  a*  organiz. 
Qualifications;  experience  in  religion  re-  '’'’anageme 
porting  preferred.  Headline  and  layout 
ability  a  must,  as  is  the  ability  to  handle  P®'''6''ce  s 
general  assignments  features  one  day  a  't'a'^ts  to  B 

week  and  in  emergencies.  Paper  de-  - r 

veloping  its  religion  coverage.  Applica-  i  " 

tions  should  be  be  sent  to  Jim  varley,  strong  lea< 
Assistant  Managing  Editor/News,  PO  ®‘l 
Box  440,  Bakersfield,  CA  93302.  No  '®®®*  5' 

phone  calls.  EOE.  porting,  e 

_ _  ment,  budf 

EDITOR  out.  desigi 

Large  suburban  newspaper  group  seek-  at^ut  man. 
ing  experienced  editor  who  is  creative,  1°^'^®. 
enthusiastic  and  has  the  vision  to  ex- 
pand  with  this  growing  group.  Must  be  Director.  N 
able  to  motivate  and  manage  staff  and  ■ 
produce  ideas  that  will  improve  on  a  pub-  ,  t 

lishing  tradition  of  well-read  and  starter  to_ 
accepted  newspapers.  Zone  9.  Send  re-  vacancy, 
sume,  salary  requirments  to  Box  9127,  bu 

Editor  &  Publisher.  o.OPO-  «e' 

_  writing,  coi 

EDITOR/REPORTER.  I  need  someone  ag®.  devel 
who  is  capable  of  doing  it  all,  from  junior  writersand 
high  sports  to  editorials,  from  helping  'Pjl’®‘®up 
little  old  ladies  with  their  tea  stories  to  Editor  &  Pi 

investigative  reporting.  Must  be  self-  - r 

starter  and  have  an  eye  for  news.  Twice  y.  „  ” 

weekly  with  shoppers  in  competitive  The  Casp. 
midwest  suburban  market.  Send  qual-  seeks  an  e 
ifications,  references  and  salary  history  magazine, 
to  Box  9123,  Editor  &  Publisher.  Horizons  d 

_  freelancers 

ENTERTAINMENT  EDITOR  the  West’s 

The  Boulder  Daily  Camera  seeks  an  ex-  ful  states, 
perienced,  knowledgeable  entertain-  good  writi 
ment/artseditortodirecttwoweeklysec-  others,  whi 
tions,  one  a  36  page  events  oriented  tab  its  people, 
and  the  other  a  Sunday  feature  section,  who  has  th 
Both  use  color.  Candidates  must  possess  g®t  the  job 
abilities  in  editorial  planning  and  copy  The 37. 00 
editing.  Supportive  work  atmosphere  mgs  larges 
(Knight  Bidder  paper)  in  congenial  well-  nominee  f 
educated  mountain  city.  Send  resume.  Medal  in  1 
cover  letter  describing  editorial  philoso-  jf  youareai 
phy  and  three  writing  clips  to  Ken  Doc-  ity  and  feel 
tor.  Managing  Editor/Features,  Boulder  send  your  r 
DailyCamera,  P0Box591,  Boulder, CO  outandedi 
80306.  EOE/AA.  Boe,  PO  B 

EDITOR  &  PUBLISHER  for  August  10,  1985 


EDITORIAL  WRITER 
Zone  2  AM  daily  (43,000)  in  a  prosper¬ 
ous  and  growing  market  must  replace  a 
veteran  editor!^  writer  who  is  retiring. 
Long  tradition  of  supporting  Democratic 
candidates  and  liberal  causes  in  a  heavi¬ 
ly  conservative  area.  Emphasis  on  state 
and  local  issues.  Requires  a  deft  touch  in 
writing,  good  sense  of  humor,  tolerance, 
maturity  and  assorted  other  attributes. 
Please  tell  us  in  first  letter  how  you  would 
approach  this  challenge.  Send  resume 
and  salary  requirements  to  Box  9091, 
Editor  &  Publisher. 


IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thousands 
of  journalistic  professionals,  1985  will 
be  the  best  year  ever  for  the  industry, 
because  this  year  is  the  year  for  the  job 
market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 
...here  at  Media  Talent  Network  Man¬ 
agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  excellent 
reputation  and  are  a  national  marketing 
consulting  firm  in  the  industry  catering 
to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 
For  career  marketing  informaion  on 
available  journalistic  careers  write  or  call 
Media  Talent  Network  Management 
Consultants,  2400  Merchant  Dr.,  NVV, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  strictest 
confidence. 

MANAGING  EDITOR  for  mid-sized  daily 
in  upstate  New  York.  Must  be  excellent 
at  organization  and  planning,  people 
management  and  editorial  writing.  Send 
resume  with  detailed  management  ex¬ 
perience  samples  and  salary  require¬ 
ments  to  Box  9086,  Editor  &  Publisher. 

MANAGING  EDITOR 
Strong  leadership  for  staff  of  40  repor¬ 
ters,  editors;  morning,  evening  dailies. 
At  least  5-7  years  daily  experience  re¬ 
porting,  editing,  newsroom  manage¬ 
ment,  budgeting.  Innovative  ideas  in  lay¬ 
out,  design.  Send  resume  (be  specific 
about  management,  budget  experience) 
to  Frederick  News-Post,  PO  Box  578, 
Frederick,  MD  21701.  Att:  Personnel 
Director.  No  phone  calls. 

MID-SIZED  ZONE  5  DAILY  needs  self- 
starter  to  fill  important  regional  staff 
vacancy.  This  individual  will  man  1- 
person  bureau  in  rural  community  of 
6,000.  Responsibilities  include  feature 
writing,  coordinating  agricultural  cover¬ 
age,  developing  network  of  free-lance 
writersand  functioningas  regional  editor 
in  that  supervisors  absence.  Box  9041, 
Editor  &  Publisher. 

MAGAZINE  EDITOR 
The  Casper,  Wyoming  Star-Tribune 
seeks  an  editor  for  its  growing  monthly 
magazine,  Wyoming  Horizons. 

Horizons  draws  from  a  diverse  group  of 
freelancers  scattered  throughout  one  of 
the  West’s  most  interesting  and  beauti¬ 
ful  states.  It  needs  an  editor  who  is  a 
good  writer  and  values  the  work  of 
others,  who  is  sensitive  to  the  place  and 
its  people,  who  likes  independence,  and 
who  has  the  creativity  and  knowledge  to 
get  the  job  done. 

The  37,000  daily  Star-Tribune  is  Wyom- 
ings  largest  paper.  It  was  a  Pulitzer  Jury 
nominee  for  the  Public  Service  Gold 
Medal  in  1985. 

If  you  are  an  editor  who  cares  about  qual¬ 
ity  and  feels  comfortable  on  the  frontier, 
send  your  resume,  references,  clips,  lay¬ 
out  and  editing  samples  to:  Paul  Richert- 
Boe,  PO  Box  80,  Casper,  WY  82602. 


HELP  WANTED 


EDITORIAL 


MOVING  UP? 

The  Fayetteville  Times,  a  Pulitzer  Prize 
finalist  in  Southeastern  North  Carolina  is 
looking  for  a  reporter  to  cover  a  fast- 
paced  police  beat.  Apply  only  if  you  are  a 


of  full  time  daily  experience.  Send  re¬ 
sume  and  salary  requirements  to  Luke 
West,  News  Editor,  The  Fayetteville 
Times,  PO  Box  849,  Fayetteville,  NC 
28302. 

NEWS  EDITOR 

One  of  New  England's  leading  weekly 
newspapers  in  scenic  NH  area  seeks  an 
experienced  person  to  become  news  edi¬ 
tor.  Requires  staff  news  assignment  and 
follow  through  plus  covering  a  beat. 
Want  stabilify,  offering  $16-$18,0(X) 
plus  excellent  quality  of  life.  Send  re¬ 
sume  and  clips  to  Box  9075,  Editor  & 
Publisher. 

NEWS,  LAYOUT  AND  COPY  EDITOR 
New  business  monthly  magazine  needs 
journalist  who  can  edit,  write  headlines 
and  lay  out  pages.  Willing  to  relocate  to 
Southeast.  Indude  resume  and  tell  all, 
including  salary  history,  in  first  letter. 
Write  to  Box  9(J81,  Editor  &  Publisher. 

NATIONAL  BOATING  NEWSPAPER  re- 
newing  search  for  desk  editor.  Interest¬ 
ing,  demanding  postion  for  experienced, 
versatile  person  with  strong  editing 
skills,  flair  for  headlines;  some  boating 
knowledge/experience.  Work  with  excel¬ 
lent  staff  in  very  pleasant  surroundings. 
Send  resume  and  clips  to  Editor,  Sound¬ 
ings,  Essex,  CT  06426. 

NEW  YORK  AREA  DAILY  seeks  aggres¬ 
sive  reporter  with  2  years  experience 
minimum  for  hectic,  hard  news  beat. 
Ability  in  Spanish  a  plus.  Box  91 17,  Edi¬ 
tor  &  Publisher. 

NATIONAL  REPORTER 
Army  Times,  the  135,00C  circulation 
worldwide  newspaper  for  soldiers,  pub¬ 
lished  by  The  Times  Journal  Company,  in 
the  Virginia  suburbs  of  Washington,  is 
seeking  an  aggressive,  enterprising  re¬ 
porter  with  at  least  5  years  of  daily  news¬ 
paper  experience  and  flair  for  writing. 
Military  experience  is  desirable.  Ideal 
person  would  excell  at  writing  hard  news 
reports  of  congressional  hearings,  analy¬ 
ses  of  military  personnel  and  compensa¬ 
tion  issues,  substantive  lifestyle  features 
and  handling  special  projects.  Some 
travel.  Excellent  opportunity  for 
advancement.  Competitive  sala^,  su¬ 
perb  benefits.  Send  resume,  5-lC)  clips 
showing  writing  abili^  and  reporting  en¬ 
terprises,  to:  The  Times  Journal  Com- 
p^.  Human  Resources  Department, 
ATi;  Army  Times  Reporter,  Springfield, 
VA  22159.  EOE. 

NEWSPAPER  in  scenic  Adirondack 
Mountains  in  New  York  State  seeking 
general  news  reporter.  Immediate  open¬ 
ing.  Beautiful  setting  and  great  lifestyle 
in  vibrant  community  and  sports  center 
of  Lake  Placid.  Call  (518)  891-2600  or 
523-4401. 

NEWS  EDITOR  to  fill  vacancy  on  award¬ 
winning,  independent  weekly  newspaper 
in  western  New  York’s  most  beautiful 
suburban,  rural  community.  Satisfying 
growth  spot  for  person  who  loves  small 
town  journalism,  not  afraid  to  roll  up 
sleeves.  $13,  000  to  start,  plus  be¬ 
nefits.  Send  particulars  to  Suburban 
Press.  Orchard  Park,  NY  14127. 

PHOTO  DIRECTOR 

Take  charge  of  a  combined  AM-PM 
photo  department,  guide  it  to  excell¬ 
ence,  and  reap  the  rewards.  Exceptional 
opportunity  for  strong  manager  who  can 
encourage  photographers  to  produce 
and  editors  to  display  quality  photo¬ 
graphs  daily.  Box  9100,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


EXPERIENCED  REPORTER 
A  monthly  business  magazine  in  south¬ 
ern  New  Hampshire  sem  a  writer  with 
strong  journalism  credentials  who  can 
cover  complex  issues  and  write  an  occa- 


have  a  minimum  of  two  years  experi- 
I  ence.  Please  submit  samples  of  written 
work  that  emphasize  your  versatility.  Do 
not  call.  Send  correspondetKe  to  Editor, 
!  Business  NH,  177  East  Industrial  Drive, 
Manchester,  NH  03103. 


EDITOR 

For  new  weekly  with  statewide  circula- 
I  tion.  Associated  with  established  daily. 
I  Will  edit  and  design  paper,  write  and 
photograph,  direct  full  time  reporter  and 
I  freelancers.  Expect  hard  work.  Zone  1. 
Box  9137,  Editor  &  Publisher. 


I  GENERAL  ASSIGNMENT  REPORTER 
needed  for  progressive  6,000  daily 
newspaper  in  north  central  Indiana.  De¬ 
gree,  reporting  and  photo  experience 
preferred.  Competitive  starting  wage  and 
excellent  benefit  package.  Send  resume 
I  and  writing  samples  to  Jeffrey  McDo¬ 
nough,  Herald  Journal,  114  S.  Main, 
Monticello,  IN  47960. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


METRO  EDITOR 

Sarasota  Herald  Tribune 
Will  supervise  laying  out  and 
editing  of  5  local  editions.  Editor 
must  be  world-class — or  getting 
dose.  A  New  York  Times  paper. 
Write  Bill  Mcliwain,  PO  Box 
.1 71 9^  Sarasota.  FL  33578. 


NATIONALLY 

ACCLAIMED 

RURAL  NEW  ENGLAND 
WEEKLY 

NEEDS  MANAGING 
EDITOR 

The  person  we  seek  will  be  dedi¬ 
cated  to  excUence  in  community 
journalism  with  enough  experi¬ 
ence  to  want  to  forgo  city  lights  for 
small  town  values,  will  have  the 
resources  to  find  housing  in  an 
extraordinarily  beautiful  but  ex¬ 
pensive  area  and  will  possess  the 
imagination,  creativity  and  man¬ 
agerial  skills  to  get  the  best  out  of  a 
small  staff. 

If  you  are  such  a  person  and 
would  like  to  be  considered  for  a 
challenging  but  exacting  job  with 
opportunities  for  participation  in 
top  management,  WRITE  details 
including  salary  requirements  to 
Robert  Estabrook,  Publisher, 
The  Lakeville  Journal,  Box  353, 
LakeviUe,  CT  06039. 


HELP  WANTED 


EDITORIAL 


PICTURE  EDITOR 
The  MILWAUKEE  JOURNAL  is  looking 
for  a  creative  and  energetic  journalist  to 
work  on  our  5  person  picture  desk.  Appli¬ 
cants  should  have  strong  picture  editing 
and  design  skills  and  an  interest  in 
graphics.  A  developed  news  sense  and 


waukee  Journal,  PO  Box  661,  Mil¬ 
waukee,  Wl  53201. 


PAGE  LAYOUT/COPY  EDITOR 
For  features  department  on  a  growing 
S^hem  California  daily.  Demonstrated 
experience  required  showing  first<lass 
layout  as  well  as  sharp  copy  editing  and 
headline  writing  skills.  Send  resume,  ex¬ 
amples  of  work  to  Mel  Opotowsky,  Man- 
Editor/Features,  Press-Enterprise, 


REPORTER  needed  for  nation's  largest 
daily  Iml  affairs  newspaper.  Good  be¬ 
nefits.  Resume  and  clips  to  Editorial  De¬ 
partment,  PO  Box  54026,  Los  Angeles, 
CA  90054. 


STAFF  WRITERS 

We  are  in  need  of  staff  writers.  Minimum 
1  year  professional  newspaper  reporting 
experience  required.  Must  have  a  strong 
interest  in  community  news.  These  are 
regular  full  time  positions  in  our  sub¬ 
urban  offices.  Excellent  benefits  includ¬ 
ing  dental  plus  a  competitive  starting 
salary.  If  interested  please  send  resume 
including  recent  clips  and  salary  history 
to  Lawrence  Setnicar,  Pioneer  Press, 
1232  Central  Avenue,  Wilmette,  IL 
60091.  Equal  Opportunity  Employer  M/ 
F. 


CITY  DESK 

Pulitzer  prize  winning  PM  in  Zone  3  is 
looking  for  a  seasoned  aggressive  Jour¬ 
nalist  for  a  key  position  on  the  city  desk. 
Applicant  must  possess  strong  editing 
and  management  skills,  minimum  of  five 
years  reporting  or  editing  experience  on  a 
daily  newspaper  required.  Resume  to 
Box  9055,  Editor  &  Publisher. 


SPORTS  WRITER  needed  immediately 
for  7-day  AM.  Writing  and  layout  skills 
required.  List  salan  requirements.  Re¬ 
sume  and  clips  to  ueorge  Arnold,  Man¬ 
aging  Editor,  News-Times,  PO  Box  912, 
ET  Dorado,  Arkansas  71730. 


HELP  WANTED 


EDITORIAL 


REPORTERS-intelligent,  energetic,  for 
bureaus.  Ideal  for  staffers  with  year  or 
two  on  weekly  or  small  dally.  Bright 
Grads  considered.  Salary  mid-teens. 
Please,  no  calls.  Write:  Assistant  Manag¬ 
ing  Editor,  Watertown  Daily  Times, 
Watertown,  NY  13601. 


RECENT  CASUALTY  (editor)  of  small 
daily  indifference,  seeks  fresh  start  with 
progressive  daily  outside  Zone  4.  Solid 
backvound  with  both  medium  and  met¬ 
ro  dailies.  Copy  desk  rim,  slot,  news  edi¬ 
tor.  Versatile,  dedicated,  and  a  motivator 
who  can  get  the  job  done  right.  Box 
9124,  Editor  &  Publisher. 


REPORTER  to  cover  northeast  Iowa  for 
6-day  daily  newspaper.  Will  be  part  of 
regional  coverage  team  that  searches  for 
the  stories  and  issues  that  have  a  bearing 
on  how  we  live  in  northeast  Iowa,  south¬ 
west  Wisconsin,  and  northwest  Illinois. 
Successful  candidates  will  have  at  least 
a  year  of  experience  and  be  able  to  de¬ 
monstrate  how  to  go  around  roadblocks 
to  get  a  story.  Send  resume,  clips,  refer¬ 
ences  with  first  letter.  Employment  Man¬ 
ager,  Telegraph  Herald,  PO  Box  688, 
Dubuque,  Ta  52001.  EOE. 


SELF-STARTER  NEWS  EDITOR  needed 
for  Zone  2  tri-week'y.  Strong  news  sense, 
layout  and  editingskillsr^uired.  Salary 
commensurate  with  experience,  abilities 
and  people  skills.  Benefits  package. 
Small  town  environment  but  close  to 
metro  area.  Position  open  in  Fall  1985. 
Box  9062,  Editor  &  Publisher. 


SPORTS  EDITOR  who  doesn’t  just  tell 
how  the  points  were  scored  for  5200  five 
day  PM  in  Colorado  Mountains.  Layout 
and  photo  skills  helpful.  Prep  and  re¬ 
creation  sports  our  main  focus.  Send  re¬ 
sume,  clips,  cover  letter  to  Ray  Sullivan, 
Managing  Editor,  Glenwood  Post,  PO 
Box  550,  Glenwood  Springs,  CO  81602. 
No  calls  please. 


WIRE  EDITOR  -  Knowledgable,  aggres¬ 
sive  wire  editor  sought  for  medium- 
sized,  morning  daily.  Looking  for  a  lead¬ 
er  who  has  good  news  judgement  and 
layout  skills.  Successful  track  record  in 
management  necessary.  Send  work  sam¬ 
ples  and  resume  to  Box  9077,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 
WRITER 

Multi-state  communications  company  offers  ex¬ 
cellent  opportunity  for  experienced  writer-editor. 
Prefer  degree  in  journalism  or  related  field.  News¬ 
paper  experience  a  plus.  This  management  posi¬ 
tion  requires  demonstrated  ability  to  handle  di¬ 
verse  writing  assignments.  Salary  in  excess  of 
$25,000  annually.  Excellent  benefits  and  prom¬ 
otional  opportunities.  Initial  assignment  in  major 
Texas  city  with  subsequent  transfers  based  on 
career  development.  Send  resume  and  copies  of 
best  writing  samples,  which  will  not  be  returned, 
to: 

Box  9104 
Editor  &  Publisher 
11  West  19  Street 
New  York,  NY  10011 

An  Equal  Opportunity  Employer 


HELP  WANTED 


EDITORIAL 


WASHINGTON  CORRESPONDENT 
Large  newspaper  group  has  opening  for 
regional  reporter  to  cover  congress, 
federal  agencies.  Applicants  need  high 
energy,  three  years  hard  news  experi¬ 
ence,  top  repohing  skills.  Wire  service 
experience  a  pius.  Resume  and  clips  to: 
Editor,  PO  Box  7608,  Washington  DC 
20044. 


WHY  NOT  HELP  YOURSELF.  Consider 
buying  your  own  newspaper  and  enjoy 
the  benefits  of  your  work  and  talent. 
Qualified  buyers  can  purchase  for  as  lit¬ 
tle  as  $15,000  down.  Contact  Jim 
Hicks,  Hicks  Media  Service,  31  N. 
Wyoming  Avenue,  Buffalo,  WY  82834. 
(307)  684-5750. 


SPORTSWRITER 

Fulltime  sportswriter,  plus  some  feature 
work.  Long  hours,  hard  work,  low  pay, 
but  we’ll  consider  a  beginner,  and  he/she 
will  benefit  from  working  with  the  best 
professional  staff  in  the  West.  Great  area 
for  skiing,  biking,  climbing,  hiking, 
fishing,  etc.  Resume  and  clips  to  Ray 
Stephens,  Editor,  Jackson  Hole  Guide, 
PO  Box  648,  Jackson  Hole,  WY  83001. 

THE  AMERICAN  LAWYER,  a  National 
Magazine  Award-winning  monthly, 
seeks  experienced  reporters  who  have 
covered  law  or  business.  We  are  looking 
for  people  who  are  adept  at  generating 
story  ideas  and  who  are  capable  of  writ¬ 
ing  sophisticated,  indepth  features. 
Send  resume  and  clips  to  Editorial  Per¬ 
sonnel,  The  American  Lawyer,  205  Lex¬ 
ington  Ave.,  New  York,  NY  10016.  No 
phone  calls. 

THE  TIMES  HERALD-RECORD,  a  rapid- 
ly  growing  newspaper  in  the  New  York 
(;iW  Metropolitan  area  with  a  circulation 
of  75,000  daily  and  86,000  Sunday,  is 
seeking  applicants  for  features  copy  edi¬ 
tor  in  anticipation  of  a  fuli  time  opening. 
The  successful  candidate  wiil  demons¬ 
trate  gainstaking  attention  to  detail,  an 
ability  to  work  with  writers  to  improve  the 
clarity  of  copy  and  a  flair  for  writing 
headlines  and  designing  pages.  Some 
editing  experience  required;  hard  news 
background  helpful.  Send  resume,  work 
samples,  salary  history  and  date  of 
availability  to:  Jeff  Storey,  Sunday  Living 
Editor,  The  Times  Herald-Record,  40 
Mulberry  St.,  Middletown.  NY  10940. 


_ PRESSROOM _ 

COMMERCIAL  PRINTER  in  Sunny  Tam- 
pa-St.  Petersburg  seeking  experienced 
Community-V-15A  operators.  Call  John 
Terlin  (813)  576-0370. 


GULF  COAST  25,000  daily  currently 
seeking  experienced  offset  pressman. 
Top  pay  and  benefits.  Reply  to  Box 
912^  Editor  &  Publisher. 


PRESSROOM  MANAGER 
Have  extensive  press  experience?  Read 
on.  It’s  not  necessary  that  you’re  pre¬ 
sently  number  1,  but  it’s  necessary  that 
you  have:  dedication  to  quality  and 
maintenance;  leadership,  enthusiasm, 
ability  to  learn  quickly  and  adjust  to 
change.  We’re  a  progressive  award¬ 
winning  small  to  medium  size  daily.  We 
want  to  be  the  best  there  is.  Goss  Urba¬ 
nite,  Zone  1.  Equal  Opportunity  Em¬ 
ployer.  Replies  held  in  strict  confidence. 
Box  9079,  Editor  &  Publisher. 

SOUTHWEST  FLORIDA  is  in  need  of  a 
press  person  with  at  least  2  years  experi¬ 
ence  on  News  King  Community  or  Harris 
presses.  Quality  maintenance  enthu¬ 
siasm  a  plus.  Ability  to  change  with  com¬ 
pany  needs  a  must.  Good  pay  and  be¬ 
nefits.  Replies  held  in  strict  confidence. 
Send  resume  to  Gulf  Coast  Press  Inc., 
6026  Leeann  Lane,  Naples,  FL  33942, 
Attn:  Bob  Hanuschik. 


HELP  WANTED 


FREELANCE 


PERSONAL  FINANCE  WRITERS-lf  per¬ 
sonal  finance  is  your  beat,  and  you  write 
about  it  with  clarity  and  enthusiasm,  we 
may  have  an  assi^ment  for  you.  Send 
samples  to  (ireg  Daugherty,  Managing 
Editor,  Sylvia  Porter’s  Personal  Finance 
Magazine,  380  Lexington  Ave.,  New 
York,  NY  10017. 


JOB  LEADS 


GOVERNMENT  JOBS.  $15,000  - 
$50,000/yr.  possible.  All  occuMtions. 
Call  (805)  687-6000  Ext.  R-4261  to 
find  out  how. 


PRODUCTION 


COMPUTER  SYSTEM 
PROFESSIONAL 

Group  of  weekly  papers  in  beautiful 
South  Florida  needs  a  computer  pro. 
We’ve  ordered  a  system,  and  need  some¬ 
one  immediately  to  help  us  to  get  it 
running  and  keep  it  running!  Hastech 
HS-52  experience  preferred,  but  will 
train  good  candidate.  Must  also  act  as 
consultant  for  site  preparation,  installa¬ 
tion,  training,  etc.  Input  on  purchase 
and  interface  of  business  system  and 
remote  facilities.  Send  resume  with  re¬ 
ferences  and  salary  history  to:  Boca 
Raton  Publishing  Co.,  662(5  E.  Rogers 
Circle,  Boca  Raton,  FL  33431,  ATTN: 
Nancy  Conway. 

ELECTRONICS  SYSTEMS  MANAGER 
This  position  will  be  reponsible  for  coor¬ 
dinating  and  assisting  user  departments 
with  the  Atex  Publishing  System.  Prior 
programming  experience  and  problem 
solving  skills  r^uired.  We  are  major  dai¬ 
ly  newspaper  in  Puerto  Rico  area.  Send 
resume  to:  Personnel  Department,  PO 
Box  297,  San  Juan,  PR  (00902). 

"FAST  TRACK"  CAREER 
OPPORTUNITY 

A  growth/quality  oriented  daily  newspap¬ 
er  in  Zone  9  is  seeking  an  individual  to 
lead  its  production  departments.  Candi¬ 
date  must  have  successfui  record  as  an 
production  manager  or  comparable  ex¬ 
perience  level.  Candidate  must  possess 
managerial/people  skills,  5  years  mini¬ 
mum  line  experience,  working  know¬ 
ledge  of  offset,  pre-press  and  post-press 
systems,  effective  communication 
skills,  and  a  minimum  of  AA  degree  or 
equivalent  graphic  arts/business  related 
major.  This  progressive  organization 
offers  excellent  growth  potential  for  right 
individual.  Also  excel  lent  compensation/ 
benefit  program.  EOE.  Please  send  re¬ 
sume  to  Box  9087,  Editor  &  Publisher. 


PRODUCTION  PERSON  needed  for  7- 
day  morning  paper.  Must  have  hands-on 
experience  on  C.G.  "ONE"  systems, 
C.G.  ADVANTAGE,  C.G.  ACM  9000. 

Send  resume  to: 

Bill  Cochrane 
Galveston  Daily  News 
PO  Box  628 
Galveston,  TX  77550 

SMALL  ZONE  5  group  with  dailies, 
weeklies  and  shoppers  is  seeking  a  pro¬ 
duction  coordinator  to  consolidate,  orga¬ 
nize  and  manage  its  production  func¬ 
tions  in  our  central  plants.  Management 
and  computer  experience  a  plus.  Be¬ 
nefits  include  medical  and  three  weeks 
vacation.  Send  resume,  references,  sal¬ 
ary  rMuirements  to  Box  9099,  Editor  & 
Publisher. 

SOUTHERN  CALIFORNIA  commercial 
printer  has  immediate  opening  for  a 
pressroom  foreman.  Experience  with 
Harris  V25  open  web.  Aggressive  with 
strong  organizational,  communication 
and  managerial  skills.  Excellent  salary 
and  benefits.  Send  resume  to  Box  9092, 
Editor  &  Publisher. 
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HELP  WANTED 


PRODUCTION 


MAILROOM  SUPERVISORS 
The  Chicago  Tribune  has  several  excel¬ 
lent  opportunities  for  experienced  mail- 
room  supervisors.  Qualified  men  and 
women  must  have  a  strong  work  history 
with  experience  on  Harris  I372P  insert¬ 
ing  equipment.  Our  seven  day  a  week, 
24  hour  operation  requires  production 
oriented  individuals  willing  to  work  days 
or  nights,  including  weekends.  We  are 
iocated  in  one  of  the  iargest  and  most 
technically  advanced  production  facili¬ 
ties  in  our  industry.  Individuals  commit¬ 
ted  to  a  career  of  growth  and  exceiience 
are  encouraged  to  submit  a  resume,  with 
saiaiy  history,  in  strictest  confidence  to 
Jim  Soiienberger,  Chicago  Tribune  Co., 
Employee  Relations,  Freedom  Center 
(EP),  435  N.  Michigan  Ave.,  Chicago,  IL 
60611. 

Strike  conditions  exist. 


PRODUCTION  MANAGER  wanted  for 
suburban  Philadelphia  weekiy  newspap¬ 
er  operation.  We  pubiish  seven  publica¬ 
tions  with  a  circlation  of  120,000.  In 
addition,  we  have  two  special  mail  prog¬ 
rams  plus  a  variety  of  commerciai  work. 
This  person  will  be  responsible  for  com¬ 
posing  and  our  mailroom  operatons.  If 
you  are  not  afraid  of  hard  work,  a  chal¬ 
lenge,  and  a  compensation  package 
commensurate  with  experience,  send 
compiete  resume  and  availability  today 
to  Box  9076,  Editor  &  Publisher. 


PRODUCTION  DIRECTOR 
Professional  production  executive  is 
needed  in  Zone  5  daily  (200,000)  and 
Sunday  operation  (260,000).  A  parti¬ 
cipative,  people  oriented  priority  setting 
leader  is  essential.  Technical  knowledge 
should  include  front  end,  pressroom  and 
mailroom.  State  of  the  art  facilities.  Ex¬ 
perience  with  formalized  labor  is  impor¬ 
tant. 

Exceiient  opportunity,  salary  and  be¬ 
nefits  package.  For  immediate  confiden- 
tiai  consideration,  forward  resume  in¬ 
cluding  salary  history  to  Box  9093,  Edi¬ 
tor  &  Publisher.  An  Equai  Opportunity 
Empioyer  M/F/H. 


PHOTOGRAPHER 


PHOTOJOURNALiST 
Fuli  time  generai  assignment  photojour¬ 
nalist  needed  for  ieading  northern  NJ 
newspaper.  Daily  newspaper  experience 
a  must  plus  strong  knowledge  of 
Ektachrome.  Position  requires  imagina¬ 
tive  photographer  in  areas  of  news,  lifes¬ 
tyles,  and  sports.  Will  be  working  with 
top  professionals  with  state-of-the-art 
equipment  and  environment.  Exceiient 
salary  and  benefits.  Send  resume  with 
saiary  requirements,  and  portfoiio  to: 

The  Record 
ATTN  Helen  Moore 

150  River  St.,  Hackensack,  NJ  07602 
An  Equal  Opportunity  Empioyer  M/F 


POSITIONS 

WANTED 


ADMINISTRATIVE 


BUILD  CREDIBILITY  ROFITABILITY 
Seasoned  Media  Executive,  50,  avaii- 
abie  soon  to  start-up  or  revive  mat  azine 
or  other  pubiication.  Balanced,  aiticu- 
late  generalist  with  Management,  Edito¬ 
rial,  Advertising,  Marketing  and  PR  ex¬ 
perience.  All  inquiries  answered.  Box 
9131,  Editor  &  Publisher. 


POSITIONS  WANTED 


ADMINISTRATIVE 


EXPERIENCED  turn-around  manager 
available  late  September.  MBA  and  jour¬ 
nalism  degrees.  Career  growth  from  re¬ 
porter,  editor,  newspaper  group  corpo¬ 
rate  marketing,  advertising  director, 
business  manager,  general  manager, 
publisher,  president  of  smail  group.  Ex¬ 
cellent  trainer  and  motivator.  Box  9 1 34, 
Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER 
seeks  management  chailenge.  Strong 
sales/marketing/management  skills.  12 
years  successful  experience  newspap¬ 
ers,  TMC  commercial  web.  Excellent 
motivator,  teacher.  English  degree. 
Award  winner.  Call  (307)  765-9655. 


ADVERTISING 


ELEVEN  YEARS  as  ADVERTISING 
DIRECTOR  in  50,000  plus  circulation 
markets  desires  change  to  smali, 
medium,  or  large  market.  Outstanding 
track  record  of  people  management  and 
linage/dollar  growth.  Excellent  health, 
high  energy  ievel,  experience  in  famiiy 
owned  property,  as  weil  as  11  years  as 
AD  with  major  chain.  Desire  to  put  down 
roots  and  stay  in  community.  Fully  qual¬ 
ified  in  all  areas  of  sales,  staff  manage¬ 
ment,  and  budgeting.  Box  9096,  Editor 
&  Publisher. 


CIRCULATION 


EMPLOYED  CIRCULATiON  DIRECTOR 
Promotion  pro  with  exceiient  people  and 
organizational  skills.  In  depth  experi¬ 
ence  from  lOM  to 400M  circulation.  Ex¬ 
ceiient  references.  Strong  in  marketing 
with  resuits,  CIS,  TMC,  ABC.  A  federal 
court  once  said  it  ali..."a  circulation  ex¬ 
pert".  Considering  making  a  change. 
Wouid  consider  Consuiting  as  I  thrive  on 
providing  quick,  effective  solutions  to 
marketing  and  operationai  chalienges. 
Write  to  box  9105,  Editor  &  Pubiisher. 


EDITORIAL 


ADD  SPARKLE  to  your  news  package 
with  proiific,  provocative,  poignant,  peo- 
pie-oriented  (com)passionate  coi- 
umnist-essayist-editorialist.  Box  9089, 
Editor  &  Publisher. 


DEFY  THE  BLACKLIST 
For  reasons  best  known  only  to  a  pub¬ 
lisher  who  both  makes  religion  a  condi¬ 
tion  of  promotion  and  does  not  back  up 
his  men,  I  have  been  freelancing  for  l2 
iong  and  hard  years.  During  that  time  I 
have  won  every  award  in  the  book.  But  I 
miss  and  love  the  business.  Take  me  on 
and  you’ii  get  a  solid  quality  oriented 
man  who  knows  what  news  is  and  has 
metro/suburban  as  weii  as  management 
experience.  You  won’t  be  sorry.  Prefer 
New  York  City,  but  wili  go  anywhere  for 
right  opportunity  and  at  my  own  expense 
in  necessary.  Box  9103,  Editor  &  Pub¬ 
lisher. 


NEWSPAPER  JOBS 
FOR 

NEWSPAPER  PEOPLE 


MISSOURI  J  SCHOOL  GRAD  with  6 
years  reporting,  editing  and  photo  ex¬ 
perience  on  VDT-equipped,  award  win 
ning  twice-weekiy  and  weekly  papers 
seeks  reporting  position  on  a  daiiy  (any 
beat,  any  desk),  preferably  in  Zone  9. 
Satisfaction  guaranteed  or  your  job 
back.  Cail  today  at  (604)  286-3148  for 
resume,  references  and  clips. 


REPORTER,  11  years  experfence,  now 
with  large  metro,  seeks  general  assign¬ 
ment  or  beat.  Exceiient  references, 
awards.  Box  9108,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


EXILE’S  RETURN 

ROME  BASED  EDITOR  believes  he  is 
uniqueiy  qualified  to  assist  any  daily, 
magazine  or  network  that  thinks  "World 
Briefs”  are  not  enough.  I  am  a  32-year- 
old  US  citizen,  honors  Columbia  gradu¬ 
ate,  who  has  edited  three  English- 
ianguage  dailies  (founding  two  of  them) 
over  the  course  of  the  last  12  years,  in¬ 
cluding  the  Rome  "Daily  American",  a 
broadsheet,  and  the  "International  Daily 
News",  a  tabloid.  My  credentials  are  top- 
of-the-line,  my  recommendations  excep¬ 
tional.  Trilingual  and  articulate.  I’ve 
directed  computer-wise  news  staffs  as 
small  as  six  and  as  large  as  24,  training 
them  in  reporting  and  copy  editing  skills 
with  an  eye  toward  European  and 
Mediterranean  affairs.  Several  have 
moved  on  to  correspondent  positions 
with  key  US  foreign  desks.  My  own  back-  I 
ground  includes  the  Washington  Star,  j 
Newsweek  Internationai,  UPl  and  the  i 
Nationai  (Jatholic  Reporter,  each  in  full¬ 
time  capacities.  My  clips  number  city 
council  debates.  Formula  1  racing,  the  I 
revolution  in  Iran,  papal  elections.  Red  | 
Brigades  abuductions,  heroin  murders  I 
in  the  inner  city,  inten/iews  with  world 
leaders  and  editorial  essays  by  the 
dozens.  I’ve  also  contributed  to  the 
Christian  Science  Monitor,  the  Phi¬ 
ladelphia  Inquirer  and  the  NY  Times 
(sports).  I  now  seek  a  position  of  editorial 
leadership  that  on  the  one  hand  would 
play  to  my  ability  to  work  with  others  I 
whilealso  providingand  encouraging  the 
kind  of  editorial  feedom  necessary  to 
transform  a  parochial  news  operation,  or 
small  newspaper,  into  a  more  interna¬ 
tional  enterprise.  Above  all,  I  am  a  gifted 
writer  able  to  improve  and  inspire  the 
efforts  of  others  and  analyze  with  preci¬ 
sion  and  style  the  meaning  of  political 
events  beyond  US  territorial  waters.  My 
concern  is  less  the  size  or  location  of  the 
organization  that  might  seek  such 
assets,  nor  am  I  averse  to  an  already 
established  foreign  desk;  I  merely  wish 
to  see  a  visible  commitment  to  sophisti¬ 
cated  and  eloquent  foreign  coverage  and 
the  prizing  of  that  fast-dwindling  thing  i 
call^  a  world  view.  Replies  to  Christ¬ 
opher  Winner,  c/o  Grant,  331  East  38th 
St.,  New  York.  NY  10016. 


HUSBAND  AND  WIFE  TEAM.  Over  50 
years  combined  experience  in  newspap¬ 
er  work.  Typesetting,  ad  composition, 
page  makeup,  markup  and  layout.  Hus¬ 
band  also  has  degree  in  journalism  with 
photography  and  ad  copy  writing  course 
work.  Wife  is  skilled  in  typesetting,  six-  | 
level  tape  punching,  Ray-Comp  ad  com-  ' 
position,  proofreading  and  ad  pasteup.  I 
Seeking  responsible  positions  on  small  { 
daily  or  strong  weekly  in  Zones  3,  4,  { 
Southeast  Missouri  or  Eastern  Arkansas. 
Box  9138,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


SPORTS  WRITER/COPY  EDITOR  I’ve 
been  shifted  out  of  sports  to  help  shore 
up  news  staff  on  17,0(X)  AM.  Working 

general  assignment  and  weekend  cops, 
ut  I  want  to  move  back.  I’ve  covered  the 
gamut  of  high  school  sports,  plus  JUCO 
hoops,  boxing,  NBA,  Mex.  Lg.  baseball. 
Strong  at  layout,  too.  Seek  intermediate 
size  AM  or  PM.  No  problem  relocating. 
(512)  724-1222. 


!  SPORTS  WRITER,  seven  years  daily  ex- 
i  perience,  seeks  collegiate  beat  with 
medium-sized  daily.  Have  covered 
men’s  and  women’s  collegiate  and  prep 
sports  intensely.  Talented  columnist,  fe¬ 
ature  writer.  Box  9107,  Editor  &  Pub¬ 
lisher. 


TALENTED  YOUNG  WRITER/ 
COLUMNIST  seeks  mag/mid-sized  daily 
writing  position.  Experience  all  phases 
editorial  production.  Scott  Brown,  706 
S.  HedgMOke,  Borger,  Texas  79007. 
(806)  274-2669  or  (815)  475-4128. 


VETERAN  newspaper  and  wire  service 
photographer/editor  seeks  position  as 
picture  editor  or  non-shooting  chief 
photographer  at  medium  to  large  daily  or 
weekly  chain.  Prefer  Zones  4.  5,  or  6. 
Strong  management  experience,  good 
organizational  ability,  some  accounting 
and  business  background.  Box  9136, 
Editor  &  Publisher. 


FREELANCE 


ISRAEL!  10-year  man,  tabloid  and 
broadsheet,  living  in  Israel.  Features, 
crisp,  live  copy.  Box  9 128,  Editor  &  Pub¬ 
lisher. 


PHOTOJOURNALISM 


PUT  A  THOROUGHBRED  in  your  stable. 
,  Kentucky  Photojournalist,  now  getting 
I  the  crops  in,  seeks  stall  with  California 
I  daily  in  Autumn.  Single,  33,  talented, 

I  proven  backwoods  humorist.  Andy  at 
(502)  692-2087. 


_ PRESSROOM _ 

i  TOP  NOTCH  HEADPRESSMAN  1 1  years 
I  experience  on  metro  and  metroliner.  2 
years  management  .  Strong  mainte¬ 
nance  background.  Please  contact  Marc 
D.  (317)  886-5193. 


PRODUCTION 


FOREMAN  PRODUCTION  MANAGER. 
25  years  experience  hot  type  to  VDT 
composition.  Letterpress  to  offset, 
sheetfed  and  small  webs.  Commercial, 
newspaper.  Presently  employed.  Will  re¬ 
locate.  Box  9098,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY 


Obligation  of  journalists  to  be  unfair 


By  Bob  Todd 

In  fairness,  I  asked  Editor  &  Pub¬ 
lisher  to  publish  my  thoughts  in  regard 
to  the  obligation  of  journalists  to  be 
unfair.  After  all,  countless  stories 
have  been  written  about  objectivity 
and  fairness  in  the  press.  How  about 
the  other  side  of  the  coin  for  a  change? 

To  begin  with,  let  me  point  out  that 
the  First  Amendment  itself  says 
Americans  have  the  right  of  free 
speech  and,  what’s  more,  they  have  a 
right  to  publish  what  they  think.  The 
amendment’s  most  important  word  is 
“free.”  It  does  not  say  we  have  a  right 
to  objective  speech  or  fair  sjseech  or 
even  accurate  speech.  Free,  that’s  the 
word. 

Now,  there  are  those  among  us  who 
have  such  big  egos  that  they  insist  on 
being  journalists  first  and  Americans 
second.  These  are  the  fellows  who 
insist  that  they  are  “professional,” 
that  what  they  have  to  say  is  some¬ 
what  different  from  that  of  anyone 
else. 

It  is  the  “professional”  who  tends 
to  think  that  what  is  published  should 
be  objective,  fair,  accurate.  The  aver¬ 
age  American  doesn’t  think  that’s 
necessary,  certainly  doesn’t  think 
that’s  the  way  it  really  is,  and  certain¬ 
ly  would  not  hold  himself  up  to  such  a 
measure. 


Even  the  “professional 
journalists”  among  us 
have  preferences  and 
interests  that  make  it 
impossible  to  be 
completely  objective 
about  anting  they 
know  anything  about. . . . 

After  all,  only  a  machine  can  be 
truly  objective.  Even  the  “profes¬ 
sional  journalists”  among  us  have 
preferences  and  interests  that  make  it 
impossible  to  be  completely  objective 
about  anything  they  know  anything 
about.  .  .  . 

Man  bites  dog!  You  can’t  write  a 
simple  headline  objectively.  You 
have  an  opinion  of  how  the  dog  prob¬ 
ably  tasted,  an  opinion  of  the  probable 
sobriety  of  the  individual.  You  feel 
differently  if  it  is  a  very  large  dog,  or 
very  small.  Your  lack  of  objectivity 
shows  in  the  exclamation  point  of  the 
head.  It  will  show  in  the  story. 


When  I  was  in  journalism  school, 
the  buzz  word  among  “profession¬ 
als”  was  objectivity.  Most  of  them 
have  now  conceded  objectivity  — 
however  useful  as  a  goal  —  is  not 
something  people  are  very  good  at.  So 
they  have  invented  another  high- 
sounding  doctrine  called  fairness. 

That  is  supposed  to  mean  all  sides 
get  equal  treatment,  complete  treat¬ 
ment.  But  a  journalist  can  never  have 
complete  information,  so  he  can  nev¬ 
er  be  fair.  Usuedly  a  journalist  never 
even  knows  how  many  sides  there  are 
to  a  story,  much  less  the  basics  of 
each  point  of  view.  Usually  a  journal¬ 
ist  isn’t  even  aware  of  the  controversy 
involved  in  the  story  he  writes.  When 
the  Daily  Bugle  carries  the  story  of 
John  Smith’s  arrest  for  speeding, 
does  it  seek  out  the  reason  for  the 
speeding?  Naw.  Fairness  is  reserved 
for  “important”  stories.  Who  says 
what  is  important?  Journalists.  Is  that 
fair?  Not  likely. 

I’m  not  trying  to  run  down  the  nice 
thoughts  behind  the  fairness  doctrine. 
After  all,  we  hope  the  public  will  be 
fair  in  what  they  have  to  say  about 
journalists  too.  But  fairness  is  not  a 
constitutional  requirement  and  cer¬ 
tainly  doesn’t  deserve  all  the  fuss  the 
word  gets. 

The  Constitution  does  not  require 
accuracy,  but  courts  have  ruled  that 
you  can  do  damage  by  being  inaccu¬ 
rate.  And  if  you  damage  someone, 
you  have  to  compensate.  The  point  is, 
your  story  must  be  both  inaccurate 
and  damaging  to  get  you  in  the  deep- 
dark. 

A  misspelled  name  is  inaccurate, 
but  hardly  very  damaging.  Usually. 
Describing  an  executive’s  bonus  to 
himself  as  theft,  on  the  other  hand, 
may  be  very  damaging  even  if  in  the 
circumstances  the  term  “theft”  is 
close  to  the  truth. 

But  I  digress. 

The  point  I  really  wanted  to  make  is 
that  the  laws  of  free  speech  and  free 
press  apply  to  everyone  and,  if  we  in 
journalism  have  any  special  obliga¬ 
tion  at  all,  it  is  to  defend  those  rights 
for  everyone. 

If  you  think  the  fellows  down  at  the 
comer  bar  ought  to  keep  their  mouths 
shut  unless  they  have  something 
objective  to  say,  then  be  objective. 
But  if  you  don’t  think  they  should  be 
held  to  such  a  standard,  do  something 
unobjective  today  in  their  behalf. 

If  you  think  the  aspiring  politician 
really  ought  to  present  his  opponent’s 


point  of  view  in  the  fairest  way,  then 
never  again  place  more  emphasis  on 
the  side  of  the  story  you  like.  But  if 
you  think  people  other  than  lawyers 
have  a  right  to  advocate  a  narrow 
point  of  view,  go  ahead  and  slant  a 
story  now  and  then  and  feel  good 
about  it. 

If  you  think  fishermen  should  be 
required  to  weigh  fish  before  they 
proclaim  the  size  of  the  monsters, 
then  make  all  your  stories  100  percent 
accurate,  even  if  accuracy  detracts 
from  the  true  flavor  of  the  story.  But  if 
you  want  to  protect  the  smiling  faces 
behind  some  of  the  happiest  stories, 
go  ahead  and  exaggerate  in  a  story  or 
two,  now  and  then. 


Journalists  are  just 
Americans  who  happen 
to  be  in  the  publishing 
business  to  make  a  living. 
We  really  don’t  have  any 
special  rights  or 
obligations. 


Journalists  are  just  Americans  who 
happen  to  be  in  the  publishing  busi¬ 
ness  to  make  a  living.  We  really  don’t 
have  any  special  rights  or  obligations. 
But  the  “professionals”  among  us,  by 
their  attempts  to  set  standards 
beyond  the  simple  word  “free,”  have 
shoved  us  into  the  forefront  of  de¬ 
fense  of  the  First  Amendment.  To  that 
extent,  I  suppose,  like  it  or  not,  we  do 
have  a  special  obligation. 

And  that  obligation  is  to  be  a  little 
one-sided,  to  raise  a  little  hell,  to  tell  a 
good,  preposterous  story. 

ABC  newsman  gets 
hefty  fee  for  speech 

Sam  Donaldson,  the  ABC  News 
White  House  correspondent,  was 
paid  $11,700  for  a  20-minute  com¬ 
mencement  speech  at  Glassboro 
State  College. 

Students  raised  about  half  the 
money  for  Donaldson’s  fee  and  New 
Jersey’s  taxpayers  had  to  pick  up  the 
tab  for  the  balance,  according  to  the 
Newark  Star-Ledger. 

Gov.  Thomas  Kean  called  Donald¬ 
son’s  fee,  which  came  out  to  $585  a 
minute,  “outrageous.” 
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Best  of  all,  Pressfax  can  grow  with  your  changing 
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you... year  after  year.  To  find  out  more,  contact  your 
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WILL  ITKILL -AGAIN 
BEFORE  SOMEONE  PULLS 

THE  PLUG? 


For  most  of  us,  electricity  is  a 
convenience  we  take  for  granted 
For  poor  farm  workers  in  west¬ 
ern  Martin  County  in  Florida,  it 
was  a  matter  of  life  and  death. 

As  the  staff  of  The  Stuart  News 
reported  frayed  wires^  extension 
cords  running  between  tiny 
houses;  and  grossly  overloaded 
circuits  were  common. 

When  two  infants  died  in 
separate  fireSk  The  Stuart  News 
published  the  details.  It  linked 
the  fires  to  a  failure  to  enforce 
the  county's  electrical  code  and 
other  building  standards — 
standards  that  were  scmpu- 
lously  followed  in  othei;  richer 
neighborhoods 
As  a  result,  county  commis¬ 
sioners  ordered  a  door-to-door 
investigation.  Fire  inspectors 
cited  two  landlords  for  code  viola¬ 
tions  And  other  area  landlords 
were  prompted  to  get  their 
properties  up  to  code 

To  the  staff  at  The  Stuart 
News;  it  was  all  in  a  day's  work 
But,  to  some  residents  of  west¬ 
ern  Martin  County  that  reporting 
was*  literally  the  difference 
between  life  and  death 
Responsibility.  The  Spirit  That  Moves  Us 
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